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Get Complete BALANCE 


—FOR HIGH SUSTAINED ACCURACY AND LOW 
MAINTENANCE IN ALL METERING OPERATIONS 


Lt hs omni, lle 


Only with Brodie exclusive balanced performance can you get the most from 
petroleum product measurement. 


EXCLUSIVE STATIC AND DYNAMIC BALANCE BALANCED UNIT-BUILT ASSEMBLIES 
Only Brodie BiRotors are designed for static and Just 4 unit-built assemblies, accessible or removable 
dynamic balance to minimize vibration and bearing- for cleaning without disturbing piping connections. 
load at all operating speeds — with no reciprocating Double-case construction means that no piping strains 
parts or vanes. can distort measuring element. 


BALANCED SIMPLICITY, DESIGN COMPACTNESS BALANCED FLOW CHARACTERISTICS 


Just two moving parts with simple rotary motion in Simple direct flow-lines with smooth, continuous, 
measuring chamber allow compact design for clean non-pulsating delivery, assure high thru-put with top 
installations, easy flexibility of piping arrangements efficiency of pressure system. 

on vertical or horizontal lines. 


Not only for airport fueling—but wherever petroleum products are transferred or de- 
livered—Brodie BiRotors consistently measure with high sustained accuracy and extremely 
low maintenance or downtime. No single factor has been over-emphasized, minimized 
or sacrificed at the expense of any other. And there’s a BiRotor model for every petro- 
leum metering need. Investigate fully today. 


ALL-STEEL 


Bropie 2k METERS 


RALPH N. BRODIE COMPANY ~ San Leandro, California, U.S.A. 


MT. VERNON, N.Y. CHICAGO 5, ILL. DALLAS, TEXAS SEATTLE 9, WASH. LOS ANGELES 22, CALIF. 
550 So. Columbus Ave. 59 E. Van Buren 167 Parkhouse St. 221 9th Ave. N. 5401 E. Sheila Street 


REPRESENTATIVES WITH STOCKS AND SERVICE FACILITIES IN ALi PRINCIPAL CITIES 








Blankets 
U.S. A. 


FRamo is flooding roads and high- 
ways coast-to-coast with thou- 
sands of colorful billboards and 
highway bulletins, telling millions 
of motorists to “check their oil 
and filter’ during FrRam’s great fall 
promotion, “Clean Oil Month’’! 
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¢ PRAM Fantoms 
7 Strike again 


with CASH! 


The Fram Fantom Drivers, are, 
out with free cash for any dealer 
who suggests a cartridge change or 
filter installation. Another Fram 
profit promotion that stimulates 
more dealers to get more hoods 
up for more sales. 


PETROLEUM NEWS 


Investigate FRAM for your TBA Line! 


FRAM CORPORATION, Providence 16, R.1. 
Fram Canada Ltd., Stratford, Ont. 
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Make field repairs quickly with 
this simple attachment of hose to 
KAMLOK shank type. adaptor and 
coupler by using hose clamps. Leak- 
proof, light weight, easy to handle. 


ALL KAMLOKS COUPLE AND UNCOUPLE pon ee 
F i : 
INSTANTLY REGARDLESS OF HOOK-UP TYPES OF LIQUIDS. 4 
Gestion: hoet Pas Io heocic aad , 
—_ farm inferior couplings. To eliminate twisting, kir 
| . F straining, to add extra life and endurance to your hose tse ; 
- vecuanler Alan Be 7 a good coupler... use KAMLOKS. Available in any com- 
¥ ’ bination co meet coupling uiremen in sizes from %" 
to 3” precision machined ¢ fs 
bronze. 4” size of Ons iM 


OPW CORPORATION ..-3 AOPW bi-tenile mi 


2735 COLERAIN AVENUE Fase Mista, 
CINCINNATI 25, OHIO 
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Behind Our Headlines 


We're still hearing about that series 
on “Jobber Estate Planning,” which 
NPN published early this year. 

The Gould Equipment Co. of Port- 
land, Me., impressed by the series, 
arranged to have them reprinted in a 
booklet. The company wrote, “These 
articles . . . appealed to us as an im- 
portant work well done.” 

Said Gould Equipment, “We pre- 
sented the article to leading men in 
the field of accounting, insurance and 
law here in Portland for their evalua- 
tion of the contents. They were all 
much impressed with the thoroughness 
and understandability of the booklet 

. In fact, as sort of proof of the 
pudding, the attorney asked for an 
extra copy for his son—also an at- 
torney. The accountant’s brother asked 
if he could obtain a copy for him- 
self, and the insurance man asked 
for a copy for his employe who works 
on partnership and business insur- 
ance.” 

Gould Equipment commented, “It 
is possible that many of you will be 
able to save several thousands of dol- 
lars on taxes by following the sug- 
gestions in the booklet.” 

Incidentally, that is the type of 
“depth reporting,” or comprehensive 
reporting, that we plan to do more of 
in the new NPN, when it goes 
monthly in November. That performs 
a real service for the reader. And, as 
the Portland company notes, such a 
service means dollars to the reader. 

—Herbert A. Yocom 
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Salional {we KEYBOARD adding machine 


NOW! 
Every key 


is its own 


motor bar! 


Saves up to 50% hand motion! 


Now you can list and add without touch- 
ing a motor bar! 50% less hand travel 
—a great saving of effort for operators. 
No wonder they like it! 

Amounts are added and printed the 
instant they are set on the keyboard— 
because every key is electrified! No more 
“back and forth” motion from keyboard 
to motor bar—because every key is also 
a motor bar. The only completely elec- 
trified Adding Machine! 

National’s “feather-touch” action 
makes it easier than ever to press com- 
bing \ i 
time-and-effort-saving! 

All ciphers print automatically—still 
more effort and time saved! At the end 
of the day operators feel fresher—and 


they have accomplished more with less 
effort. 

The National Adding Machine gives 
you “Live” Keyboard plus 8 other time- 
saving features combined only on Na- 
tional: Automatic Clear Signal . . . Sub- 
tractions in red . . . Automatic Credit 
Balance in red. . . Automatic space-up 
of tape to tear-off line when total prints 

. Large Answer Dials . . . Easy-touch 
Key action . . . Full-Visible Keyboard 

. Rugged-Duty Construction in com- 
pact size for desk use. 

One hour a day saved with this exclu- 
sively National combination of features 
will repay the entire cost of a National 
Adding Machine every year—an annual 
return of 100%. 


THE NATIONAL CASH REGISTER COMPANY, varron 9 on10 


949 OFFICES IN 94 COUNTRIES 


NOW 


you can forget the motor bar! 


Don’t buy any adding machine until 
you see this National! Printed words 
cannot explain all the ways this re- 
markable National saves operator ef- 
fort, saves time, saves money. You 
must see it to believe it. For a dem- 
onstration phone the nearest National 
office or National dealer. See it today! 
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AHEAD OF THE NEWS 


Why Gasoline Wars—The rash of gasoline price wars 
that have hit about a dozen small Texas cities recently 
are said to result partly from invasion by large multi-pump 
service stations, which are popping up more and more in the 
Southwest's smaller towns. Jobbers and refinery sales man- 
agers in the affected areas say the multi-pumps usually start 
by posting prices lower than the major brand dealer, then 
widen the spread to attract more gallonage. When the 
major brand dealer tries to narrow that spread, the “war” 
is On. 


Timeless Tax Troubles—Oil jobbers and others are going 
to continue to find tax laws involved and complicated des- 
pite the recent action by Congress to clarify the hodge- 
podge of regulations. Even tax experts are stumped on 
some matters, and it will be years before all the wrinkles 
are ironed out of the new law. Internal Revenue Service 
will be issuing a series of rulings from time to time to help 
guide the troubled taxpayer. 


Evaporation Loss Study—A year-long study soon to be 
started at some 60 service stations throughout Texas will 
put into effect a plan of Texas gasoline marketers, both 
wholesale and retail, to obtain definite data on gasoline 
evaporation losses. Preliminary studies have been conduct- 
ed for the past year or so at pilot stations, after a bill to 
give an allowance for evaporation died in a committee of 
the state legislature for want of information. The committee 
supervising the study is composed of supplier representa- 
tives, members of the Texas Oil Jobbers Assn., Petroleum 
Marketers Assn. of Texas and Texas Service Station Assn. 


Diesel Fuel Tax Increase—Oil industry men keeping a 
weather eye on state legislatures expect increased trouble 
from proposals to hike Diesel fuel (highway use) taxes 
1¢, 2¢ or 3¢ higher than gasoline tax rates. Tax ad- 
ministrators reportedly are giving more attention all the 
time to the theory that highway-use fuels other than gaso- 
line should be taxed higher because they give more mile- 
age per gallon. 


Tank Truck Insurance—Look for the Interstate Com- 
merce Commission to dismiss a new plea by five rail work- 
ers unions that truckers be forced to carry more insurance 
when hauling oil or other inflammable and dangerous car- 
goes. ICC ruled only last May that truck insurance re- 
quirements were satisfactory. American Trucking Assns., 
Inc., will file an answering brief pointing out that the rail 
unions have raised no new arguments, and that their ma- 
neuver therefore violates ICC rules against “successive 
petitions.” 
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Dealer Outfits Popular—The “business clothes” devel- 
oped by General Petroleum Corp, for its station dealers 
appear to have gained so much momentum on the West 
Coast that GP’s parent company, Socony-Vacuum, is 
planning to try the program on its East Coast dealers. Idea 
of the Eisenhower-jacket, pleated-trousers, woolen suits is 
to provide the dealer with clothing appropriate for off-the- 
job activities as well as station work. 


Highway Understanding — Administration conferees 
reportedly have reached a tentative “understanding” on 
three points in connection with President Eisenhower's 
$50-billion 10-year highway program. The points: the 
federal gasoline tax will be retained, new tax sources to aid 
road-building will be sought, and states will get assurance 
that the federal government does not desire or plan to 
deprive them of their actual functions as road builders. 


Union Urged to Merge—The head of the United Gas, 
Coke and Chemical Workers Union (CIO) wants his union 
members to approve merger with the Oil Workers Inter- 
national Union (CIO) at the former’s annual convention in 
St. Louis Sept. 13-16. Elwood D. Swisher, president of the 
chemical union, said in a strong letter to members that the 
merger would strengthen the group and improve its bar- 
gaining position. 


Premium Ban Postponed—Oct. 31 is the new deadline 
for agreement by Denver station operators to abolish trad- 
ing stamps in their area. An official of the Petroleum Re- 
tailers Assn. of Colorado says 635 operators have signed 
the agreement, but it will not be effective until 90 per cent 
of an estimated 1,000 dealers sign. He expects no difficulty 
in having enough names by Oct. 31 and thinks about 450 
stations will abandon the stamps voluntarily in the mean- 
time. The agreement would provide that a violator pay $10 
each to other signers. 


Monopoly Hearings Continue-—Lack of funds won't 
keep the Senate Judiciary Subcommittee on Monopoly from 
conducting hearings “all over the U. S.” this fall, according 
to Chairman Langer (R., N. Dak.). After the Senate failed 
to act on a resolution to grant the subcommittee $37,500 
for hearings, Langer said he would finance them personally 
with law fees. One report is that the hearings will seek 
“proof” that the oil industry controls the natural gas 
industry. 


For more Ahead of the News 





(Pennsylvania 


Something new 
~~ Motor Oils will be 
advertised in these 
issues of SPORTS 
as been adde Re 


Aug.23 Oct.25 
Sept. 13 Nov.8 


Oct.4 Nov. 29 


Today's Best Oils, Pennsylvania Motor Oils, have been adver- 
tised throughout 1954 in such leading national magazines as 
THE SATURDAY EVENING POST, COLLIER’S, TIME, 
NEWSWEEK, HOLIDAY, COUNTRY GENTLEMAN (BETTER 
FARMING) and others. 


Now, in step with the times, we have added the newest and most 


talked about magazine in the country...SPORTS ILLUSTRATED. 


More than half a million sports-loving, oil-buying motorists will 
be seeing six of our ads in the next few months... more than 
3,000,000 additional impressions for Pennsylvania Motor Oils. 


Take a look at SPORTS ILLUSTRATED yourself! 


Imagine how our messages in this great new magazine 
will be persuading readers that... 


Today's BEST Oils 
start with 


Nature’s BEST Crude 








PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION - Oil City, Pennsylvania 
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AHEAD OF THE NEWS 


Oil Hauling Fight Predicted—A proposal by Stand- 
ard Oil Co. of Texas to build a products pipe line from El 
Paso, Texas, to Albuquerque, N. Mex., “will mean another 
war, of course,” between tank truck operators and the rail- 
roads over remaining products-hauling business, an official 
of the Tank Truck Operators Assn. believes. George Grant, 
secretary-treasurer of the group, says he fears the pipe line 
would “sound the death knell” for some truck lines serving 
New Mexico. And one industry source previously critical 
of proposed refineries at Albuquerque (Navajo Refining 
Co.) and Phoenix, Ariz., (Arizona Refining Co.) com- 
ments that Texas Standard’s project makes such refinery 
construction “even less desirable.” Ar-Mex Pipeline Co. 
already has proposed a crude line from the Williston Basin 
to the Southwest market (NPN Sept. 1, p. 15). 





May Revise Oil Label—Virginia’s state chemist may 
eliminate from a proposed revision of the state’s motor 
fuel specifications a requirement that used motor oil of- 
fered for sale be in containers “plainly and conspicuously 
showing that the oil is not virgin product.” The labeling 
matter then would be taken up separately, if at all. The 
proposed rule says that containers must be labeled “Used 
Motor Oil,” or, if the product has been reprocessed, “may” 
be labeled “Reprocessed Motor Oil.” 


Government Fuel Economy— The federal government’s 
use of gasoline and oil is expected to drop with reduction 
in the number of motor vehicles used by government 
agencies. The President has signed a bill to set up a 
central vehicle pool under the General Services Administra- 
tion. The bill provides that the pool be discontinued if no 
savings are realized after two consecutive years, but some 
estimates are that the potential savings will run between 
$5- and $10-million a year. 


NPN Staff 


Highway Financing in Texas—Highway financing will 
be a main topic for Texas legislators when they meet again 
next January. A strong drive to boost the state’s gasoline 
tax for road improvements is likely. Of the present tax of 
4¢ a gal., 1¢ goes automatically to schools. Main difference 
of opinion concerns whether an effort should be made to 
restrict the extra income to highway purposes, requiring a 
constitutional amendment, or to earmark a fourth of it for 
education. Makeup of the next legislature is known, since 
success in the Democrat primary is tantamount to election. 


Socony-Vacuum in Sweden — Vacuum Oil Co. AB, 
Swedish representative of Socony-Vacuum, is to start 
marketing gasoline in Sweden by the first of next year 
when a new terminal at Malmo is completed as the first of 
three to be built. Others are planned for Gothenburg and 
Stockholm. Gasoline will come from Middle East crude 
via the company’s European refineries. 


Suppliers’ Commercial Policy—Oil suppliers are not 
admitting commercial account price cuts in reports they 
are submitting to the National Oil Jobbers Council for cor- 
relation and presentation at NOJC’s November meeting. 
NOIJC asked 40 integrated companies to state their policies 
on such accounts and tell whether they help jobbers meet 
price competition on this business. Some of the 15 suppliers 
who sent in early replies say they have no direct commercial 
account business. Others say they have no “set policy” to 
protect jobbers but handle cases individually. Two or three 
say that if they sell a commercial account at the jobber 
price they give the jobber a brokerage fee, usually 0.25 
cents per gal. One company says it helps its individual 
jobbers keep commercial account business unless price 
cuts become too deep. Another declares it does not desire to 
compete against its jobbers for such accounts. 
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FOR EXTRA 
SERVICE 


Star because this Wayne “Plus Value” 
Pump wins extra sales . . . gives extra 


service ... all at no extra cost. That is 


aw why it has become a choice of stations 
25% HEAVIER HOUSING te” : across the nation. It answers the de- 
than prone ip mand for lower pumping costs on 
bonderized, enam- ee 
-eled and baked. ( 


Weatherproe! - - a minimum, service at peak efficiency. 
sughout. ; ' i 


every island ... keeps maintenance at 


Every part is “service engineered” to 
provide maximum operating life .. . 
produced under rigid quality control 
. «+ pre-tested in one of the industry’s 
most modern and grueling proving 
grounds. 

Compare this Wayne Pump to all 
others in value, service and cost of 
operation. Then you'll know why there 
are... 

MORE WAYNE PUMPS PURCHASED 
THAN ANY OTHER MAKE. 


THE WAYNE PUMP CO. 


SALISBURY, MARYLAND 
TORONTO, CANADA 





STATION-ENGINEERED 
PRODUCTS 
include 


AIR COMPRESSORS 


Two-stage (high 
and low-pressure) 
and single-stage. 
Tank-mounted; 


: , quiet, smooth-run- 


} ning, completely 
automatic. 


Horizontal Type 
Vertical Type 


AUTO HOISTS 


Single, double, and 
3-post types. Free- 
wheel, frame-hoist, 
or drive-on. Hydrau- 
lic operation (semi 
or full) for cars, 
trucks, buses. 


HOSE REELS 


Retriever reels for 
air, water, oil, 
greases; Enclosed- 
type or open. In- 
stalled on wall, 
floor, ceiling or on 
an island, 


DISPENSING 
EQUIPMENT 


High boys, tank 
units, dispensers for 
oil, gasoline, kero- 
sene, alcohol, and 
greases. 








WASHINGTON 


Antitrust Probers Still Studying Oil Issues 


The Justice Department’s Antitrust 
Division is spending a considerable 
amount of its time on oil cases, in- 
cluding several of direct interest to 
the jobber. 

Stanley N. Barnes, assistant at- 
torney general in charge of the Anti- 
trust Division, was talking about this 
at a press conference the other day. 
He said 16% of the division’s staff— 
or one man in six— is working on 
petroleum cases. 

He cited these in particular: 

e The world oil “cartel” suit, 
which keeps a sizeable crew of DJ 
attorneys busy sifting through bales 
of documents DJ has requested from 
the companies. 

e The West Coast divorcement 
suit, which Barnes termed as “monu- 
mental,” is keeping a DJ staff busy. 

e The Sun Oil Co. suit, which 
comes up for trial in Philadelphia 
Oct. 8. 

It is to be borne in mind that DJ 
has a government “partner” in anti- 
trust work—the Federal Trade Com- 
mission. The FTC also has several 
cases on hand which are of top im- 
portance to the oil industry, including 
the “Detroit Case,” charging price 
discrimination by Indiana Standard 
to four of its jobbers, and the quan- 
tity tire discount limit case—now 
bogged down in the courts—which 
would limit the discount on bulk 
tire buying. 

To get back to Barnes, he revealed 
that the Oppenheim Committee, mak- 
ing a major study of over-all antitrust 
laws, may wind up its work in Decem- 
ber. Barnes said this committee’s re- 
port would be a “remarkable contribu- 
tion” and that it would likely serve as 
a basis for some recommendations to 
Congress by the White House. 

One point the committee is said to 
be studying closely is the controversial 
topic of whether exemption of labor 
unions from antitrust laws should be 
continued. 

Another major topic is mergers. The 
situation is muddled now on when and 
how mergers constitute a violation of 
antitrust laws. The committee may 
come up with some more definite 
standards. 

Barnes said he wasn’t opposed to 
mergers as such because there were in- 
stances where the merger of two com- 
panies improved the over-all competi- 
tive situation rather than hurting it. 
“There is nothing wrong with bigness,” 
he said, “so long as the bigness does 
not affect competition.” 

Barnes may have been optimistic, 
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however, in thinking that the commit- 
tee will come up with a solution to the 
merger and other problems. It is more 
likely that the committee itself will be 
divided on such issues and it is not at 
all improbable that majority and mi- 
nority reports will result. 


When ‘Minute Men’ Move In 


Fuel oil jobbers would do well to 
note the activities of the National Coal 
Assn.’s “Minute Men” operation de- 
signed to get more coal used in schools, 
churches, municipal buildings, and the 
like. 

The “Minute Men” setup is a team- 
ing of coal producers and retailers— 
as well as coal equipment manufac- 
turers and others interested in coal use 
—to do a selling job for coal in spe- 
cific cases. 

Any time the “Minute Men” hear of 
a new building being planned or a 
heating system being replaced, they 
send a team into action. This team is 
equipped with specific facts and figures 
on comparative fuel costs, length of 
life of coal equipment versus other 
types, initial and upkeep costs, etc. 

Recently, for example, when the 
Indianapolis school board was con- 
sidering replacing a coal-fired boiler 
plant in one of its large technical 
schools, a coal “team” appeared be- 
fore the board. It produced an im- 
pressive array of “statistics” and plans 
to convince the board that it would 
save “thousands of dollars” of the tax- 
payers’ money each year. 

The Indianapolis school board 
hasn’t made up its mind yet, but there 
is no doubt that the coal team’s ap- 
pearance there had its effect, particu- 
larly the emphasis on saving the tax- 
payer some money. 

It adds up to this: Fuel oil men are 
going to have to be prepared to meet 
such arguments. 


Fertilizer Caution Note 


A fuel oil jobber in the Washington 
area has gone into liquid fertilizing as 
a sideline and, at this point, is opti- 
mistic about it. But he has this warn- 
ing: Jobbers should not jump into the 
business blind just because it is an easy 
matter to convert fuel oil trucks to 
such use. 

His point is that unless a jobber gets 
some accurate information about types 
of fertilizer and fertilization methods 
best suited to his locality, he may spoil 
some good customer relationships by 
doing a poor job. 

—NPN Washington Staff 
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PETROLEUM INDUSTRY INDICATORS 


WEEK ENDED 


AUG 27 


NPN PRICE AVERAGES* 
Refinery /Terminal 


NaN WEEKLY PETROLEUM STATISTICS (APD 


Primary Stocks 
Finished and unfinished gasoline (thous. bbl.) 
Distillate fuel oil (thous. bbl.) ... 
Kerosine (thous. bbl.) .... 
Residual fuel oil (thous. bbl.) 
Crude oil—B. of M., 1 day later (thous. bbl.) 
Refinery Activity 
Crude runs to stills (thous. bbl. daily) 
Foreign crude included (thous. bbl. daily) 
% of refinery capacity operated 
Refinery Output 
Gasoline (thous. bbl.) 
Kerosine (thous. bbl.) 
Distillate fuel oil (thous. bbl.) 
Residual fuel oil (thous. bbl.) 
Crude Supply 
U.S. crude oil production (thous. bbl. daily) 
Crude oil imports (thous. bbl. daily) 


idee MONTHLY MARKET TRENDS 


Week Ended 
Aug. 27, 1954 


153,757 
114,984 
34,260 
55,903 
276,485 


6,955 
666 
84.3 


23,667 
2,101 
10,107 
7,595 


6,048 
676 


Latest Month 


Petroleum products in secondary storage (thous. bbl.) 44,337 (June) 


Exports of crude and refined products (thous. bbl.) 
Average station gasoline price, ex tax (¢ per gal.) 
*Gasoline consumption (million gal.) 

Service station building permits (number) 
Passenger cars—domestic shipments (thous.) 
Trucks and buses—domestic shipments (thous.) 
Automotive replacement tire shipments (thous.) 
Replacement battery shipments (thous.) 

Oil burner shipments (thous.) 


*Excludes Oklahoma 


12,742 (June) 
21.44 (Aug.) 
4,292 (May) 

604 (June) 
437 (July) 
62 (July) 
6,029 (June) 
1,831 (June) 
67 (June) 


(¢ per gal.) 
Sept. Aug. 


4 
1954 
11.46 
10.25 


Gasoline 
Kerosine 
Distillate 8.74 
Residual 3.86 
4 principal 

products 8.71 
Lube oil 16.30 
Crude at 

well ($ 

per bbl.) 2.81 


11.43 
10.24 


16.30 


6 8 
1954 1953 
12.46 
10.32 

8.99 
3.91 


9.27 
18.77 


8.70 
3.77 


8.66 


2.81 2.83 


* Weighted average price, prin- 


cipal markets. 


Week Ended 
July 30, 1954 


158,402 
100,439 
31,368 
54,651 
279,744 


6,827 
719 
82.8 


23,326 
2,061 
10,294 
7,419 


6,158 
614 


Previous Month 


42,184 
11,577 
21.58 
4,198 
513 
490 
74 
5,115 
1,391 
51 


Week Ended 
Aug. 28, 1953 


141,475 
116,710 
34,145 
50,912 
282,711 


7,234 
620 
93.9 


24,330 
2,076 
10,317 
8,226 


6,532 
789 


Year Ago 


46,155 
12,656 
22.15 
4,214 
482 
580 

93 
5,601 
2,004 
74 
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SUPPLY AND DEMAND 


Crude Runs Increase—Crude runs 
to stills at U.S. refineries were up 
19,000 b/d for the week ended Aug. 
27, compared to the previous week, 
the American Petroleum Institute 
reports. Primary stocks of finished 
and unfinished gasoline dipped 
1,260,000 bbl., while distillate fuel 
oil stocks climbed 3,540,000 bbl. 
Kerosine and residual fuel oil in- 
ventories also increased. Crude oil 
and condensate production aver- 
aged 6,141,350 b/d, 14,400 b/d off 
the previous week. 


‘Gas’ Demand Estimates — Gaso- 
line demand estimates for the 
month of September are forecast at 
108,000,000 bbl. by the Bureau of 
Mines. Gasoline yield is forecast 
at 43.4% and total crude runs at 
7,010,000 b/d. Demand for crude 
oil in September will be slightly 
under August, according to BM. A 
drop of 60,000 b/d from August 
demand is forecast by the bureau. 


U.S. Imports Rise — For the first 
time in at least a month, California 
imports of crude oil showed a gain 
over the previous week. Although 
imports East of California declined, 
the California gain was enough to 
raise total U.S. imports 57,100 b/d 
for the week. Crude and distillate 
oil imports were down east . of 
California but an increase of 
69,900 b/d in California raised the 
U.S. total. Imports of products 
other than distillates accounted for 
12,400 b/d of the total import 
increase. 


Kansas Sets Allowable—The State 
Corporation Commission has fixed 
the September crude allowable for 
Kansas at 325,000 b/d, the same as 
the August allowable. The figure 
does not include condensate pro- 
duction. 


Oil Use Up in U.K.—United King- 
dom oil consumption showed a 
10% increase over mid-year, 1953, 
for the first six months of 1954. 
Actual consumption, excluding 
bunker fuel deliveries to ships en- 
gaged in foreign trade, amounted to 
about 397,850 b/d, according to 
the Petroleum Information Bureau. 
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Refinery Sealed Cans 




















When you buy Canfield Soloent Kefnad Ob 
gon bay uniform high quality / 
Oil marketers and blenders, vitally interested in uniformity of 


product, depend on Canfield for uniform high quality solvent refined 
base stocks and neutrals or finished automotive and industrial oils. 


These exacting buyers have learned from experience that petroleum 
products produced by Canfield are always uniform... always of 
superior quality. 


To maintain this uniformity and superior quality Canfield makes sure 
that every step in the refining process is rigidly controlled . .. uses 
only selected paraffine base crude and solvent refines this crude 
to full 95/100 VI. 


Take advantage of Canfield’s precise quality control NOW .. . join 
the growing family of successful oil marketers and blenders who are 
switching to Canfield for uniform high quality Solvent Refined Oils. 


Write, wire or phone for the complete 
quality and profit story .. . today. 








CANFIELD OIL COMPANY 









General Offices: Cleveland 27, Ohio 


Coraopolis, Pa., Cleveland, OF Jersey City, N. J Memphis 











We give truck axles a bru 


in the new Timken-Detroit indoor proving ground 
..-and only Timken has it! 


We smash, twist, jerk and over-load them. Match every imaginable 
hauling situation. Then add a few ruinous tricks of our own. 


It’s done on purpose. So we can tell 
you in advance that a Timken-Detroit 
axle can take a more brutal beating on 
the job it was designed for than any 
other axle made. 

To prove it, we condensed a multi- 
thousand acre proving ground into one 
room. In it, our engineers can apply 50 
years of experience in building axles for 
trucks, buses and trailers. Here axles 





and gearing are subjected indoors to 
any possible outdoor hauling condition. 
Axle performance is measured and ana- 
lyzed under absolute scientific control! 

As a result: you enjoy longer axle life; 
less maintenance, repairs and down- 
time; lower operating costs; fatter prof- 
its. No wonder Timken-Detroit axles 
are the choice of manufacturers and 
owners everywhere! 





How TDA proves axle quality 
in this ‘‘Torture Chamber.” 


We take one of our axles and put it 
on the “block”. . . . then duplicate 
the roughest hauling condition, 
hour after hour, day after day... 
such as simulating 500,000 miles of 
toughest driving in just a few days. 
Or we “dream up” a test like going 
up hill with a full load at 45 m.p.h. 
from California to New York—non- 
stop. There is no other axle testing 
like it in the world! 





This is our “truck driver.’’ He 
works in the “Torture Chamber.” 
Above him are graphs showing 
speed and torque performance un 
der any operating condition he 
chooses . . . soft ground at full load 
... mountains... express highways 
or side roads. With special dials, 
recorders and electronic devices, he 
actually drives the axle with scien- 
tific accuracy from his chair! 





You haul heavy machinery. And you’re 
sure with Timken-Detroit axle shafts. 
Proved capable of being twisted 14°— for- 
ward and backward — 36 times a minute, 
24 hours a day, for days on end. Only 
Timken-Detroit “Torture-Tested” axles 
can take this brutal treatment — assure you 
top performance — make you more money 
per load. 


“TORTURE-TESTED” 
to Save Money on the Job 


WORLD’S LARGEST MANUFACTURERS OF 
AXLES FOR TRUCKS, BUSES AND TRAILERS 





Timken-Detroit ‘Letter Series” Front Axles 


Here is easy, positive steering control. 
A little man can handle a large rig 
with TDA front axles as easily as a 
big 210- pound, six-footer, at fast or 


slow speeds . . . on smooth or rough 
roads. No wheel kickback. Tractor 
hook-ups have smallest possible turn- 
ing radius — greatest maneuverability, 


Timken-Detroit ‘‘Letter Series’ Rear Driving Axles 


Hypoid gearing for truck axles was 
pioneered by Timken-Detroit. And 
only Timken- Detroit has Hypoid 
gearing in a complete “family” of 7 
basic axle capacities—in the entire 
range of medium and heavy-duty 
requirements. This advanced - related 


design incorporates the same features 
of construction and interchangeabil- 
ity in a choice of 3 types of Hypoid 
final drives using the same axle shafts 
and housing —single-speed; single- 
speed double-reduction; and two- 
speed double-reduction units. 


Timken-Detroit Tubular Trailer Axles 


Famous for their light weight. Pro- 
duced in the largest, most modern 
axle plant in the world. Lightweight 
Fabricated Brake Shoes with Econo- 
liners for greater wear, longer service. 


Alloy steel spindles electrically 
welded to tubular housing—with weld- 
ing guaranteed for the life of the axle. 
Lightweight Nylon Bushings in Brake 
Camshaft Assemblies. 


Increase axle life with Genuine TDA Equipment Parts 


Take no chances with ordinary 
replacement parts. For sure, 
dependable factory-type jobs, 
look to genuine Timken- Detroit 
axle parts kits—identical to 
your axles’ original equipment. 

Each kit is complete — gives 
you everything you need —in 


one handy package. Gaskets 
and shim parts, brake liners, 
steering knuckles, differential 
gears —for every size of brake 
and axle. Order by number 
from your dealer. Cut labor and 
adjustment costs. Get trucks 
back on the road quicker! 


Plants at: Detroit, Michigan * Oshkosh, Wisconsin » Utica, New York * Ashtabula, Kenton and Newark, Ohio « New Castle, Pennsylvania 


































THE RIGHT 
TRUCK TANK 
for you 


“The Betsy Ross” —1,200 gal., 3 compartment stock truck 
tank mounted on model F6 Ford. CA 84”. 








“The William Penn” —1,500 gal., 3 compartment stock unit 
mounted on model KB 7 International. CA 102”. 


Take a good look at the six truck tanks illus- Yo > S we @, KEN 
trated here. Five are stock models, one is a 
de luxe, custom-made job. They all have a 
number of important things in common— 
things you want in your truck tanks. 





: i 
Each one was engineered ‘to the exact re- “The Ben Franklin” —2,000 gal., 4 compartment stock truck 


quirements of the work it has to do. Each one re 

is constructed of the highest quality mate- Ey 

rials, with strength to spare wherever strength an f* SGRIFFIN BROS. Rg 
is required. Each fitting and accessory is , ad 


specifically designed for its particular purpose. 
All fittings are steel, malleable iron, or high- 
grade bronze. Each weld is expertly made 





and with no skimping. The tank of each one “The William Penn” —1,200 gal., 3 compartment stock unit 
oes , E mounted on model 6403 Chevrolet. CA 84”. 
was tested at least twice after mounting. 


Of every 4 Quaker City truck tanks we 
build, 3 are. repeat orders. Whatever your 
requirements—an inexpensive stock tank or 
a de luxe streamlined unit—Quaker City is 
your best buy. Write for full information. 


“The Quaker Maid’”—2,300 gal., 4 compartment tank 


QUAKER CITY pt ct 
IRON WORKS 


3400 Gaul Street * Philadelphia 34, Pa. 


ONE OF AMERICA’S LEADING TRUCK TANK BUILDERS 
FOR OVER 25 YEARS 





2,500 gal., 5 compartment de luxe unit mounted on model 
U70 Autocar. CA between front tandem axle and cab 120%". 
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THE INDUSTRY 


National Petroleum News 


September 8, 1954 


‘Little Inch’ Switch to Oil in Lap of FPC 


Will the famous “Little Inch” 
pipe line switch from natural 
gas to oil products? 

It’s all up to the Federal Power 
Commission. 

Texas Eastern Transmission Corp. 
wants to reconvert its 20-inch line to 
oil products. but the pile of sharp pro- 
tests on the desks of FPC officials this 
week is bringing to a head one of the 
hottest oil transportation battles in 
years. 

Ganging up against Texas Eastern’s 
proposal are American Pipe Line 
Corp., oil barge men, natural gas 
companies now supplied by Little 
Inch and coal people. 

FPC has no jurisdiction over oil 
transportation, but it does over natural 
gas. In this case, it must decide 
whether it would be “in the best 
public interest” to permit reconversion 
of the Beaumont, Tex.-Pittsburgh line. 

Also at stake is whether Texas 
Eastern should be permitted to build 
additional facilities for its “Big 
Inch” natural gas transmission system 
(from Kosciusko, Miss., to Union- 
town, Pa.) to make up the loss in 
capacity. 

Each of the complainants has a big 
stake in the fight: 

e Natural gas companies who now 
buy from Texas Eastern want to make 
sure their future supplies will not be 
endangered. 

e Barge operators and coal men 
fear the proposed conversion would 
disrupt the contribution and fuel con- 
sumption pattern, thereby doing them 
great harm. 

e American Pipe Line Co. is 
worried about what the conversion 
would mean to its proposed 500,000- 
b/d products line, from the Gulf to 
the East Coast, for which the Office 
of Defense Mobilization (ODM) has 
granted a 40% fast tax write-off. 


THE ISSUES FOR FPC 


It is not clear just how far FPC 
can go in considering the impact of 
the competitive factors. Primarily, 
the agency must concern itself with 
these two issues: 

—Would the switch leave some 
natural gas users without service, or 
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‘LITTLE INCH’ pipe line is center of controversy 


would it their future 
supplies? 

—Would the cost of the added 
facilities to enable the “Big Inch” 
system to supply present “Little Inch” 
customers be enough to increase the 
cost of natural gas? 

But since FPC also must consider 
the “best public interest,” it may give 
considerable attention to pleas by 
those who would be affected. 

It is possible that other federal 
agencies, such as ODM and _ the 
Interior Department’s Oil and Gas 
Division (OGD), may be called upon 
for opinions. 

It is well known that ODM is con- 
cerned with the problem of adequate 
oil transportation to the East Coast in 
an emergency. Special task groups 
working under OGD have made 


endanger 
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special studies of the problem and 
have made recommendations to ODM. 
But these recommendations have not 
been made public. 

Apparently, ODM is awaiting a 
decision from the National Security 
Council, which asked for the special 
studies originally. 

ODM and OGD, however, do not 
want to get involved in passing judg- 
ment on individual projects, particu- 
larly in a situation affecting another 
pipe line project. 

All they are interested in is seeing 
that an adequate oil transportation 
system is established for the East Coast 
in case of war. 

Since some of the petitioners oppos- 
ing Texas Eastern’s plan have brought 
up the national defense angle, it may 
be that FPC will call upon the 
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THE INDUSTRY 


defense agencies for their opinions. 





THE BARGE PROTEST 


The most vigorous battle against the 
switch comes from the barge operators 
who haul oil products up the Missis- 
sippi and Ohio Rivers. They fear the 
Little Inch plan would just about put 
them out of business. Reasons: 

Barges now move an average ol 
about 100,000 b/d of oil products into 
the areas affected by the pipe line pro- 
posal. Principally, this traffic is from 
various ports on the Gulf of Mexico 
and the lower Mississippi River, such 
as Houston, Port Arthur, New 
Orleans, Baton Rouge and Arkansas 
City. 

Destinations of the barges are ports 
on the Mississippi and its tributaries 
south of Cairo, Ill, including 
Memphis and Heloise, Tenn.; Osceola, 
Ark., and Caruthersville, Mo. 

In addition, barges move along the 
Ohio River and its tributaries to serve 
such cities as Nashville; Paducah and 
Louisville, Ky., and Cincinnati. 

Barge ports on the upper Mississippi 
include Cairo and Chicago in Illinois 
and Minneapolis-St. Paul. 

The barge operators contend Texas 
Eastern’s proposed reconversion of the 
Little Inch line would set up a trans- 
portation monopoly and would 
“gravely impair” the entire tank barge 
fleet on the western rivers. . 

In addition to the “blow” to the 
established transportation pattern, the 
barge men say Independent marketers 
and refiners would be hurt because 
they would be “deprived” of their 
means of transportation, the barges. 

“There is an unusual concentration 
of Independent refining and marketing 
facilities along the Misissippi and 
Ohio Rivers,” says an antitrust suit 
filed against Texas Eastern by three 
barge companies in an attempt to 
block the reconversion. 

“This concentration is a direct result 
of the low cost, flexible, barge trans- 
portation of petroleum and petroleum 
products which is made available to 
such Independent marketers and re- 
finers by barge operators. 

“Such Independent marketers and 
refiners by reason of the character of 
their businesses are not in a position 
competitively to utilize the facilities of 
the converted products pipe line, 
which is a large-diameter pipe line 
operating between fixed points and re- 
quiring fixed commitments of large 
volumes. 

“Thus, a necessary effect of the 
injury to Independent marketers and 
refiners resulting from the destruction 
of the barge fleet will be to lessen 


16 


substantially competition within the 
oil industry.” 

Here are some other points: 

e Independent refiners along the 
rivers would be reluctant to expand or 
build new facilities in the face of 
competition from Gulf Coast re- 
fineries. 

e The conversion would stimulate 
further growth and concentration of 
refining facilities at or near the origin 
of the pipe line in the Gulf Coast area 
—and this would not be good for 
national defense. 

Barge men also raise the point that 
Texas Eastern would be in the strange 
position of competition with itself, for 
it would be moving natural gas in one 
line and competitive oil products in 
another. Texas Eastern is preparing 
an answer to this chargé, but it is not 
ready for filing with FPC. 


WHAT HAPPENS NOW? 


The answer to the controversy over 
Little Inch will not come soon. It 
will be many months before FPC 
hands down its verdict. Here is the 
usual procedure: 

—FPC will set a date for a rehear- 
ing to be conducted by a hearing 
examiner. 

—After the hearing, the examiner 
will make his “intermediate” report. 

FPC either will accept this verdict 
or hold a hearing of its own. Finally, 
after such a hearing is completed, the 
commission either will grant or deny 
Texas Eastern’s application. 

Even after that time, there could be 
petitions for rehearing, or the matter 
could become involved in court action 
which might block any action until 
settled in the courts. 

The groundwork for this develop- 
ment already has been laid by the anti- 
trust suit filed against Texas Eastern 
by the barge operators. The clerk of 
courts in the Western District federal 
Court of Louisiana, where the case 
was transferred from New York, said 
there is little likelihood of the suit 
coming up for trial before fall of next 
year. 


AMERICAN’S PLANS 

While Texas Eastern digs in for the 
long Washington skirmish, what of 
American Pipe Line Corp.? 

A representative says the company 
now is in the “midst of negotiating” 
construction contracts for its $170 
million line, which will run 1,900 
miles from Beaumont, Tex., to New- 
ark, N.J. American’s aim is to have 
the system in full operation by next 
spring. 

American Pipe Line has jumped 
into the fight with a petition to inter- 


vene in the Texas Eastern application 
for reconversion of 1,168 miles of the 
Little Inch line. 

Briefly, here are American’s argu- 
ments: 
e Little Inch, with a capacity of only 
235,000 b/d, would be inadequate as 
a substitute for American’s proposed 
500,000-b/d line. 
e The Texas Eastern line is “unable 
economically to transport liquefied 
petroleum gases which are so essen- 
tial for chemical, industrial and other 
wartime uses.” 

American says its line is “specifically 
designed” to carry both refined prod- 
ucts and LP-gas. 


NO TARGET YET 


As of the end of last week, Amer- 
ican Pipe Line hadn't come under fire 
from any barge operators, and had no 
evidence of opposition developing in 
such a quarter. 

Neither, for that matter, were there 
any indications that tanker interests 
nor maritime unions were trying to 
block its project. 

In the first place, no one, in Amer- 
ican’s view, could quarrel with its po- 
sition that the national defense need 
exists for a Gulf-East Coast products 
line and other forms of oil transporta- 
tion. 

In the second place, it held that its 
line wouldn’t materially affect inland 
barge operators. Its executives con- 
ceded that a certain few unfavorably 
located operators might be affected. 
But, they suggested, that the majority 
of barge operators probably would 
actually be benefited. 

Also, in the barge connection, Amer- 
ican pointed to the common-carrier, 
non-shipper-owned character of its 
projected system. 

American’s plan contemplates no 
contracts whatever with shippers. All 
shipments would be on a “spot” tender 
basis. 

That way American would not, for 
example, require guarantees of tender, 
under which shippers would have to 
pay freight charges whether they 
shipped product or not. 

In the past, certain barge operators 
have assailed the guaranteed tender as 
tending to create unfair competition. 

As for the plan’s probable effects 
on tankshipping, those will be negli- 
gible at most, in the opinion of 
American’s executives. 

For one thing, they say, one of the 
projected line’s main purposes will be 
to serve “the mid-west markets to 
Pittsburgh”—markets which cannot be 
served by tankers (directly). 

In this, they’re counting on market 


NATIONAL PETROLEUM NEWS * September 8, 1954 





growth—which would bear also on the 
question of barge operations, they sug- 
gest. 

And, they add, regardless of their 
line, the T-2 tankers now used to link 
the Gulf Coast with the East Coast 
will gradually be eliminated by obso- 
lescence. 

American now is “in the midst of 
negotiating” construction contracts, a 
representative says. Its aim is to have 
its system in full operation by next 
summer. 

Following completion, American ex- 
pects to operate its line at 250,000 
b/d, or half of its capacity. It will 
carry aviation and motor fuels, kero- 
sine and light fuel oils. 


PLANS FOR LITTLE INCH 


Here is a brief review of Little 
Inch’s history and a picture of the 
planned reconversion: 

The pipe line originally was built 
during World War II to carry oil prod- 
ucts from the Beaumont-Baytown area 
in Texas to the Eastern Seaboard. 
After the war, Texas Eastern bought 
the line and converted it to the trans- 
portation of natural gas. 

Earlier this year, the company de- 
cided to try reconverting the line to 
oil products. The plan was cleared 
through the Securities and Exchange 
Commission and the now-pending ap- 
plication then was filed with FPC. 

In preparation for the reconversion, 
Texas Eastern has put itself in a po- 
sition to acquire a pipe line system in 
the Southwest that may become a 
gathering system for the 20-inch line. 

It put up the funds with which an 
affiliate, Texas Eastern Production 
Corp., bought the common stock of 
Triangle Pipeline Co. as of last Jan. 1, 
and has an option to buy the stock 
from Production, effective for the 
calendar years of 1955 and 1956. 

Texas Eastern Production now is 
operating the Triangle system. That 
connects East Texas, North Louisiana 
and South Arkansas gasoline plants 
and refineries with an Arkansas City, 
Kan., river terminal and intermediate 
points. 

Still intact is most ot the Little 
Inch’s original gathering system, con- 
necting with refineries in the Houston- 
Texas City and Beaumont-Port Arthur 
areas. It can readily be re-employed 
for gathering products into a 1.2 mil- 
lion-bbl. batching terminal that Texas 
Eastern owns near Beaumont. 

And the company is considering 
constructing a new gathering line 
which would connect this terminal 
with refineries in the Lake Charles, 
La., vicinity. 

Up to 235,000 b/d of heating oils, 


gasoline and Diesel fuel would be car- 
ried by Little Inch from the South- 
western sources as far as the Ohio 
River southwest of Pittsburgh, and the 
vicinity of Moundsville, W. Va. 

Not only would there be large new 
terminals at those points, but another 
is projected on the Mississippi near 
Cape Girardeau, Mo. 

Also, Texas Eastern plans to extend 
lateral pipe lines to existing terminals 
near Pittsburgh and Louisville. 

To maintain gas service to its cus- 
tomers, and also accommodate gas de- 
mand growth, the company contem- 
plates a lot of new construction. This 
would have the effect of: 

1. Shifting about 200,000 mcf of 
gas daily from Little Inch to the com- 
pany’s 30-in. “Big Inch” line from 
Kosciusko, Miss., to Uniontown, Pa. 

2. Further increasing capacity of 
the 30-in. line—by perhaps 100,000 
mef daily. 

Minimum cost of the reconversion, 
says Texas Eastern President George 
T. Naff, will be about $76 million. 


NATIONAL DEFENSE ANGLE 


The federal government has great 
interest in this whole problem of Gulf- 
to-East Coast pipelines because of its 
tremendous importance in case of war. 


Defense planners remember too well 
the number of tankers blown out of 
the water during World War II as 
they plodded along the sub-infested 
coastal route from the Gulf to the 
Eastern Seaboard. 

That’s why the Little Inch and Big 
Inch lines were built in the first place. 


So the government men are looking 
for pipe line facilities sufficient to 
carry 1 million b/d of crude oil and 
products from the Gulf to the East 
Coast as an emergency ace-in-the-hole. 

Getting them is another question. 
American’s original plans called for 
two parallel product lines—with capa- 
cities of 300,000 and 500,000 b/d— 
between Beaumont and Newark. 

The latter would have been a stand- 
by line, which would not have been 
used for five years unless the govern- 
ment requested it for an emergency. 

For the 500,000-b/d line, American 
wanted a 100% tax write-off, plus $60 
million from the government over a 
five-year period to meet “standby” 
costs. The $60 million would have 
been paid back when the line went into 
service, according to the plan. 

But the proposal didn’t make the 
grade and American wound up with 
its present tax write-off on a single 
500,000 b/d line. 





~ PRICE INCLUDES 81,¢ TAX ON EACH GALLON: 























Dealers Get Gasoline Tax Reminder Decals 


@ Gasoline tax reminder decals have been sent to marketers throughout 
the United States from Petroleum Industries Committees in the various 
states. The red, white and black decals (top) are 7% in. by % in. and 
can be applied on the inside or outside of the glass or on opaque surfaces 
of the pump housing. The signs tell the total gasoline tax paid by motorists 
on each gallon they buy. The combined state and federal tax rate has been 
adapted to reflect the rates in effect in the different states, including local 
gasoline taxes and gasoline inspection fees. 
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Ellis Wants FTC To Halt ‘Raiding’ 


Major oil companies are “raid- 
ing” commercial accounts, says 
Otis H. Ellis, and he’s all for 
having the Federal Trade Com- 
mission take action. 

The National Oil Jobbers 
Council general counsel said he 
will ask NOJC at its next meet- 
ing to request an investigation 
of the problem by FTC. 

Ellis says he has had reports that 
“point conclusively” to the fact that 
major oil companies are “gobbling up” 
commercial business and that soon 
there will be “little, if any, left for 
the jobber.” 

He says FTC should investigate the 
practice as possible evidence of price 
discrimination that would lessen com- 
petition and create a monopoly. 

But Ellis may run into trouble with 
his plan. Observers in Washington 
point out that ordinarily FTC considers 
price discrimination only when a seller 
offers a lower price to one of his 
customers than he offers to the cus- 
tomer’s competitor. 

Since a major selling to a commer- 
cial account would not be selling to a 
jobber’s competitor, FTC might not 
consider this as price discrimination 
so long as the major made the same 
price available to all its commercial 
accounts. 

Ellis concedes that the commercial 
account problem differs to some extent 
from usual price discrimination cases. 
But he points out that terms of the 
Robinson-Patman Act are broad and 


may cover this sort of situation. 


Reports have come in from state 
jobber associations and from individual 
jobbers, the NOJC counsel says, com- 
plaining that majors are taking com- 
mercial accounts away from jobbers 
by giving the commercial customers a 
lower price than the jobber has to pay. 

The problem was discussed at the 
last NOJC meeting, but it was decided 
to delay the investigation request to 
FTC in hopes of finding another so- 
lution. 

“The council has tried every pos- 
sible legal means to co-operate with 
the petroleum industry without resort- 
ing to the necessity of filing a com- 
plaint with any outside agency,” Ellis 
says. “These efforts have been futile 
and I can see no reason for continuing 
a policy that can lead only to economic 
suicide.” 


Ellis is urging jobbers to submit to 
him any concrete examples of com- 
mercial accounts they have lost due 
to price cutting. 

“Some jobbers,” he says, “are hang- 
ing on by virtue of the fact that their 
suppliers are assisting them in meeting 
competition. The assistance in most 
cases, however, amounts to the grant- 
ing of a margin of 0.25¢ to 0.50¢ to 
the jobber for servicing the commercial 
account. 

“If there is a jobber in this nation 
who can make a profit on any such 
margin, I certainly would like to be 
shown his methods of operation.” 


Self-Service Fight 
Steps Up in Oakland 


Walter J. Simas, the Oakland, Calif., 
service station owner who has been 
trying to legalize self-service stations 
in that city, has taken another step 
in his drive. Simas has retained Edward 
Shattuck, southern California attorney, 
to represent him in his battle with the 
Oakland City Council. 

Simas is contesting action of the 
council, which passed an ordinance ap- 
proving self-service stations in Oak- 
land, but held up the effective date 
until the general elections next spring. 
Voters will be asked to settle the 
question then, by a referendum. 


New Group In Action 


Standard Oil Co. of Indiana’s new 
supply and transportation department 
went into operation Sept. 1, four 
months ahead of schedule. The new 
department combines the operations of 
the purchasing, traffic and distribution 
economics departments. 

The company also has reorganized 
engineering operations in its manufac- 
turing department, setting up a general 
engineering department to serve all 
six of its refineries. 


Bomb-Proof Oil Tank 


As part of the new oil harbor in 
Gothenburg, Sweden, bomb-proof oil 
storage tanks will be built that have a 
capacity of more than 3.5 million cu. 
ft. of oil. Proposed depth of the 
tanks, to be hewn from rock, is 105 
ft., most of which is beneath sea level. 





compilation. 


Atlantic $ 
Cities Service 
Continental 
Deep Rock 
Gulf Oil 
*Humble 

Lion 
Mid-Continent 
Oho Oil 
Phillips 
+tPlymouth 
Pure 


19,837,000 $ 
23,528,205 
21,859,000 
327,000 
77,942,000 
74,742,700 
6,067,300 
7,173,866 
19,493,031 
37,918,723 
3,349,639 
14,016,000 
Richfield 12,393,626 
Shell 63,435,549 

* Not included in totals. 





Combined net earnings of 26 large U. S. oil com- 
panies rose 6.3% in the first half of 1954 compared 
with the same period last year, according to an NPN 


Ist 6 mo. 1954 Ist 6 mo. 1953 % Chg. 


Oil Earnings Up 6.3% From Last Year 


Sinclair 

Skelly 

Socony- 
Vacuum 

South Penn 

S.0. California 

S.O. Indiana 

S.0. New Jersey 

S$.0. Ohio 

Sun Oil 

Sunray 

The Texas Co. 

Tide Water 

Union Oil 
Totals 


—12.1 
—17.1 
+ 9.3 
—47.1 
+ 2.9 
— 6.0 
+15.7 
+ 0.1 
— 44 
+10.8 
—26.5 
+25.2 
— 46 
+25.0 


22,574,000 
28,384,862 
19,994,000 
618,000 
75,761,000 
79,531,700 
5,245,858 
7,166,567 
20,399,931 
34,224,846 
4,559,494 
11,197,000 
12,989,344 
50,744,359 


Increases varied from 0.1% 
Petroleum to 25% 
Oil. Decreases ranged from 0.7% reported by Union 
Oil of California to 47.1% reported by Deep Rock. 


$1,072,578,110 
+ Includes Republic Oil Refining. 


for Mid-Continent 
for Shell and 25.2% for Pure 


36,515,125 
14,183,889 


30,279,126 
13,723,275 


420.6 
+ 3.4 


88,000,000 
3,141,214 
104,043,923 
53,042,928 
293,000,000 
8,044,035 
20,407,464 
11,522,813 
97,480,845 
18,167,000 
17,687,935 


88,000,000 
3,328,515 
91,373,736 +13.9 
54,742,446 — 3.1 
268,000,000 + 9.3 
8,506,364 — 5.4 
21,659,462 — 5.8 
13,979,224 —17.6 
85,980,121 +13.4 
17,487,000 + 3.9 
17,807,464 — 0.7 
$1,008,725,994 + 6.3 


— 5.6 
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YOUR NAME HERE 


furl ol tracks are rredy to brong wmter — pragremeve ol industry has long bere fomoan 
Se call ws todny—your call will poy off 
¢ with plenty of carctree, heating gombon—all 

duriog the coming euier 


Oil Progress Week Ads Mailed 


@ Oil Industry Information Committee has mailed out a 
52-page proofbook of Oil Progress Week advertisements 
to daily and weekly newspapers across the country for 
use by oil men in all phases of the industry. The ads 
“Oil Serves You” 
annual promotion, set for Oct. 
are aimed especially at fuel oil jobbers and service sta- 
tion dealers, in line with the special emphasis this year 
on marketing. Mats are free to oil men who want to 


play up the 


a. Oil Serves You 


IISA IIIS LSPS S Sede 


Aurora Expanding 
Detroit Refinery 


Aurora Gasoline Co. will almost 
double its catalytic cracking capacity 
with new facilities soon to be con- 
structed at its Detroit refinery. 

Output of high octane gasolines will 
be increased and Aurora also will pro- 
duce 100 tons a day of petroleum 
coke and considerable “bright sulfur.” 

A 7,500-b/d Unifiner, licensed by 
UOP and Union Oil of California, will 
be the first unit built to produce high 
quality furnace oils. Aurora has 
pioneered in this field since its incep- 
tion 20 years ago and the company is 
a big furnace oil marketer in 
Michigan. 

Describing the expansion program, 
an Aurora official said it will “make 
possible higher octane gasoline than 
has heretofore been available in this 
market, much improved burning oils 
for domestic consumption and im- 
proved industrial fuel oils.” 

Completion is expected in the early 
fall of next year. 


Oil Heat Promotion Planned 


A new promotion agency—Nation- 
al Oil Heat Council—will embark 
soon on a national public relations 
campaign for oil heat and its equip- 
ment. The program will embrace all 


a use them. Shown here is one of the ads, along with a 
et still from the special Oil Progress Week movie that tells 
the story of Edwin L. Drake, who drilled the first com- 
mercial oil well. 


slogan for oil’s seventh 
10-16. Many of the ads 








forms of advertising, co-operation 
with builders and other activities. 

The Oil Heat Institute of America 
board of directors, including equip- 
ment manufacturers and fuel oil deal- 
ers, voted unanimous endorsement of 
the program at a meeting in White 
Sulphur Springs, W. Va. 

William E. Allman, Gary, Ind., fuel 
oil jobber who heads the new group, 
said activity will expand steadily over 
a three-year period. Its primary pur- 
pose will be to present fuel oil’s case 
as a superior fuel for home heating, 
explains Allman, who maintains that 
“The time has come to reassert fuel 
oil’s traditional leadership in the resi- 
dential market.” 


Deal Makes Royalite 
Top Canada Independent 


Royalite Oil Co., Ltd., of Calgary, 
Alberta, is laying out about $7 million 
to purchase the properties and market- 
ing facilities of Hi-Way Refineries, 
Ltd., of Regina, Sask. The resulting 
combination, with a refining capacity 
of 18,500 b/d, constitutes Canada’s 
largest oil refiner and distributor. 

Charles C. Hay of Hi-Way will con- 
tinue as president, but the company 
name will be changed to Royalite Hi- 
Way, Ltd. Headquarters will remain 
in Regina. 
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Hay also will serve as president of 
Saskatoon Pipe Line, succeeding S. J. 
Sackett, who has resigned. 

Under terms of the purchase, Royal- 
ite owns all stock of Hi-Way and its 
subsidiary Alberta Refineries, Ltd., 
along with 80% of the stock of Saska- 
toon Pipe Line Co. Saskatoon operates 
a take-off line from the Interprovincial 
Pipe Line to Hi-Way’s 6,500-b/d Sas- 
katoon refinery. 

Royalite’s property, plant and equip- 
ment are valued at more than $23 mil- 
lion. The company owns the refinery 
and marketing system of Prince Al- 
bert Refinery, Ltd., in Saskatchewan 
and is building a new refinery at 
Kamloops, B.C. It also has large plants 
at Coleville, Sask., and Turner Valley, 
Alta. 


Tractor Output Up 

More than 12,500 more tractors 
were produced in the United States 
during the second quarter of 1954 
than during the first quarter, according 
to the Census Bureau. A breakdown 
of production figures showed 67,077 
tractors powered by gasoline engines, 
18,754 by Diesel engines and 933 by 
liquefied petroleum gas _ engines. 
Statistics on LP-gas engines have been 
included by the Bureau since the first 
quarter of 1953. However, tractors 
converted from gasoline to LP-gas are 
not included in the data. 
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just getting into it. 


most active in this new field: 


Hathaway Oil Co., New Bedford, Mass. 

Herbert Fuel Corp., Darien, Conn. 

Savin Fuel Co., Hartford, Conn. 

Rackliffe Oil Co., New Britain, Conn. 

M. W. Flemming Coal Co., Stamford, 
Conn. 

Copeland Oil Co., Plattsburg, N.Y. 

Frank Fuel Co., N. Tarrytown, N.Y. 

Ray Rasol Oil Co., Mt. Vernon, N.Y. 

Hudson Fuel Co., Yonkers, N.Y. 

Lewis Coal & Co., Port Washington, N.Y. 

Riker Oil Co., Garden City, N.Y. 

State Oil Co., Hempstead, N.Y. 

Home Fuel Co., Ridgewood, N.J. 

Enterprise Fuel Co., Baltimore, Md. 

Hessick Oil Co., Washington, D.C. 

Griffith Consumer Co., Washington, D.C. 

A. P. Woodson & Son, Washington, D.C. 

Lowell Johnston Co., St. Petersburg, Fla. 

Knight Oil Co., Newport News, Va. 





More Jobbers Enter Fertilizer Spray Field 


@ Reports continue that the number of fuel oil jobbers who use their 
tank trucks for spraying fertilizer is growing rapidly. 

Fertilizer suppliers estimate their ranks at the 300 reported in NPN 
Aug. 25, p. 18. But some observers now say the figure probably is higher, 
with “in-and-outers” who drop the activity more than offset by others 


Meanwhile, suppliers list the following as among the oil companies 


Allied Oil Co., Cleveland 

Troy Oil Co., Indianapolis 

Gaseteria, Inc., Indianapolis 

Crest Oil Co., Detroit 

Portage Oil Co., South Bend, Ind. 
Preferred Oil Co., E. Chicago, Ind. 
The Fuel Oil Co. of St. Louis 

The Independent Oil Co., St. Louis 
Carbon Coal Co., Des Moines, lowa 
Hawkeye Oil Co., Cedar Rapids, lowa 
Smith Oil & Refining Co., Rockford, Ill. 
The Schermerhorn Co., La Salle, Il. 
Superior Refining Co., St. Paul, Minn. 
Shelton Gas Co., Shelton, Wash. 

C. Tab Murphy, Elma, Wash. 
Western Fuel Co., Everett, Wash. 
Jensen Fuel Co., Tacoma, Wash. 
Diesel Oil Sales Co., Seattle 
Watson-Hall Co., Seattle 

Knills Fuel, Ltd., N. Vancouver, B.C. 








lran Oil Pact Set 
For Final Signing 


The agreement between Iran and 
eight Western oil companies that 
will restore the flow of Iranian oil to 
world markets is expected to be ready 
for signing by Sept. 14. 

Finance Minister Ali Amini, chief 
Iranian oil negotiator, expressed the 
hope that tankers of the international 
consortium set up to market his 
nation’s oil will arrive in Abadan 
“sometime in October.” 

Howard Page, vice president of 
Standard Oil Co. (New Jersey) and 
top negotiator for the eight-company 
western group, said “there are many 
problems to be sorted out” before 
Iranian oil can move out to the world 
again. 

The 60-page agreement will be 
flown to New York, Paris, London 
and Amsterdam for signing by heads 
of the companies involved before its 
return to Tehran for the final signing 
ceremony and submission to the 
Iranian Parliament. 

American members of the consor- 
tium have not denied reports that the 
five major U.S. companies holding a 
40% interest in the marketing group 
are considering the sale of part of their 
holdings to some smaller independent 
companies operating in the domestic 
U.S. market. 

Diplomatic sources believe such a 
move would have the sympathy of the 
State Department and would appease 
the strong antitrust lobby. 
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The Majlis (lower house of Iran’s 
Parliament) has taken a step toward 
smooth passage of the oil agreement 
by agreeing to abrogation of all laws 
passed by ex-Premier Mohammed 
Mossadegh during the latter part of his 
premiership from Aug. 1952 to Aug. 
1953, when he was deposed. 





NPC Studies Shale Plant 


National Petroleum Council has set 
up a Committee on Shale Oil Policy to 
advise the Interior Department on the 
future of the government’s plant at 
Rifle, Colo. 

NPC Chairman Walter S. Hallanan 
urged the group, headed by Maj. B. A. 
Hardey, Shreveport independent op- 
erator, to begin work and make 
recommendations as soon as possible. 

Hallanan said Interior Secretary 
Douglas McKay, who requested the 
NPC action, wants the recommenda- 
tions for consideration before pre- 
paring the budget estimate for 1956, 
due for submission early in October. 

The Interior request for advice 
stemmed from recommendations given 
McKay by «a government-appointed 
committee that said: “It is recom- 
mended that experimental work done 
solely by the Bureau (of Mines) on 
production of oil shale and oil from 
shale at Rifle should cease and that no 
further work be done with the new 
retort unless there is a substantial con- 
tribution by industry under a co- 
operative agreement. 


Rubber Strikes Over 
At Goodyear, Firestone 


Settlement last week of the two- 
month-old strike at Goodyear Tire & 
Rubber Co., was followed at week’s 
end by termination of the three-week 
strike at Firestone Tire & Rubber Co. 
These events, coupled with wage 
agreements at Goodrich and United 
States Rubber Co., brought labor 
peace to the last of the “Big Four” 
rubber companies and eased tire sup- 
ply worries for many oil marketers. 

Because tire production last year 
and the first half of this year was at a 
steady high level, factory and ware- 
house inventories have been sufficient. 
Nevertheless, some oil men were get- 
ting uneasy by mid-August. They 
began to find service stations handling 
the Goodyear line running low on 
some tire sizes. 

Follow Goodyear’s Lead — The 
United Rubber, Cork, Linoleum and 
Plastic Workers of America (CIO) 
won pay boosts from Goodyear 
ranging from 6¢ to 10¢ an hour. The 
agreement set the pattern for the 
industry and ended the strike threat 
at Goodrich and U.S. Rubber. 
Settlements at those companies came 
shortly after the Goodyear agreement. 





Judge Fines LP-Gas Firms 
Five Idaho and Oregon bottled gas 
companies have pleaded no contest to 
charges of violating the Sherman anti- 
trust law—and the fines add to $1,400. 


The five liquefied petroleum gas 
sellers and their presidents were 
indicted last March on charges of 
price fixing and restraining compe- 
tition. 

Judge Chase A. Clark in Federal 
Court at Boise, Idaho, levied the fines 
against Owyhee Bottle Gas Service, 
Ontario, Ore.; Liquefied Gas Corp., 
Boise; American Propane Co. and Nu- 
Gas & Appliance Co., both of Nampa, 
and Wilton C. Jackson, doing business 
as Ideal Gas & Appliance Co. of 
Nyssa, Ore. 

Four of the firms were fined $300 
each. Presidents of those four were 
fined $25 each and Jackson as an 
individual was fined $100. 


Dock Gets Face-Lifting 


Standard of California announced a 
$1,000,000 rebuilding project for its 
Point Wells, Wash., wharf, which was 
damaged by fire after a tanker collided 
with it last January. 

The project, including a warehouse 
and barrel conveyor, is due for com- 
pletion in mid-1955. 
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Curb pump hose with tube and cover of NEQPRENE 
gives ‘‘hi-test’’ performance year in, year out 


Neoprene inside 
for a tough, smooth, 
fast-flowing tube that 
resists softening and 
swelling effect of oils... 
does not form mushy 
weak spots. 
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Neoprene outside 
for a cover that resists 
cutting, chipping, and 
stands up to flexing, 
sunlight and weather- 
ing—even when soaked 
with oil. 


There’s no getting in out of the 
weather for curb pump hose. Sunny, 
rainy, cold or hot—the hose is out 
there taking it. That’s the sort of 
rugged service that calls for hose 
with the double protection of a neo- 
prene tube and a neoprene cover. 
Even daily exposure to gasoline 
won’t soften the neoprene tube or 
make it swell. And the tough neo- 





The rubber made by 
Du Pont since 1932 


prene cover won’t crack from con- 
stant exposure to weathering. Neo- 
prene helps hose last longer .. . 
saves you money on replacement. 
Ask yoursupplier about the many 
types of hose made with neoprene 
for handling petroleum or chemical] 
products. Tell him you want the 
hose that’s made for extra life— 
with a neoprene tube and cover. 


iN EQ p R F N = FREE / THE NEOPRENE NOTEBOOK 


Every issue contains illustrated case histories, in- = 
teresting stories, new applications of neoprene. 

Clip and mail this coupon to E. |. du Pont de 
Nemours & Co. (inc.), Rubber Chemicals Division 

NP-9, Wilmington 98, Delaware 


Position 





Firm 
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New Census of Business 
To Blanket Oil Industry 


Tabulations on all aspects of the 
oil industry will be included in the 
1955 Census Bureau survey of the 
distribution, manufacturing and min- 
ing business, on which preliminary 
work already has begun. Major 
reports may be ready in about a year. 

But service station sales may not 
be broken down. An official said 


detailed analysis of retail merchandise 
lines probably will be omitted be- 
cause delay in getting an appropria- 
tion left too little time for such detail. 

Thus there will be no way of 
knowing how much service station 
revenue came from gasoline and oi 
sales, repair and other services, TBA 
sales and other sources. 

Otherwise, the census will run the 
gamut of the oil industry from explora- 
tion and production through refining 





7 


pul up Ban7amn Te lon 
PUP TBA SALES! 


It’s those extra TBA Sales that add 
earning power to your station! 
Benjamin ‘“Teelon” horizontal flu- 
orescent island lighting units enable 
you to get your share of those extra 
profits because they throw the 
right kind of light on your selling 
zone ...soft, glare-free, shadow- 
less FLUORESCENT light that invites 
inspection of your TBA items and 
stimulates buying. What's more, 
you can have this ultra-modern 








EXTRA PROFIT LIGHT without going 
through the usual expensive altera- 
tions. “‘Teelon’s’’ unique sliding 
construction easily adapts to your 
present pole spacing . . . needs only 
one pole for 8 feet of continuous 
fluorescent light! Get full details 
on all the new features of ‘“Teelon”’ 
... the right light to pep up TBA 
Sales! Write: Benjamin Electric 
Manufacturing Company, Dept. 
T, Des Plaines 





and processing to jobbing and 
retailing. 

Jobber Information — Service sta- 
tion and jobber statistics will be 
gathered as part of those On an esti 
mated total of 2,750,000 retail, whole 
sale and service businesses. Informa- 
tion will cover the number of establish- 
ments, sales, employe numbers, pay- 
roll values, inventories and credits 
listed by states, counties and towns of 
2,500 population or more. The las! 
census for this category was in 1948 

The manufacturing census—includ- 
ing refining and processing data—will 
cover commodity production, employ- 
ment, payrolls, value added by 
manufacture, fuel consumption, power 
consumption and material consump- 
tion. Results will be listed by states, 
counties and towns of more than 
10,000 population. The most recent 
census in this field was in 1947. 

Oil production and exploration will 
be covered in the mineral industries 
census, with data to include output, 
employment, payrolls, fuel and power 
consumption. Publication will be in 
lists by states and all counties with 
important mineral industry. Last 
census in this field was taken in 1939. 

President Eisenhower has approved 
an $8,430,000 appropriation for the 
job. Census had the plans ready in 
1953, but Congress refused to appro- 
priate operational funds after granting 
planning money. 





Standard of B.C. Blameless 


Canada’s Combines Investigation 
Board has exonerated Standard Oil 
Co. of British Columbia of all blame 
in the price-fixing case which the 
board instituted against gasoline 
marketers in Vancouver, B.C., early 
this year. 

The company, a_ subsidiary of 
Standard of California, and E. A. 
Bence, its marketing manager, were 
held guiltless of any participation in 
an alleged conspiracy to fix retail 
prices. The Combines Investigation 
Board of Canada—roughly compar- 
able to the U.S. Federal Trade Com- 
mission—issued a complaint earlier 
this year charging that Standard of 
British Columbia, J. Lloyd Kinneard, 
secretary-manager of Automotive Re- 
tailers Assn. of Vancouver, B.C. and 
some 30 ARA members conspired to 
fix prices. 

In a recent article (NPN, July 28, 
1954, p. 14), NPN reported that 
Standard was named in the original 
complaint but did not report that the 
company was later absolved, while 
charges against the association were 
still pending. 
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Danish Terminal Ready 
W@ Dansk Esso A/S will dedicate 
on Sept. 21, its new $1.75 million 
ocean terminal at Provestenen, 
Denmark, a model of which is 
shown. The terminal is part of an 
extensive Dansk Esso moderniza- 
tion program now under way. It 
will supply Copenhagen and the 
eastern Danish islands with 2,516,- 
000 bbl. of oil products a year. 
Should demand increase, the ter- 
minal could double its output. Cov- 
ering 12.4 acres, the plant can 
store 458,000 bbl. in 45 tanks. The 
largest tank can store 62,800 bbl.; 
and is the largest in the country. 
The harbor has a 34.5-ft.-deep 
basin. The tanker berth can handle 
vessels up to 26,000 tons. Trucks 
will carry products from the ter- 
minal to the rest of the country. 











Furnace Shipments Up 


Manufacturers shipped 3,818 more 
floor and wall furnace units in 1953 
than in 1952, according to the Census 
Bureau. A total of 551,614 floor and 
wall furnace units were shipped in 
1953 compared with 547,796 in 
1952. Gas wall furnaces were the 
only product class to show a substan- 
tial gain, with an increase of 64,827 
units from 1952. Production of oil 
floor furnaces and gas floor furnaces 
declined. Oil wall furnace production 
increased slightly. 


Write-Off Extension Killed 


Plant modernizations that do not 
include expansion will not be in- 
cluded in the fast tax write-off pro- 
gram, say top defense officials. 

Here are the reasons: 


e Fast tax write-offs are designed to 
expand the nation’s output of essential 
products. Thus emphasis has been on 
getting new facilities rather than on 
replacement of old ones. 


e Further extension of write-off 


benefits would result in lower govern- 
ment tax revenue during the next few 
years. This caused opposition by 
Treasury Department Officials. 

@ One phase of the program is to 
encourage plant dispersion. Permit- 
ting benefits for modernization might 
encourage firms to stay where they are 
and modernize rather than move to 
new locations and build new facilities. 

e Liberalization of normal tax 
write-off regulations by Congress 
already gives some incentive for 
modernization. 





VIKING westicx TWINS 


Now Available With 








MODEL L4161 
Underwriters 
Approved 


| (on tested mechanical seals installed in shallow rotor 
bearing sleeves assure non-leak operation on the new Model 
L4161, all-weather, Viking twin pumping units. 


This feature is particularly desirable on pumps of this type han- 
dling hazardous liquids. Complete unit is Underwriters approved. 


For the latest in all types of rotary 
pumps, look to Viking. For additional 
data on this unit, ask for bulletins 
B400R and SP-336R. 


PUMP COMPANY 


CEDAR FALLS, IOWA 
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Airplane Co., Seattle, Wash. 
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San Diego, Calif. 
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p. 71:—Julian Gross:—Hartford, Conn. 
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Tide Water Fuels ‘Caravan’ 


@ Tide Water Associated Oil Co. gave a helping hand with 
gasoline and oil to cars in the second annual Classic Car Club 
of American caravan. The ancient cars trekked from Harris- 





‘aoe 
Skate-Equipped Girls Boost Business 


@ By putting roller skates on his four attractive attend- 
ants, the owner of a service station at Deidesheim, near 
Kaiserslautern, West Germany, found business at the 


a peierg A 


Air Force Orders Jet Tankers 
@ USAF has ordered jet-powered tankers in undisclosed num- 


bers from Boeing Airplane Co. after viewing the builder’s jet 
transport prototype in action. The 128-ft.-long tanker will 


24 





burg, Pa., to Roanoke, Va., across the Skyline Drive. A Tide 
Water transport followed along the scenic route with fuel and 
lubes for the stately automobiles. Packard Motor Co. sent 
along a master mechanic to take care of mechanical short- 
comings suffered by the old cars. 
































station increased markedly. Service is literally speeded 
up by the four girls who skate out to a car and wipe the 
windshield, check oil and water, dust the car and fill the 
gasoline tank, all at once. The distributor of “Furst” 
brand gasoline is reportedly a German Independent 





carry thousands of gallons of jet fuel and its speed will permit 
refueling of fast jet bombers. Development cost of the new 
plane was $15 million. At left is Boeing’s “flying boom” refuel- 
ing device. Wing-like surfaces on the boom control it during 
refueling contacts. 
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COMBINES 
SMART DISTINCTIVE APPEARANCE 
WITH TIME-TESTED BENNETT 

MECHANICAL PERFECTION 


Bennett's new Series 900 ‘‘packages"’ your product 
for greatest eye-appeal to help build gallonage. 





The New Series 900 gives you striking new beauty — 
yet retains every Bennett maintenance saving feature. 
Every vital part is precision made. Time-tested all 
metal meter has no valves, cup-leathers or packings 
to replace. Outstanding high-vacuum pump performs 
quietly and with year-in year-out dependability. 


And Bennett invites maintenance cost comparison 
with any other pump. Your John Wood representative 
can help you detect ‘hidden costs'’— and show you 
why you can't discount Bennett Quality. 


AX JOHN WooD COMPANY 


BENNETT PUMP DIVISION * MUSKEGON, MICHIGAN 
DISTRICT OFFICES: Atlanta « Baltimore « Boston « Buffalo 
Charleston « Chicago « Cleveland « Dallas « Denver « Detroit 

Fi» Kansas City « Little Rock « Los Angeles « New Orleans « New York 
Km Philadelphia « Pittsburgh e Rochester « Salt Lake « Seattle 

St. Pav! « Son Francisco 

IN CANADA: Toronto « Montreal « Vancouver « Winnipeg 
EXPORT: John Wood International Corporation, 29 Broadway, N. Y. 
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FULL OPEN DOOR ACCESSI- 
BILITY — Hinged door 
unlocked by key. 











OPTIONAL ADVERTISING 
PANEL — Illuminated 
igeluMmlittic(-s 








RETRACTAHOSE MODELS — 
Use proved Bennett 
sliding pulley princi- 
ple-full 13 2 ft. hose. 
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OGD Will Take a Look 
At Rapid Tax Write-Offs 


Oil industry expansion will get a 
review to see if continuation of the 
rapid tax write-off program is neces- 
sary, says Acting Director Hugh Stew- 
art of the Oil and Gas Division. 

Stewart said there is a “possibility” 
that recent tax revisions that permit 
the use of faster depreciation on nor- 
mal write-offs may make the rapid tax 
write-off procedure unnecessary ex- 
cept for outright military projects. 

A survey is being made to determine 
actual expansion as compared with 
“paper” expansion indicated by tax 
write-off approvals. 

Also, a decision will be made as to 
whether some goals—such as refinery 
expansion—should be increased or 
whether some time limit on some pro- 
grams should be extended. 

Stewart pointed out that refining 
expansion is nearing the pre-set goal 
and that, when the total is reached, no 
further fast tax write-off approvals 
can be given unless the goal is in- 
creased. 

On the other hand, some expansion 
programs are far short of their goals 
and whether deadlines for these should 
be extended is a problem. 

Stewart emphasized that, in any 
event, OGD will make recommenda- 
tions only. The final decision is up to 
the Office of Defense Mobilization. 

Meanwhile, these applications for 
rapid tax write-offs were approved by 
ODM: 





in Chicago, 951 burn liquefied pro- 
pane. Another 100 LP-gas buses are 
on order for delivery in the next six 
months. 

CTA says LP-gas buses cost less and 
operate more cheaply. Also, a city 
ordinance says CTA should favor 
buses free of noxious odors and smoke 
and, says the authority’s report, gaso- 
line and Diesel buses don’t meet these 
specifications. 


Marketer's Duties Expand 


Standard Oil of California has 
picked a marketing man for a job that 
goes beyond the marketing field. E. J. 
McClanahan, vice president and di- 
rector, has been put in charge of com- 
pany operations in seven western 
states, Alaska and Hawaii. This will 
include non-marketing operations. 


The move is viewed by the industry 
as an internal reshuffle designed to 
lighten the load on President T. S. 
Petersen, who directs Standard’s do- 
mestic companies while Chairman R. 
B. Follis oversees foreign affiliates. 
Petersen also came up in the company 
by the marketing route. 


McCollum Heads Group 


L. F. McCollum, president of Con- 
tinental Oil Co., will head the 1954 
Committee on Petroleum Productive 
Capacity of the National Petroleum 
Council. The committee will make a 
study and then report on data as of 
July 1, 1954, said NPC Chairman 
Walter S. Hallanan. McCollum was 
chairman of the 1953 NPC commit- 
tee that reported on similar data in 
January, 1953. 





IN 


California Oil Co.—Construction of 
a 170,000-bbl. storage tank and re- 
lated auxiliaries at Barber Refinery, 
Perth Amboy, N.J.; $525,000 at 40%. 

Socony-Vacuum Oil Co.—Construc- 
tion of an oil products storage termi- 
nal, including four storage tanks with 
a total capacity of 103,910 bbl. at 
Cape Girardeau, Mo.; $325,000 at 
40%. 

Gulf Oil Corp.—Construction of an 
oil storage terminal, including four 
storage tanks with a total capacity of 
110,780 at Linden, N.J.; $462,200 at 
40%. 

Mid-West Refineries—Construction 
of a 2,500 b/d hydrogenation (UOP 
Unifining process) unit and related 
auxiliaries at its Alma, Mich., refinery; 
$300,000 at 65% and $68,000 at 
40%. 


*..has there been a hand 

pump like the Rofaboy.Counter! 2 units in | 
—the fast 15 g.p.m. Rotaboy PLUS built-in 
measuring COUNTER. And, it's also 2 FOR | 
in price, for the Rotaboy-Counter costs 
little more than a pump clone—far less 
than pump with separate meter. You 
can count on this rugged Rotaboy to 

save time and money on every turn 

... and the famous “Floating Rotor” 

is your guorantee it will turn every 

time—no stick, no jam, no freez- 

ing. For double value and per- 


BUY Rotaboy- Counter. 


* SPEEDY 
* ACCURATE 


Chicago Hails LP-Gas Buses 


After using them for 3% years, 
The Chicago Transit Authority is back- 
ing the use of liquefied petroleum gas 
buses over all other types. Of the total 
of 2,476 motor buses now operating 
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interchanges Announced 
Along Ohio Turnpike 


Locations of 15 interchanges along 
the Ohio Turnpike, now under con- 
struction from the western terminus of 
the Pennsylvania Turnpike to the Indi- 
ana state line, have been listed by the 
Ohio Turnpike Commission. 

The first 21.4-mile section of the 
new road, from the Pennsylvania line 
past Youngstown, will open Dec. 1. 


Here are the interchange locations: 

—Youngstown—Route 7 south of 
Youngstown. 

—Niles-Youngstown — Route 18 
west of Youngstown. 

—Warren—Route 5 west of War- 
ren. 

—Streetboro—Route 14 southeast 
of Cleveland. 

—Akron—Route 8 north of Akron. 

—Cleveland—U.S. Route 21 south 
of Cleveland. 

—Strongsville - Cleveland — U.S. 





than any other 


illuminated sign 


Behind this sales-stimulating Plastilux® sign stands 
Neon Products’ unexcelled facilities for design . .. market 
.mass production ...consistent product qual- 
ity...complete records system... shipping. 


research .. 


The 25 years’ experience which developed SIGNver- 
tising also established the financial stability to assure 
of any dealer identification program, no matter 


completion 
how large 


Investigate your source of supply before investing. 
You can build any point-of-sale sign program around 
. America’s largest selling illuminated sign. 


Plastilux® 


NEON PRODUCTS, 


505 NEON AVENUE, 





INC. 


LIMA, OHIO 


WRITE TODAY for a free subscription to 
SiGNews, the voice of SIGNvertising®. Or re- 
quest a SIGNvertising® engineer to assist you 
in planning your sign campaign, without any 


obligation. 


NATIONAL 





Route 42 southwest of Cleveland. 

—North Olmstead-Cleveland — 
Route 10 west of Cleveland. 

—Lorain-Elyria—Route 57 north of 
Elyria. 

—Sandusky-Norwalk—U.S. Route 
250 between Sandusky and Norwalk. 

—Fremont-Port Clinton—Route 53 
north of Fremont. 

—Stony Ridge-Toledo—Route 120 
south of Toledo. 

—Maumee-Toledo—U.S. Route 20 
southwest of Toledo. 

—Wauseon—Route 108 north of 
Wauseon. 

—Bryan - Montpelier — Route 
south of Bryan. 


Esso Offers New Grease 


Esso Standard Oil Co. has started 
full commercial production of a new 
all-purpose grease for automotive, 
home, farm, shop and industry use. 

The grease was developed by the 
Esso Research Center at Linden, N. 
J., and is being made at the Baton 
Rouge and Baltimore refineries and at 
Esso’s compounding and blending plant 
in Pittsburgh. 


Oil in the Fortress 


@ An Esso service station now 
sits below the Prince of Monaco’s 
palace on the road along the 
Riviera. More than 176,000 cu. 
ft. of stone were blasted out of 
the fortress-like rock on which the 
palace on the road along the 
station and provide stones to build 
it. The company-owned station is 
divided into three buildings and 
has one four-pump island. 











PETROLEUM NEWS * September 8, 1954 





..e for Service 


© FRAMELESS LOAD- A NEW CONCEPT OF CONSTRUCTION 
BEARING WALLS USING THIS VERSATILE MATERIAL 


* LOAD-SPAN DECKING AVONCRAFT Porcelain Enamel Frameless 
Load-Bearing Walls provide inner finished walls, 
¢ CURTAIN WALLS structural ribs and insulation space. 
Load-Span Decking provides high safety factor 
over long unsupported areas, smooth ceilings 

and insulated roof. Curtain Walls are engineered 
for flexibility of architectural design. 

Avoncraft products are tailor-made for the 
construction of frameless buildings such as Service 
Stations, Motels, Schools, Single-story commercial 
buildings, Freight and Bus Stations, and 
maintenance-free industrial buildings of all kinds. 





a 


A DIVISION OF AVONDALE MARINE WAYS, INC. 
P. 0. BOX 1030 NEW ORLEANS 8, U.S. A. 


Avondale Marine Ways, Inc. is a name famous throughout the Industrial South. Avon- 
craft, their newest division, joins a trio of industries composed of Main Yard (Avondale, 
La.)—Harvey “Quick Repair Plant” (Harvey, La.)—and Service Foundry (N. O., La.) 


Write today! Learn how AVONCRAFT can fill your specific requirements better! 


September 8, 1954 * NATIONAL PETROLEUM NEWS 27 





THE INDUSTRY 





Ideas Pull the Customers 


eee) 


Mi Three General Petroleum dealers in California have 
developed some business-attracting ideas that really 
work, according to Mobil Dealer News. The ideas 
range from handing out “litter bags” for disposing of 
trash that normally would be thrown out of car windows, 
to free dusting of customers’ cars. Another station mana- 
ger, to push sales of a new motor oil, put armbands on 
his attendants, displaying the name of the oil and sug- 
gesting customers use it. The armbands were responsible 
for quick sales of 10 cases of the new oil, estimates Joe 
Funicello, whose station is on Burbank Blvd., North 
Hollywood, Calif. M. F. “Pete” Insolo, GP dealer in 
Indio, Calif., gives “litter bags” to each of his cus- 
tomers as part of a Chamber of Commerce “Keep the 
Highways Clean” campaign. Floyd Needham, whose 
station is at Hillhurst and Franklin in Los Angeles, makes 
a practice of wiping off the outside of every customer's 
car. By using broad, sweeping strokes and a large rag, 
the entire operation takes only 45 seconds. 








Pipe Line Pooling Plan 
Gains Approval of ICC 


The Interstate Commerce Commis- 
sion blessing has been bestowed upon 
pooling arrangements covering traffic, 
service and earnings of three oil prod- 
uct pipe line companies. Involved in 
the plan are Augusta, Kaneb and Great 
Lakes pipe line companies. 

The Great Lakes line from El 
Dorado to Humboldt, Kan., ICC says, 
now carries a large volume of traffic 
from refineries at Wichita, El Dorado 
and other places. Companies “fear 
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that the additional traffic Augusta and 
Kaneb expect to move from Arkansas 
City will cause congestion in the El 
Dorado-Humboldt line.” 

Here is the essence of the contract, 
according to ICC spokesmen. 

Upon the request of Great Lakes, 
traffic originated by Augusta at Ar- 
kansas City may be diverted at that 
point for movement over the Great 
Lakes single-line route via Ponca City. 

When traffic is diverted, Augusta 
will pump the shipments from Arkan- 
sas City to Ponca City at its own 
expense and with its own facilities. 
From the through transportation reve- 


ee 


nue, Kaneb and Augusta will receive 
joint compensation based on the rates 
from Arkansas City to the final desti- 
nation via El Dorado. 


Tax Income Down 

Fiscal 1954 netted $835,610,000 in 
gasoline taxes for the federal govern- 
ment, compared with $890,679,000 
the previous year, according to the 
Internal Revenue Service. Other oil 
tax money included: $30,106,000 from 
crude oil and products transported by 
pipe line; $68,441,000 on lubricating 
oils; and $19, 056,000 from the 2¢- 
gal. tax on Diesel oil. 
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Paint, Varnish and Lacquer 


Photographic Films 


Success in the process! They all rely on 


fora 

complete line 

of high quality 
petroleum chemicals 


PETROLEUM 


PARANOX 
PARATONE 
PARAFLOW 
PARAPOID 
PARADYNE 
PARATAC 
PETROHOL 
Methyl Ethyl Ketone 
Dewaxing Aid 
Ethyl Ether 
Isopropyl! Ether 
Reference Fuels 


SURFACE COATING 


PETROHOL 91 
PETROHOL 95 
PETROHOL 99 
JAYSOL 

Secondary Buty! Alcohol 
Secondary Butyl Acetate 
Isopropyl! Acetate 
Acetone 

Methy] Ethyl Ketone 
Ethyl Ether 

Isopropy! Ether 
Dicyclopentadiene 
Napththenic Acids 
Iso-Octyl Alcohol 

Decy] Alcohol 

Denatured Ethyl Alcohol 


CHEMICAL 


PETROHOL 91 
PETROHOL 95 
PETROHOL 99 
JAYSOL 

Iso-Octy] Alcohol 
Decyl Alcohol 
Denatured Ethy! Alcohol 
Tridecy! Alcohol 
Dicyclopentadiene 
Isoprene 

Butadiene 

Ethy] Ether 
Isopropyl Ether 
Tetrapropylene 
Tripropylene 
Aromatic Tars 
Benzene 

Acetone 

Methy! Ethy! Ketone 
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34 successful years of leadership in serving industry 


To get proved results rely on a leader. The Enjay 
Company offers a wide variety of chemicals, backed 
up by 34 years of pioneering, research and experi- 
ence. More and more industries in many different 
fields are depending on Enjay for successful results. 
Be sure you specify Enjay for your chemical needs. 
ENJAY CO., INC. . 15 West Sist Street, New York 19, N.Y. 
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INDUSTRY BRIEFS 


A permanent injunction has been 
granted in federal court to prohibit 
Standard Oil Co. of Nevada from using 
that name. The ruling is the result of 
a suit filed by Standard Oil Co. of 
California, which states that use of the 
name would confuse Nevada buyers 
who have done business for over 50 
years with the California company. 


Sun Oil Co’s trial on government 


charges of “exclusive dealing” will 
begin Oct. 13 in Philadelphia. It was 
indicated that there will be no pre- 
trial conference, but that the first two 
or three days will be used in outlining 
procedures and testimony. 


Roy J. Thompson and Philip R. 
Crippen, Jr., have acquired 100% 
interest in Apex Motor Fuel Co., an 
oil distributorship that has operated in 





Count on — 


are used only in 45° Compu- 
fers and are for use only in 


Veeder: 


Root Competes q 


® 





for Top Performance in 
GASOLINE PUMP COMPUTERS 


Veeder-Root 


World's Most Experienced Makers of Counters & Computers 





VEEDER-ROOT INC., HARTFORD 2, CONN. 


CHICAGO 6, ILL. + GREENVILLE, S.C. » MONTREAL 2, CANADA + DUNDEE, SCOTLAND 
New York 19. Offices and agents in principal cities 
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metropolitan Chicago 34 years. 
n will serve as president and 
Crippen as vice president and secre- 
tary. Thompson is chairman of the 
National Oil Jobbers Council. 


Sunset Oil Co. has three new serv- 
ice station sites in the Seattle, Wash., 
area. It is building a large multipump 
for its Golden Eagle brand on U.S. 
99 at the Everett south city limits, 
plans a large station and fuel oil 
depot on the same highway at Kent 
and is remodeling a station in the 
Magnolia district of Seattle. 


When a supplier gives advertising 
allowances to one of his customers, he 
must inform other customers that the 
allowances are available to them, says 
the Federal Trade Commission. Prior 
to the ruling, the tendency had been 
to consider that the seller had made 
the allowances “available” if he 
granted them on request. 


Sinclair Refining Co.’s order for 
a 25,200 dwt oil tanker broke a 
two-year “drought” for American 
shipbuilding yards, which had not had 
a ship contract since November, 1952. 
Sinclair, which placed its order with 
Bethlehem-Sparrows Point Shipyard, 
Inc., said it upped the building date 
for the tanker from 1956 to co-operate 
with the government’s maritime im- 
provement program. 


Taxes paid by the oil industry and 
its customers have grown almost five- 
fold in the last 20 years, says the 
American Petroleum Industries Com- 
mittee. APIC says in many cases 
more money was paid in taxes last 
year than in dividends or wages. Tax 
figures rose from $1,004,824,000 in 
1933 to $4,939,056,000 in 1953. 


Sunray Oil Corp. is constructing a 
new 12-story office. building, which, 
when completed later this year, will be 
the second largest in Tulsa. The build- 
ing will house employes of Sunray 
and its affiliates. Sunray is also build- 
ing a 300-car employe parking garage 
across from the building. 


The Navy is asking for suggestions 
from the oil industry on how the 
former can improve inspection of jet 
fuel, aviation gasoline and lubricants. 
Navy wants to know how oil com- 
panies guard product quality from re- 
finery to customer. Send ideas to 
Bureau of Aeronautics, Navy Depart- 
ment, Washington 25, D.C. 
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With NEW Dispersant FO 


Sell a better 
Furnace Oil 


Eliminate 
“water” problem 


: 
‘ 
: 
’ 


me 


Improve refinery 


balance by using mores. | 
cat: cracked fuel stocksai7i" 





This new additive improves stability and permits 
the blending of higher percentages of cat-cracked 
stocks without additional gum formation. It im- 


Dispersant FO is a new gum-dispersing, rust-inhibit- 
ing additive that greatly reduces, even eliminates, 
deposits and screen clogging in home heating units 


and storage tanks. Your product with FO will offer 
dealers many competitive advantages and greatly 
reduce their number of costly service calls due to 
clogged filter screens and nozzles. 


“Wet fuel” is always the big problem for the distri- 
butor, dealer and home ast, | os active ingredient in 
FO is an entirely new chemical, develo oe as vecially 
for use in furnace oils. NEW DISPERSANT FO 
DOES NOT EMULSIFY WATER WITH BURNER 
OIL. It will settle the water out of burner oils in 
short order to provide a “dry” fuel. 


Furnace oil with FO has exceptional rust-proofing 
properties. Steel and iron surfaces in contact with the 
oil and the water layer are made corrosion resistant, 


For complete product data and samples, 
write or phone the nearest Oronite office. 


ORONITE CHEMICAL COMPANY 


proves refinery balance, and you can cut costs by 
reducing the severity of acid treating of your cat- 
cracked heating stocks. 

The stabilizing action and rust-inhibiting quality 
of Dispersant FO are obtained at very low dosages. 
Usually added in the ratio of 1 pint per 1000 gallons 
of oil stock, at any temperature, prior to shipment 
by tanker, pipe line or truck. 


COMPANY 


200 Bush St., San Francisco 20, Calif. « 714 W. Olympic Bivd., Los Angeles 15, Calif. 
30 Rockefeller Plaza, New York 20,N.Y.+ 20 North Wacker Drive, Chicago 6, Ill. 
Mercantile Securities Building, Dallas 1, Texas 
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CHART USED to stimulate dealer purchases gets attention of Don Neverman, sales manager for Menominee, Mich., oil jobber 


How Jobber Spurs Dealers to 


Cash and contests are keystones in the successful marketing poli- 
cy pursued by Neverman Oil Co., Michigan jobber. 

The cash is bonus money paid for monthly increases in dealer 
sales of oil products and TBA. A monthly “star” contest also spurs 


dealer competition. And _ two 
company publications—a month- 
ly forecast and a Monthly Mes- 
senger—keep dealers abreast of 
their progress on both fronts. 
Neverman, which has its office in 
Menominee, Mich., and bulk plants 
there and in Marinette and Wausaukee, 
Wis., used this system to help win 





NEVERMAN DEALER George Menor, 


(left), tells customer of tire’s advantages 
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Phillips Petroleum Co.’s 1953 “Across 
the Board” contest for balanced sell- 
ing among its dealers in Michigan. 
Don P. Neverman, sales manager 
and secretary-treasurer, says the bonus 
system and star contest work together 
to bring up dealer sales. Coupled 
with continuous written and oral 


Wis. 


Marinette, 





More Sales 


communication between the jobber 
and his employes and dealers, they 
form an effective means of bringing 
the jobber a profitable dealer effort. 
Winning Increases—In winning the 
Phillips contest for 1953, Neverman 
Oil scored these increases over 1952: 
gasoline 9%, motor oil 14%, grease 
3%, fuel oil 6%, batteries 20%, fan 
belts 36%, antifreeze 21%, spark 
plugs 29%. Tire sales were even. 
Awards for the biggest monthly 


increases in gasoline gallonage are 


ge 


BUSY TIMES at Menor’s service station find Loren Loucks, 


attendant (left), and Menor both in action on driveway 
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TYPICAL newspaper ad shows stress 
on Neverman’s dealer organization 


given in two classifications. Among 
the smaller stations the winner re- 
ceives $15; larger stations get $7.50. 
Cash prizes also go to dealers achiev- 
ing a motor oil ratio of more than 1 
gal. of motor oil to 50 gal. of 
gasoline. In last year’s contest, George 
Menor of Marinette won $20 with a 
ratio of 1 to 42.3. Marvin DeWindt 
of Coleman, Wis., won $10 with 1 to 
43.8 and Charles Johnson of 
Menominee won $5 with 1 to 49.9. 

Neverman Oil’s “star” goal is five 
per month. The stars represent in- 
creased sales for gasoline, motor oil, 
grease, fuel oil and TBA. 

Results of the star contest are 
carried in the Messenger. So are the 
names of monthly winners of cash 
bonuses for gasoline sales and motor 
oil ratios. 

Forecast Sets Goals—The monthly 
forecast sets specific goals for the 
approaching month for all products, 
including TBA. A recent issue, for 
example, called for a general 10% 
increase over the same month of 1953. 

Gasoline gallonage was set at 
96,602, a boost of 8,782. Monthly 
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WISCONSIN dealers vie in “hot rod” race at Neverman 14th annual picnic. L to r: 
Tom Cole, Marinette; Ralph Just, Crivitz, and John Danoff, Wausaukee 


grease quota was 730 lb. compared 
with 664 a year earlier, and motor oil 
1,687 gal. against 1,533. 

Goal figures are used by the com- 
pany’s control committee in planning 
sales campaigns and sales personnel in 
calls on dealers. Members of the 
committee are Don Neverman, Hans 
Thomsen, vice president, and Robert 
W. Brown, comptroller. 

A daily record of all sales lets the 
company know at a glance whether 
quotas are being attained. The 
monthly forecast goes to all sales per- 
sonnel, bulk plant managers and the 
control committee. 

Neverman’s Newspaper — Never- 
man Oil’s “Monthly Messenger” is a 
mimeographed news report for the 
jobber’s 50 retail outlets and dealers 
look forward eagerly to its arrival. 
It has been published since 1936. 

Here, from last July’s Messenger, 
is a sample of the shop talk: 

“My predictions that we could have 
a second FIVE STAR month in June 
came true. We scored on all items but 
our margin on TBA was slight. These 


five stars added to our previous total 


BULK PLANT and office are in Menominee. Other bulk stations are at Marinette 
and Wausaukee, Wis. Neverman is starting an LP-gas plant at the latter 
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of 21 gave us a total of 26 against a 
year’s quota of 28. If we can score 
at least two stars in July, we'll revise 
our year’s quota next month for the 
last five months of the year.” 

These two monthly publications 
form the backbone of Neverman Oil's 
“communications system,” but there 
are other ways in which the marketer 
gets his message to the dealers. 

Dealers’ Meeting — The company 
holds an annual dealer sales meeting 
early each spring to outline and dis- 
cuss the year’s general sales program. 
It was at this meeting last year that 
dealers learned about the Phillips 
balanced selling program and _ their 
general goals. 

In November, as the contest neared 
the finish and it was apparent Never- 
man Oil had a good chance to win, the 
dealers were called to a special sales 
meeting. Don Neverman explained 
that the company had bought a num- 
ber of items in large quantities and as 
a result could give the dealers special 
prices for additional purchases. 

“This got them fired up for the last 
round of the contest,” he said later, 
“and enabled us to come in ahead.” 

And a Picnic—As part of its policy 
of working closely with its dealers, 
Neverman Oil sponsors an annual 
picnic for them, their families and 
guests. 

No sales meeting is held in connec- 
tion with this affair. But it gives the 
dealers opportunity for informal dis- 
cussion of their problems with any 
member of the Neverman organization. 

Neverman also _ publicizes the 
dealers in newspaper advertisements, 
calling them “Neverman-Phillips 66 
Dealers” and listing their names and 
addresses. 

President of the company is Don’s 
father, Paul F. Neverman, who 
started as a consignee and became a 
jobber in 1940. 
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Station Permits Climb in June 


Service station building permits June of 1953. Total valuations were 
took a sharp upturn during June, $8 million in June, 1954; $7.1 mil- 
posting a 12.5% gain over the pre- lion in May and $6.6 million in 
vious month and a gain of 20% from June of last year. 


(Valuations shown are in thousands of dollars.) 


REGION AND STATE Number Valuation 
June May June June May June 
1954* 1954 1953 1954* 1954 1953 


Total 604 513 $7,982 $7,097 $6,653 


New England 19 23 ; 331 
Connecticut 6 117 
Maine tT 
Massachusetts 
New Hampshire 
Rhode Island 
Vermont 


Middle Atlantic 
New Jersey 
New York 
Pennsylvania 


East North Central 
Illinois .. ‘ ae 2 2 601 
Indiana j 350 
Michigan : 2 327 
Ohio : 206 
Wisconsin 2 2 347 


West North Central 1,084 
Iowa } 275 
Kansas ; 178 
Minnesota . 191 
Missouri 2 2 235 
Nebraska - ; 2 50 
North Dakota - : 63 
South Dakota s 92 


South Atlantic 1,011 
Delaware 11 
Washington, D. C. 
Florida . 

Georgia 
Maryland 
North Carolina 
South Carolina 
Virginia 

West Virginia 

East South Central 
Alabama 
Kentucky 
Mississippi 
Tennessee 

West South Central 
Arkansas 
Louisiana 
Oklahoma 
Texas 


Mountain 


guaranteed | “S==. 
— 


Montana 
Nevada 


NN -- 





= 


30 
237 
143 
64 
98 
189 
153 
86 


— 
DAK DA ONw + 


—— 


256 
37 
67 
50 

102 


975 
147 
96 
134 
598 620 


580 396 
111 t 
138 85 
50 65 
137 27 
t t 


New Mexico 40 36 
93 138 


Utah 
Wyoming 11 45 


ae 77 55 811 869 573 
California 55 42 505 569 396 


| ee cua cha 6 5 134 73 56 
e Washington 16 8 172 227 121 


1 This tabulation pertains only to gasoline service station construction within urban places 
Urban, as defined by the Bureau of the Census, covers all incorporated places of 2500 population 
or more in 1940 and by special rule, a small number of unincorporated civil divisions. 

Data shown in this tabulation has been developed from building permit reports sent to the 
Bureau of Labor Statistics by cities containing about 85 percent of the urban population of the 
country. These data do not represent the volume of building actually started during each month 
since no adjustment has been made for lapsed building permits nor for lag between permit issu- 
ance and the start of construction. 

* Preliminary. 


MARLOW PUMPS @ RIDGEWOOD, NEW JERSEY t None reported. 
Div. of BBLL& GOSSETT Co. 
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AVIATION FUEL FOR AIRBORNE AMERICA must be handled quickly, safely and 
economically. That’s why you'll find so many high capacity, dependable Marlow Self-Priming 
Centrifugal Pumps on airport refueling trucks. Whenever fast fuel handling is a requirement, 
Marlows are overwhelmingly preferred for their efficiency, low cost and low maintenance 
operation. More and more Marlows are being used for petroleum handling service. 


marlows do the job faster! 


Where performance counts, majors and independents alike, are buying more Marlow 
Self-Priming Centrifugal Pumps than any other self-priming pump in the marketing 
field. Marlow has the broadest line of self-primers from which to choose. They’re 
“tailor made” for bulk plant or tank truck application. Speed operations . . . modernize 
with Marlows. See your Marlow dealer today or write for Bulletin PM-50. 











Fruehaut Truck-Tanks, In All 
Capacities, For All Purposes... 


Are Low In Price—Tops In 
Specifications — Right For Your Job! 


FOR ALL YOUR REQUIREMENTS in Truck-Tanks, consult with 
Fruehauf first. For, when you are equipped with Fruehauf 
units, you have complete assurance that you are operating 
the very finest. Fruehauf Truck-Tanks are engineered to 
perform with unmatched efficiency and dependability over 
a period of many years in your specific job. 
Yet, Fruehauf equipment is low in price because of 
the advanced production facilities employed. And, wher- 
ever you operate, you have the advantage of Fruehauf’s 
convenient, complete Branch Factory Service — important 
to you because Fruehauf service is fast and economical, 
designed to keep your units rolling and earning. 
Compare the quality and workmanship, the capacity, 
and the safety of the equipment when you next buy a 
Truck-Tank. You'll find that Fruehauf offers you the The ideal Truck-Tank fer bigger payloads o 
finest — for less. or more, with “Add-On” features tailoriz 


World’s Largest Builder of Truck-Tanks 


FRUEHAUF TRAILER COMPANY 
Detroit 32, Michigan 


The perfect Truck-Tank for lower gallonage of 700 to 1,500 gallons, with 
“Add-On” features exactly fitted to your haul. 








w dollar sign 








YK aN | 


500 gallons 
2 your job. 


Prec it BO iE SB a A a on ERE 
one - 





“ENGINEERED TRANSPORTATION” 


Get the free, completely illustrated 
booklet on Fruehauf Truck-Tanks and 
optional features. Write today, or con- 
tact your nearest Fruehauf Branch. 











And Fruehavf builds the world’s finest, most 
complete line of Tank-Trailers, including fuel 
oil units, gasoline transports, and many others. 
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HOW OIL COMPANIES STYLE THEIR CREDIT CARDS 


Want to know the score on the 
trend in credit cards? There are 
three types in general use. The 
first is the old-style conventional 
card. It bears the customer’s name, 
address and serial number, which 
must be copied on the sales ticket 
when the dealer makes a sale. 

The second has an embossed 


Conventional 


UNITED STATES 
Shell 
Secony-Vacuum 
Sinclair 
Texas 
Cities Service 
Union Oil of California 
Gulf 
Tide Water, 

Eastern Div. 
Standard of Ohio 

CANADA 

Canadian Oil 
Companies, Ltd. 


metal plate bearing the customer’s 
name and address attached to a 
conventional credit card. Dealers 
use imprinting device which trans- 
fers the name and address from the 
plate to the sales ticket. 

The third is known as the check 
book type. It’s a book of checks 
(with stubs) in the form of key- 


Metal Plates 


UNITED STATES 
Standard of Indiana 
Standard of California 
Esso Standard 
American Oil 
Pan-Am Southern 
Humble Oil 
Richfield of California 
Phillips 
Tide Water, Western Div. 
Standard of Kentucky 
CANADA 
imperial 
Champlain 


punch tabulator cards. Each card 
is pre-punched to identify the cus- 
tomer. The dealer need only fill in 
the amount of the sale and get the 
customer’s signature. 

Following are the oil marketing 
companies in the United States and 
Canada and the type of credit 
card each uses: 


Check Book 


UNITED STATES 
General Petroleum 
Sun Oil Co. 
Continental 
Ashland 
Pure Oil Co. 

Crown Central 

CANADA 
British American 
Reliance 
Trinidad Leaseholds 
Supertest 








Yes Sir! 


Motorists prefer 
Champlin Heavy 
Duty HI-V-I mo- 
tor oil because 





its dependable film of protection results in 
better engine performance for them! This is 
what they want...and get...with Heavy-Duty 
HI-V-I Mil-O-2104 grade motor oil! 

Get in the profit parade! Write, wire or phone 
for information on a HI-V-I dealership! 











Complete warehouse stocks of HI-V-I motor oii available 
at: Enid, Oklahoma City, Okla; Superior, Omaha, Grand 
Island, Nebr; Hutchinson, Kans; Mason City, Rock Rap- 
ids, lowa; Denver, Colo; Amarillo, Texas. 


@ product of 
CHAMPLIN REFINING COMPANY 
Enid Oklahoma 
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INDUSTRY MAN Louis Chappelear, Jr., appearing before San Diego council, is an example of . . . 
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How Oil Fights Local Marketing Shackles 


An oil marketer in a small Oregon town was listening to friends 
talk about threatened government control of business and industry. 
“Brother, that’s no threat,” exclaimed the oil man, “As far as my 


business is concerned, it’s here!” 


The remark reflected his con- 
cern about a proposed city ordi- 
nance that would clamp strict 
limitations on service station con- 
struction. 

Local restrictions on station 
building and facilities, tank 
truck size, station signs, and the 
like, are not new—either on the 
West Coast or elsewhere. What 
is new is the massive counter- 
offensive against them, being 
launched by the West Coast oil 
industry. 

This campaign is being organized 
by the central committee on marketing 
ordinances of the Western Oil and Gas 
Assn. (WOGA) One of the basic tools 
employed by the committee is its con- 
cise Manual on Local Marketing Or- 
dinances. 

The “grass roots” campaign is de- 
pendent wholly on the efforts of 
hundreds of local oil men in Cali- 
fornia, Oregon, Washington, Arizona 
and Nevada. They are asked to follow 
two guiding principles. 

e To gather and forward accurate 
information on all rumored, impend- 
ing or existing restrictions in their 
localities. 

e To adopt a friendly attitude based 
on mutual respect toward local offi- 
cials and civic leaders. 

While this two-point formula may 


seem too elementary to cope with 
matters as complex as municipal law 
and as delicate as local public opinion, 
WOGA officials are already convinced 
of its effectiveness. And to back up 
their opinion they can point to ex- 
amples of how the formula works 
in communities where the industry 
previously has had rough going. 


WHAT HAS HAPPENED 


Oil men should face up to the 
fact that failure to follow the two 
principles has embroiled the industry 
in many an unfavorable local pre- 
dicament, WOGA ays. 

Too often in the past, for instance, 
oil marketers have learned about un- 
desirably restrictive legislation too late 
to do anything about it. One reason 
is that they share the common failing 
of ignoring city or county govern- 
ment unless a sizzling issue is on the 
fire. 

Consequently, their businesses have 
suffered from legal shackles imposed 
through the efforts of close-knit, 
single-purpose groups or individuals 
seeking redress for some fancied griev- 
ance. Many complaints against oil 
marketing activities are based on mis- 
information or ignorance of the oil 
industry. 

It is encouraging that some of these 
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people can be mollified by friendly 
explanations from the oil men affected. 
But this fact has not kept some of 
the grievances from becaming law. 

These in turn have become a sort 
of “creeping paralysis,” in the words 
of Felix Chappellet, WOGA general 
manager. He warns that in many 
instances oil men have failed to realize 
that simple neighborhood gripes can 
grow into serious economic problems 
hitting oil companies squarely in the 
bank account. 

Thus, there has been an obvious 
need for a workmanlike reporting 
service to enable the industry to 
carry out a nip-them-in-the-bud policy 
on threatened restrictions. 

Past experience has also demon- 
strated the importance of the second 
principle, which calls for a friendly 
attitude between the industry and offi- 
cialdom. The trouble here has been 
that oil people have often been con- 
temptous of local public officials. The 
officials naturally resented this. 


USING THE EXPERT 


One chronic fault on the industry 
side has been abuse of the so-called 
“expert” approach. Oil men have been 
prone to look down on anyone un- 
able or unwilling to grasp the simplest 
technical aspects of marketing. At 
the same time they have made no 
effort to understand the viewpoint and 
motivations of city officials or civic 
groups. 

(continued on p. 40) 
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Type 


BUCKEYE, 
Arizona ground storage re- 


strictions 


SAN DIEGO, 


Addition to zoning 
California 


ordinance combin- 
ed with allied sign 
regulations 


HOQUIAM, 


Ordinance limiting 
Washington 


tank truck and un- 
derground storage 
capacity 


PORTLAND, 
Oregon 


MONTEREY, 
California 


Objectionable _ fire 
code 


Curb cut ordinance 
pending 


ELLENSBURG, 
Washington 


Sign ordinance 


tions at the present time.) 





Existing under- — 


(Note: these entries do not necessarily represent the status of these restric- 


Remarks 

Revision being sought by WOGA rep- 
resentatives in cooperation with Na- 
tional Bureau of Fire Underwriters. 
WOGA representatives working with 


city officials to effect reasonable sign 
provisions. 


Proposal defeated through efforts of 
WOGA representatives. 


Currently seeking revision or repeal. 


City has been furnished WOGA model 
ordinance—check status. 


Ordinance adopted. 








Another fault has been that local 
oil marketers have had little success 
in identifying themselves as industry 
spokesmen. The result has been that 
city councilmen dismiss the marketers’ 
representations with such comments 
as, “Aw, that’s just what Standard Oil 
thinks.” 

Also, ill feeling has been stimulated 
by the industry’s practice of calling 
in experts to sustain its points. In- 
stead of relying on paid consultants, 
Chappellet advises, “Oil men should 
meet the people on their own level.” 

He says that when laymen go in 
and give their views to local govern- 
mental bodies, sympathetic reactions 
are generally forthcoming. But when 
professional consultants or technical 
experts carry the ball, negotiations 
tend to drag. Local officials seeking 
an ordinance feel they are being 
pushed around. 

And the use of consultants empha- 
sizes the idea that all concerned are 
choosing up sides for a fight to the 
finish. 

This minimizes the chances of a 
friedly understanding. 

As one oil man puts it, “If you 
want your girl to say “Yes’ you don’t 
take an attorney along when you 
propose.” 

WOGA’s ordinance manual is ex- 
plicit on the subject of industry-gov- 
ernment relations. 

The main point it makes is that oil 
men should recognize that public ser- 
ants are people. 

“Certainly we must concede that 
not all people in public service deserve 
our high regard,” the manual notes, 
“but we must believe and hold fast 
to the belief that the great majority 
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of public servants are fine, decent 
people.” 

It recommends full information on 
the point at issue, tact, patience and 
courtesy as a formula for convincing 
the most obstreperous foes. 

In addition, distilled from WOGA’s 
experience in industry-government re- 
lations are these “don’ts” for oil men 
to observe in their dealings with public 
servants: 

1. Don’t talk down to officials. 

2. Don’t remain silent when an 
issue involving the oil business needs 
airing. 

3. Don’t be afraid to speak up for 
fear of being stuck with what you say. 

4. Don’t enlarge unnecessarily the 
area of controversy. 

5. Don’t pound the table. 

6. Don’t be inflexible. 

7. Don’t be impatient or hurried. 

8. Don’t take liberties with the facts 
in your representations. 

9. Don’t rely on newspapers alone 
to keep informed of rumored or pro- 
posed restrictions. Personal contacts 
with councilmen, administrators, city 
engineers, fire chiefs, police chiefs, 
building superintendents, and plan- 
ning commission members are far 
more useful. 


KEEPING INFORMED 


The informational aspect of the 
program is preventive in nature, 
mainly because it’s 10 times easier to 
modify or table proposed laws before 
enactment than it is to repeal or 
amend measures after adoption. For 
this reason WOGA places great em- 
phasis on the simple mechanics of 
keeping informed. 

To do this successfully, it has set 


up a news-gathering organization not 
unlike the networks of part-time or 
“string” correspondents which news- 
papers, magazines and press associa- 
tions use to insure news coverage in 
even the most remote locality. 

WOGA’s correspondents in each 
community or county seat are called 
local ordinance representatives. The 
manual describes their function: 

“Generally speaking, the local ordi- 
nance representative will not be asked 
to do much more than gather accurate 
information. However, since it will 
be necessary for him to become ac- 
quainted with his local governmental 
officials in order for him to accom- 
plish this purpose, it follows that he 
will very often be in a position to be 
helpful in any negotiations that may 
follow. In addition, he should be suf- 
ficiently informed on the procedures 
of the Western Oil and Gas Assn. so 
that he can talk with intelligence in 
private conversations with the officials 
of his locality.” 

The representatives, usually major 
company district employes, report to 
the member of the state marketing 
ordinance committee responsible for 
their particular portion of the state. 
The state committeemen report in 
turn to the central committee. 

In order to keep the entire network 
informed, the central committee, 
through its permanent WOGA sec- 
retary, periodically issues an Ordi- 
nance Bulletin to all members. It pro- 
vides progress reports on each restric- 
tive measure contemplated, recently 
passed or changed in status in the 
five-state area. Typical excerpts are 
in the box on this page. 

Divided They Fall—One of the 
problems recognized by WOGA is 
that sometimes the industry does not 
present a united front on local issues. 
Such split opinion is generally of two 
types: where city or state service sta- 
tion dealers’ associations push ordi- 
nances to limit new station construc- 
tion; and where local distributors op- 
pose “clipperization” of their opera- 
tions by seeking enactment or reten- 
tion of ordinances limiting tank truck 
and underground storage capacities. 

However, the California Petroleum 
Distributors Assn. earlier this year 
passed a resolution opposing such re- 
strictions. This action, according to 
the manual “. . . serves to remove one 
of the major hurdles to the enactment 
of reasonable ordinances governing 
underground storage and tank truck 
delivery. It is felt now that a basis of 
common purpose and cooperation 
can be established with distributors 
in other states as well.” 

(continued on p. 42) 
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oma BUILD 


eight times more 


with route-matched fuel oil truck tanks” 


errr 
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“Here is our newest Butler—a 1500- 
gallon, four compartment truck tank.” 


You can make more deliveries a day in 
narrow alleys and heavy traffic with this 
Butler “Metropolitan” fuel oil truck 
tank. 


Lad 


Me, pag” 


—Mr. Paul D. Hartog, President 
Paul D. Hartog Inc. 
St. Louis, Missouri 


“Butler engineers study our needs carefully and supply us with 
truck tanks that match our fuel oil routes perfectly. Capacities 
and compartment sizes are selected to efficiently serve our new, 
longer suburban routes. Manifolds, reels, pumps and meters 
are designed and located to speed deliveries. Tank shells are 
shaped to give good weight balance between axles and mini- 
mum overhang with our 84-inch cab-to-axle trucks. 

“Butler has given us this route-matching service for 14 years, 
with 12 truck tanks. As a result, we have been able to give our 
customers fast, economical delivery, even in our busiest seasons. 
This has helped to increase our business eight times. 


“In spite of rapidly changing delivery conditions cuused by 
people moving to the suburbs, not one advance-design Butler 
truck has become obsolete. Nor, has any truck tank given us 
trouble during 14 years of use over rough streets.” 


BUTLER MANUFACTURING COMPANY 


7454 East 13th St., Kansas City 26, Missouri 
954 Sixth Ave., S.E., Mi polis 14, Mi te 
913 Avenue W, Ensley, Birmingham 8, Alabama 
Dept. 54, Richmond, California 





Manufacturers of Oil Equipment ¢ Steel Buildings * Farm Equipment « Cl Equi t © Special Products 





lia ete 


Factories located at Kansas City, Mo. * Galesburg, Ill. * Richmond, Calif. * Birmingham, Ala. * Minneapolis, Minn. 
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LEGAL 


The point WOGA tries to make 
here is that unreasonable restrictions 
of any kind, whatever the short-range 
benefits, tend to establish unfortunate 
precedents and eventually work 
against all elements of the industry. 


THE BAKERSFIELD CASE 


An example of how the WOGA ap- 
proach works was provided in Bakers- 
field, Calif., where a comprehensive 
zoning ordinance was under consid- 
eration. Even though Bakersfield is 
an oil town, the law contained many 
provisions that would have seriously 
affected oil marketing. 

Among these were: 

—A limitation on the number of 
pumps in service stations within 
neighborhood commercial zones (the 
effort to limit multipumps is wide- 
spread in California; WOGA opposes 
it on principle). 

—A measure restricting all retail 
businesses to the sale of new merchan- 
dise only (this would have prohibited 
the sale of retreads or reconditioned 
batteries). 

—A limitation of 50 ft. as the max- 
imum distance from the street to the 
public entrance of any building (this 
would have made many service sta- 
tions illegal). 

Sign limitations. 

A requirement that every busi- 
ness establishment have a rear yard 
20 ft. deep (this would have pre- 
vented placing of station buildings up 
against the back of the lot). 


The ordinance had been under 
study for two years, and WOGA rep- 
resentatives presented the industry’s 
views on the restrictions during a 
four-month period beginning in Feb- 
ruary, 1954. As a result of their 
friendly and authoritative advice, the 
ordinance finally enacted June 1 re- 
tained none of the features to which 
WOGA objected. Even its suggestion 
that the sign restrictions be put in a 
separate ordinance was adopted. 

The moral of the Bakersfield case is 
not that WOGA maintains a high- 
powered lobby that can twist city 
councils at will, but that councilmen 
generally react favorably to legiti- 
mate and well-documented objec- 
tions when they are offered by men 
of good will. 

The industry’s standard-bearers at 
Bakersfield were B. F. McLouth, 
Standard of California; Harry N. 
Schafer, Union Oil Co., and John C. 
Brookman, The Texas Co. They were 
assisted by Charles Premo of the San 
Joaquin Valley Oil Producers Assn. 


AND IN OTHER TOWNS 


The effectiveness of the WOGA 
program was also borne out in La 
Jolla, fashionable resort on the out- 
skirts of San Diego, Calif. There, a 
local civic group sought a zoning 
ordinance change that would have 
limited service stations to a maximum 
of 65 sq. ft. of sign area. 

Because La Jolla is part of San 
Diego, the city council appointed a 





It pays to get 


Superior por =! y forged body 


Uniform wall thickness 


EVER-TITE eatery 


Quick Couplings 


—no weak spots Superior quality 
Recess retains gasket forged body- 
in coupler and assures —precision machined 
proper placement —accurate tolerances 





VER-TITE Couplings give you a quick, tight connection 
every time—under every condition. They make your de- 


liveries fast... safe. . 
are manufactured of stainless steel, bronze, 


and malleable iron. 


. dependable. Ever-Tite Couplings 
aluminum, steel 


It pays to get EVER-TITE quality—the top value in quick 
couplings. Ask your distributor now. 


EVER-TITE COUPLING CO. 


INC., 254 WEST 54 STREET, NEW YORK W, N.Y. 


NATIONAL 





committee composed of all the fac- 
tions to attempt to iron out their dif- 
ferences. By the time the committee 
finished its deliberations, La Jolla’s 
delegates had agreed to raise the limit 
to 375 sq. ft.—even though oil com- 
pany data showed that the average 
neighborhood station sign is smaller. 

When the matter was finally ap- 
proved—without dissension—by the 
San Diego City Council on Aug. 5, a 
representative of the La Jolla group 
attested to the soundness of the 
WOGA approach with the comment, 
“This is a mutual admiration society.” 

In Concord, Calif., a plan was 
afoot to limit the number of stations 
according to the population. WOGA 
heard about it when the city planning 
commission asked what the minimum 
gallonage was that a station could 
exist on, and how many residents 
should be in the station trading area. 

The association politely declined to 
get involved in any movement that 
smacked of restraint of trade. How- 
ever, it suffered in the process when 
the local newspaper headlined: Aid 
Denied City in Study to Restrict Serv- 
ice Stations. 


Subsequently, local oil marketers 
asked permission to sit in on a plan- 
ning commission meeting where the 
restriction was to be discussed. The 
oil men entered the room and took 
seats at the rear. 

Then, the commission chairman 
beckoned to them. “Let’s not shout 
at each other,” he called, and both 
parties moved close together for what 
proved to be a friendly exchange of 
ideas. The upshot was that the com- 
mission promised to eliminate the 
plan to ration stations from its pro- 
posed zoning ordinance. 

Some measures affect marketing 
activities even though their authors 
do not intend this to happen. For ex- 
ample, Contra Costa County, Calif., 
has amended its building code to limit 
construction of prefabricated | steel 
structures to 1,000 sq. ft. It has be- 
come clear that the county engineer 
did not regard the amendment as ap- 
plying to service station buildings. 

In all probability WOGA will tell 
the county officials that the industry 
seeks no special favors or exceptions. 
As it has told innumerable govern- 
mental bodies, the association prob- 
ably will say that it does not oppose 
reasonable and proper legislation, but 
that it feels the code as amended is 
discriminatory. 

For the industry's basic thinking 
is that a businessman with money to 
invest should be free to invest it as he 
sees fit as long as he does not violate 
any law. 


PETROLEUM NEWS ° September 8, 1954 

















THIS SALE 
lOlO107 
Pe 
— “ . 
caTlys Your customer sees only the side that 
Lard records the sale to HIS car. Bowser’s 
=" single dial is doubtproof — insures 
& confidence. Compare, and you will 
choose... 


THE ORIGINAL 


2-CAR PUMP 


Marketers everywhere prefer the compact Bowser “Siamese.” 


Occupies only slightly more island space than a single-hose 
pedestal. 


Uses existing suction and conduit. Speeds service. Improves 
driveway traffic pattern. Bowser Siamese 2-CAR PUMP HAS 
BOOSTED GALLONAGE EVERYWHERE IT IS USED. 


Ask your BOWSER man to show you 
the installation nearest you. See it in action! 
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WHY A MONTHLY | 


National 
Petroleum 


Ne \ S THE Olt MAN'S MAGAZINE FOR 45 YEARS 
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MAGAZINE OF OIL MARKETING 


Since our recent announcement that National Petroleum News 


would be published monthly starting in November, many of 
our friends in oil marketing have asked, «‘Why?’’ Here are the 
main reasons—digested to help you judge NPN’S added 


effectiveness in serving the marketing division of the petroleum 


in dustry. 


National Petroleum News, as a weekly, for 
many years has been the magazine of oil 
marketing. As a monthly, it will continue to 
be the marketing man’s own publication. As 
a monthly, NPN will be able to expand its 
news interpretation efforts. This is the kind 
of information readers want and tell us they 
need. 

As a monthly, NPN will give more thor- 
ough coverage to progressive developments 
and ideas that will help oil marketing men in 
their daily business. These developments will 
be analyzed and reported in depth—literally 
given “the full treatment” —rather than being 
covered as flash news items. New presenta- 
tion techniques will make possible efficient, 
speedy reading. 

As a monthly, NPN will provide compre- 
hensive statistical data . will contain 
whole new departments . . . will present 
latest shifts in trends and interpret their 
significance. 

This is the kind of editorial coverage that 


National 


—THE PUBLISHERS 


gets far beneath the surface of events. It 
takes the time to tell the how and the why as 
well as the what. National Petroleum News 
will bring to the oil marketing industry the 
kind of intensive and comprehensive com- 
munications that industry leaders have 
asked for. 

To do this bigger job, NPN has enlarged 
its staff—in expertness as well as in numbers. 
In addition, it calls upon McGraw-Hill for 
the services of a nationwide and worldwide 
network of correspondents whose very busi- 
ness is business communications. 

mn” - * 
That’s why NPN will be published monthly. 
To serve its readers better. To serve the oil 
marketing industry better. And as a result, 
to serve its advertisers better too. 

To explore further how the monthly Na- 
tional Petroleum News can add extra effec- 
tiveness to your own sales campaign, consult 
your NPN representative. Forms for the 
November issue close October 1. 





Petroleum 





© 


330 WEST 42ND STREET, NEW YORK 36, NEW YORK 


ee 
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TIRES—BATTERIES ACCESSORIES 
Tire Budget Plans Are Under Oil Scrutiny 


Pon Mor 


Frank C. Sturtevant 
TBA Editor 


Of the many ways to increase tire 
sales at the service station, one of 
them, a plan for offering tires on easy 
payments, has never had whole-hearted 
acceptance by the oil industry. 

In recent years, the rubber industry 
has pointed out the rising proportion 
of tires sold on budget plans and has 
suggested the use of similar methods 
by oil marketers. Now there are indi- 





“New, tmproved DuPont: 


OREL 


TRADE MARK 


Ponetrati ng 





Rubber Lubricant 


PREMIUM QUALITY—TAKES OUT SQUEAKS— 
KEEPS OUT SQUEAKS—WON’T WASH OUT 


“Orel” is an exclusive 
Du Pont formula. Un- 
like petroleum-based 
lubricants, it cannot 
harm rubber. It con- 
tains no castor oil or 
graphite...does not dry 
out or wash out even 
with repeated exposure 
to rain and washing. 
“Orel” stops squeaks ‘\Y~ 
and keepsthemstopped. 
Order new, improved 
Du Pont “Orel” next 
time you talk to your 
jobber —there’s noth- 
ing else like it! 


all these and many more 
1. Bushings in Shock Absorber 
Arms 


« Spring Shackles 

. Sway Eliminator Bars 

. Motor and Body Mountings 

. Pads Insulating Springs from 
Axles 


Insulations between 
Spring Leaves 


OREL silences squeaks .. . 
stops complaints! Put it in 
your lubrication routine. 


get-acquainted offer— 


Withevery 2-gallon pur- 
chase of “Orel,” this 
handy polyethylene 
squeeze bottle. One shot 
from this anti-squeak 
“gun” has an amazing! 
| eae silencing ef- 


ect! 


« Metal-to-Metal Contacts be- 
tween Chassis and Frame 


8. Steering-Cotumn Rubber Bush 
ings 


9. Fan Belts 
10. Knee-Action Units 
11. Rubber Hood Seals 


12. inner Tubes when Mount- 
ing Tires 


RDU PONT NoO“7” PRODUCTS 


806. u. 5. Pat. OFF 


BETTER THINGS FOR BETTER LIVING 
«++ THROUGH CHEMISTRY 





cations among oil companies of a 
wider interest in tire budget plans. 

For the first time, a budget expert, 
Tom While, Goodyear Tire & Rubber 
Co., will be one of the speakers at the 
annual Oil Industry TBA Convention 
in St. Louis in November. 

Then, there has been a marked 
trend among oil companies to offer 
new and more liberal time payment 
privileges to their credit card cus- 
tomers. 

Some oil companies have adopted 
such plans for the first time. Others 
have expanded so-called 30-60-90-day 
plans and have extended the terms to 
six months or more. Generally, the 
installment programs apply to both 
tires and batteries, but are used mostly 
for tires because of the bigger dollar 
volume involved. 

More significant than the new pro- 
grams being adopted is the tendency 
to promote time payment selling 
among dealers. For example, a recent 
bulletin to Sinclair dealers, written 
by C. F. Wollny, assistant general 
credit manager, discusses the com- 
pany’s credit card program. In doing 
sO, special emphasis is placed on the 
special deferred payment terms on 
passenger car tires and batteries. These 
terms are three months on purchases 
of less than $50, or six months on 
larger amounts. There is no down pay- 
ment and no carrying charge. The 
terms may be offered to any holder 
of a current Sinclair credit card. The 
bulletin suggests that these terms 
should give the dealer a competitive 
advantage and help him increase his 
volume of TBA sales. 

More Join In—Other companies, 
for the first time, are vigorously sup- 
porting whatever particular budget 
plan they have adopted. The General 
Petroleum Corp., in a recent dealer 
publication, carries an editorial headed 
“Installment Buying.” This is the text 
of the editorial: 

“Perhaps the most rapid and wide- 
spread development in all retail busi- 
ness of the present age is the rise of 
the installment plan for making pur- 
chases. 

“Up to a comparatively few years 
ago, when people wanted to buy things, 
they either had the money to lay out, 
in full, or they had to go without. 
Then someone devised the plan of 
buying now and paying later, in small 
amounts that wouldn’t be too painful, 
and a brand new stimulus to business 
was on its way like the proverbial 
wildfire. 

“It’s particularly timely today, when 
heavy taxes and other demands re- 
duce the average person’s funds so ma- 
terially that it’s difficult, if not down- 
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right impossible, to accumulate enough 
money to purchase a costly item right 
on the spot. 

“Many people are a little embar- 
rassed about asking whether they can 
buy on some sort of ‘easy pay’ or in- 
stallment plan. The offer has to come 
first from the man or the store that 
wants to sell. That’s where signs, 
prominently displayed, can turn the 
trick. Often, this silent word that he 
is invited to pay on an installment 
plan makes the difference between a 
customer’s purchase of the single tire 
he has to have and the full set he’d 
like to have but can’t pay for at one 
time. 

“Dealers who have tried putting up 
‘easy pay’ signs report that it’s amazing 
how well they work. A lot of people 
won't ask about installment paying, 
but when it’s offered, they'll snap it up 
like a hungry fish grabs the bait.” 

A Dealer’s Success—An even more 
elaborate promotion of a tire budget 
plan is that of the Carter Oil Co. 
Carter has circulated to its dealers 
a story about how one Carter dealer, 
Frank Couch, Denver, Colo., has 
boosted his tire business by using the 
Carter time payment plan. After men- 
tioning the importance of looking for 
prospects by noting the condition of 
tires, Couch goes on to say: 

“It’s when the familiar question of 
price comes up that I give him my 
clincher—the Time Payment Plan. | 
tell him about the convenient pay- 
ment terms—up to six months to pay; 
as little as $1.25 a week per tire. It 
works, and for good sales, too. My 
average sale under the plan is more 
than $50—two or more tires. 

“One of the best things about the 
plan, in my opinion, is that it helps 
me make sales sooner. I mean that my 
customers will buy new tires before 
the old ones are completely worn out, 
with the Time Payment Plan available 
to help them make payments. I fig- 
ure that if I can make a sale before 
the tire makes trouble for the motor- 
ist, it’s a sale I'd otherwise miss. If a 
tire goes bad for one of my customers, 
I might not get the business unless he 
is in the neighborhood. That’s why I 
go after sales early—when the tire 
still has a little bit of wear left. 

“And besides helping me make 
earlier sales, the Time Payment Plan 
helps my other sales. I’ve gotten sev- 
eral credit cards for customers who 
wanted to use the plan. They are 
regular customers now. So, the plan is 
good for repeat business.” 

Efforts like those quoted are a sharp 
change from the attitude traditionally 
held by oil companies toward install- 
ment selling. This has been partly due 


to the fact that some early efforts to 
introduce such programs were not too 
successful. This led many oil people to 
believe that service station dealers did 
not like, and would not use any kind 
of a budget plan. 

There were also the obvious draw- 
backs that such plans require more 
paper work and bookkeeping to be 
done by the dealer. As a general rule, 
dealers don’t like paper work and are 
often poor bookkeepers. So, there 
were plenty of arguments as to why 
budget plans were not a good thing 
for the oil industry. 


Competition seems to have forced 
the hand of many who formerly op- 
posed tire selling on installments. At 
least, oil marketers are making a par- 
tial experiment. 

However, it is probable that most 
of these companies stand ready to 
offer still wider budget facilities if 
dealers show any sign of enthusiasm. 
Enough results should be available 
when this summer is over to indicate 
more clearly whether TBA budget 
plans are a good thing for the oil in- 
dustry, or whether they should be 
dropped in favor of something else. 








Package Appeal... 
Product Protection... 
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when you use 


G.PeE 


STEEL SHIPPING 
CONTAINERS 


E-Z-FILL GREAS 
GUN LOADER PAIL 


Grease gun can be loaded directly 
from container. Clean, fast, eco- 
nomical! 25 and 35 pound sizes. 
@G. P.& F. makes steel con- 
tainers for almost every pur- 
pose and product. Designed 
to sell as well as protect, 
they are finished in attrac- 
tive solid colors, or can be 
lithographed with your own 
design or trademark. You 
may order in straight car- 
loads, mixed carloads or 
smaller quantities. 


GEUDER, PAESCHKE & FREY CO. 


4 





AUTOMOTIVE 


Diesels Unlikely for U.S. Cars 


Why not Diesel engines in U.S. 
passenger cars? 

The question pops up about as 
frequently as do reports of mir- 
acle carburetors delivering from 
50 to 200 miles per gal. of fuel. 
Ernie Hill of The Detroit News 
and Chicago Daily News Foreign 
Service raises it this time. 

Hill reports thousands of British car 


SKELLY boosts 


TBA sales 


owners are installing Diesels in their 
cars to beat the high cost of gasoline. 
He also says manufacturers of Diesels 
in Britain are planning to make 
thousands of new engines to meet this 
new demand. 

But while Diesel engine people in 
the U.S. won't rule out the possibility 
of their use here in passenger cars 
sometime in the future, consensus is 


with 


CRESCENT-made battery cables 
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Guy Wyatt and his Skelly service station at Independence, Mo. 
Almost 50% of his dollar volume is TBA sales 





— the result of quality in both products and service. 


Service is more than a slogan at Guy Wyatt’s Skelly service station in 
Independence, Missouri. Every car worked on gets a real check-up. 
Among the first things checked are the battery—and the battery cables! 
Naturally, Guy Wyatt’s replacement of old, worn battery cables add 


up to a lot of profitable business. 


Leaders in the oil industry find that Crescent offers everything they 
need to boost battery cable business—superior products, attractive 
price structure, merchandising tailored to each specific need. Find out 


how Crescent can help you. 


The Crescent Company, Inc. 


PAWTUCKET, RHODE ISLAND 
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that economically it just isn’t in the 
cards today. 

English Economics—The attraction 
of the Diesel in England is understand- 
able when the economics are con- 
sidered. 

For example, Hill reports a Perkins 
Diesel engine can be had there for 
$930. A motorist selling his second- 
hand gasoline engine for $160 would 
lay out $770 for the new Diesel. 

Gasoline in England currently sells 
for about 63¢ a gal., Diesel fuel for 
31¢. Also, Hill says, Diesels in Britain 
get about 25 miles to a gallon, com- 
pared with 15 for gasoline engines. 

A car averaging 10,000 miles a 
year would use about 667 gal. of 63¢ 
gasoline at a cost of $400. A Diesel 
delivering 25 miles a gal. would use 
only 400 gal. of 31¢ fuel costing $124. 

In three years the $276 fuel savings 
would more than amortize the cost of 
conversion. More driving would 
amortize it sooner. Thereafter the 
motorist’s fuel bill would be about 
one-third his old gasoline bill. 

American Comparison — Applying 
average U.S. prices to similar opera- 
tion and comparable mileages for an 
American car, a _ gasoline engine 
would consume about 667 gal. of 
29.29¢ gasoline at a cost of $195. 

Assuming an American-made Diesel 
of four cylinders and about 85 hp 
were adapted to this same passenger 
car, the cost of the engine would run 
about $1,500. To amortize this cost, 
even in five years, the motorist must 
show an average savings in fuel of 
about $300 per year. But this would 
exceed the cost of a year’s supply of 
gasoline and eliminate Diesel economy 
in the U.S. application. 

Other Factors—In addition, these 
facts preclude any advantages for 
Diesels over gasoline engines in U.S. 
cars: 

If Diesel fuel demands were to rise 
sharply due to passenger car use, it is 
almost a foregone conclusion that 
states not now taxing Diesel fuel 
would do so soon, cutting the price 
advantage. 

Diesels are built basically for long 
life in truck use. With current 
passenger cars, chances are the Diesel ° 
would long outlive the rest of the car. 
And with frequent changes in U.S. 
car models, the owner who does not 
want to drive an outdated car would 
be trading in his expensive Diesel- 
powered car long before amortization 
of the additional initial cost. 

Also, a Diesel engine would run 
about 600 Ib. or more heavier than a 
gasoline engine, making it necessary 
to incorporate front end changes to 
support the added weight. 
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po you go dll {Ne Way 


with quality control? 


FTER so carefully maintaining the highest pos- 
yee standards of quality during the manu- 
facture of your products, it will pay you to pro- 
tect that product quality during shipping, too. 
USS scale-free, rust-inhibited Drums will keep 
your products clean and uncontaminated. There 
is no grease, dirt or scale in a USS Steel Drum 
to affect its contents. A surface absolutely clean 
physically and chemically—is covered with a 
tightly adherent, truly effective rust-inhibiting 
coating. 

This means that USS Steel Drums are better 
for you .. . better for your customers. It means 
that you now have a dependable means of guard- 
ing the quality of your products after they leave 
your plant. . . that you can now take advantage 
of the great strength and durability of steel drums, 
and at the same time, be sure of contamination- 
free shipment and storage of products. 


. . 


United States Steel Products fabricates stainless, 
galvanized, tinned, painted and decorated drums 
and pails. Furnished in capacities from 21% to 110 
gallons, with a variety of fittings and openings to 
fit your particular requirements. 


WRITE FOR FREE BROCHURE 


For additional information on this quality steel 
drum write to us at New York for this full-color 
brochure, “USS Drums—100% Scale-free and 
Rust-inhibited.” 


UNITED STATES STEEL PRODUCTS 
DIVISION 


UNITED STATES STEEL CORPORATION ‘ada te " 
30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. K's better te Ship in Steel 


Los Angeles and Alameda, Calif. - Port Arthur, Texas * Chicago, Ill. 
New Orleans, La. - Sharon, Pa. 


USS STEEL DRUMS 
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Permanent 





attachment! 














Permanent attachment is one of the outstanding 
advantages of Scovill hose couplings. 

This, we think, makes real sense since gasoline 
hose comes in such good quality now, and is so 
long-lived, that there is no longer any point in using 
anything but permanently attached couplings. 

Think of some of the advantages found in Scovill 
couplings: They’re leakproof, uniform assemblies 




















which will remain trouble-free for the life of the hose. 
You get positive attachment, a perfect static con- 
nection, and internal expansion insures maximum 
flow. 

For complete information, write for Bulletin 570-H 
on gasoline hose couplings. Scovill Manufacturing 
Company, Merchandise Division, 81 Mill Street, 
Waterbury 20, Connecticut. 





SCOVILL HOSE COUPLING FEATURES: 


Note broader area over which coupling 


tions firmly imbedded in hose. Leak- 


grips hose— maximum compression 
without cramping. The hose can stand 
more flexing without weakening. 

Two-piece construction—ductile cop- 
per alloy tube press-fitted and sweated 
into forged brass body. Metal serra- 


proof connection prevents wicking— 
note rubber pushed forward to fill en- 
tire recess. I.D. of coupling same as 
nominal I.D. of hose—full fiow, no 
bottleneck, no turbulence. Also avail- 
able for fuel oil applications. 


TRIPLE TESTING PROVES SCOVILL DEPENDABILITY 


Pressure test proves Scovill coupling 


Flexing test proves Scovill coupling does 
holds beyond bursting pressure of hose. 


Pull test proves Scovill coupling holds 
not weaken hose. 


beyond tensile strength of hose. 











A Product of 


SCOVILL TRIPLE-TESTED Coujplinge (Scovitt 
GIVE MAXIMUM FLOW, SAFETY AND HOSE LIFE 
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EQUIPMENT 


i 


EMPTY CANS go on the feeder line. . . 


Planning Brings Savings 
On 2-Gal. Can Filler 


A well-planned automatic can-filling system has paid 
good dividends for Atlantic Refining Co.’s packaging divi- 
sion at Philadelphia. 

Two years ago, Atlantic bought a 14-valve rotary filler 
produced by Horix Manufacturing Co. of Pittsburgh and 
built a system around it for filling 2-gal. oil cans. Here 
are the results: 

@ Production jumped 1,800 cans per 8-hour shift. 

@ Only three instead of four operators are required. 

@ Savings of .71 man-minutes per three-can carton. 

This is how the filling system works: 

Bundled empty cans are delivered to the filler by con- 
veyor directly from railroad car or inside storage. An 
operator breaks the bundles and places the cans on the 
filler infeed conveyor. The machine fills the 2-gal. cans at 
the rate of about 25 per minute, passing the filled cans 
onto the first of two Resina cappers. 

The first capper applies a Upressit cap, the second a 
tamperproof seal. A second operator supervises filler and 
capper, refilling the cap and seal hoppers as required. He 
also spot-weighs containers leaving the filler. 

Where Cans Go—After the cans leave the cappers, they 
run through a twister that first lays the can down and then 
rolls it up on a narrow side for delivery to a Standard- 
Knapp caser. Knocked-down empty three-can cartons are 
delivered to the caser station on pallets. 

The third operator shapes the carton, places it in position 
on the caser. A plunger pushes three cans into the carton 
and the carton is lowered to the infeed conveyor of a top 
and bottom gluer that glues and seals the cartons. 

At the discharge of this unit, the carton drops onto a 
spiral chute to the floor below for storage or shipment. 

With very little changeover problem, the Horix filler can 
be made to handle any size can, plastic or glass container 
up to 2 gal. By flushing out the tank and valves, it can 
be adapted to use for filling antifreeze and other products. 
Accuracy of the fill, says the company, will not vary more 
than % oz. 

Horix says its unit is the only rotary filler built to handle 
a 2-gal. can. 
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ride round the rotary filler . . . 


then are packed into waiting cartons 





EQUIPMENT 





Air Mover Flushes Fumes From Tanker 


@ Clearing toxic fumes and flammable gases from the inside compartments 
of tankers for emergency repairs, a job that formerly took several hours, 
now can be done in 15 minutes. Gulf Copper & Manufacturing Co. of Port 
Arthur, Tex., has produced a lightweight, portable air mover that does the 
job with compressed air. The air movers also are used in tanker compart- 
ments while men are working there, providing clean, cool air so the men can 
stay on the job without the need for relief from heat and fumes. 








Light Discharge Hose 


A lightweight hose that the manu- 
facturer says will withstand sharp 
bends without kinking and will not 
collapse under the partial vacuum of 
rapid discharge has been developed 
for use in unloading oil products at 
service stations and other plants. The 
hose has an oil resistant rubber tube 
and cover and spiralled wire rein- 
forcement. Hewitt-Robins, Inc. 


e FOR FURTHER INFORMATION 


Tank for Degreasing 


A new vapor-type degreasing tank 
is said to clean tools, engine parts, 
machine parts or any metal items. The 
tank is 40 in. high and 22 in. in 
diameter and is recommended by the 
manufacturer for service stations, 
electro-platers, paint shops and others 
with a grease problem. It is operated 
»y electricity and is corrosion re- 
sistant. Bacon Vulcanizer Mfg. Co. 

Circle No. 2 on Reply Coupon 





On equipment or literature described in this issue: CIRCLE THE NUMBER 
below. Fill in the reply coupon, clip and mail to 


@ Readers’ Information Service 
NATIONAL PETROLEUM NEWS 


330 W. 42nd St., New York 36, N.Y. 


Your inquiry will be forwarded to the manufacturer. Void after Dec. 8, 1954. 
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Oil-Proof Squeegee 

New  giant-size squeegees_ with 
blades of Hycar American rubber, 
which is not affected by oil or grease, 
are designed to help clean lube room 
floors. They come in three blade sizes 
—25, 35 and 45 in.—and can be used 
for sweeping as well as_ washing. 
Blade is curved to keep dirt and water 
from spilling around the ends, is 
fastened to a wooden handle by a 
welded steel brace and is easy to re- 
place. Prices are $5.45, $9.35 and 
$13.75, according to size. B. F. 
Goodrich Chemical Co. 


Circle No. 3 on Reply Coupon 


Low-Cost Cleaner 


Adapted for all grease and oil 
cleaning jobs, a new low-cost cleaning 
compound is said to mix with water, 
solvent or kerosine. It can be used hot 
or cold and in any proportion to suit 
a specific cleaning requirement. One 
gallon of the compound will provide 
up to 11 gal. of cleaning solution. The 
product is available in quarts, gallons, 
5-gal. containers and 50-gal. drums. 
Bendix Products. 


Circle No. 4 on Reply Coupon 


Re-Charging Battery 


Users of battery-powerea lift trucks 
can lighten their power problems with 
a new replacement battery, accord- 
ing to the maker. The unit contains a 
permanently-mounted charger and 
the battery can be given a power 
boost without removal whenever the 
truck is not in operation. The charger 
unit can be plugged into any 110-volt, 
60-cycle electrical outlet. The battery 
case top, containing the charger, tilts 
back to allow easy access to add water. 
K-W Battery Co. 


Circle No. 5 on Reply Coupon 
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Tamper Proof Seal Described 


Applications and uses of tamper 
proof seals are contained in a data 
sheet describing how critical or deli- 
cate parts or instruments can be safe- 
guarded from unauthorized handling. 
A break in the seal is easily detected 
and cannot be repaired. Adhesives & 
Coating Div., Minnesota Mining & 
Mfg. Co. 


Circle No. 6 on Reply Coupon 


NFPA Prints Fire Manual 


Now available is the 1954 edition 
of the Industrial Fire Brigades Train- 
ing Manual. Approximately 30,000 
copies of the manual’s earlier editions 
now are in use in industry. The book 
is set up on a new format and con- 
tains much new material. A new treat- 
ment of fire fighting is designed to 
show members of industrial fire bri- 
gades and other fire fighters just what 
they are trying to do in fighting fires. 
The manual, which includes 160 pages 
and 385 illustrations, is available at 
a single copy price of $3.25. National 
Fire Protection Assn. 


Circle No. 7 on Reply Coupon 


Labor-Saving Pointers 


Twenty-eight pages of ideas for sav- 
ings in labor, space and equipment are 
offered in a new book called The 
Turner System of Materials Handling. 
A variety of illustrated applications 
picture the adaptability of the system 
to many different space and handling 
problems encountered in warehousing 
and other materials handling opera- 
tions. Factory Service Co. 

Circle No. 8 on Reply Coupon 


Weight-Saving Tanks 


A line of lightweight steel truck 
tanks that the company claims will 
haul “up to 100,000 bonus gallons a 
year” are described in a new bulletin. 
Says the bulletin, “A 6,000-gal. tank 
actually weighs half a ton less than the 


former . . . unit of only 5,750 gal. ca- 
pacity.” Less welding and fewer parts 
are claimed for the new tanks and the 
manufacturer says they sacrifice noth- 
ing in strength and endurance. Tanks 
are available in capacities starting at 
4,000 gal. The Heil Co. 

Circle No. 9 on Reply Coupon 


Quart Cans Uniform 


American Standards Assn. has 
adopted a uniform size for quart 
motor oil cans. The new standard is 
the result of work in which American 
Petroleum Institute, National Lubri- 


———— 











cating Grease Institute, National Bu- 
reau of Standards Packaging Insti- 
tute and Bureau of Supplies and 
accounts of the U.S. Navy Depart- 
ment participated. Copies are available 
at 30¢ each. American Standards 
Assn. 


Circle No. 10 on Reply Coupon 
Lube Oils Listed 


Trade-names of more than 1,200 
lubricating oils listed by 366 oil com- 


panies as meeting certain requirements 
for heavy-duty industrial engines are 
listed in a 48-page booklet. The pub- 
lication combines the results of previ- 
ous efforts by several engine manufac- 
turers to list lubricating oils offered 
for use in gasoline and Diesel engines. 
A charge of 20¢ is made to cover 
printing costs, plus postage for the 
shipment of more than one copy. In- 
ternal Combusion Engine Institute. 
Circle No. 11 on Reply Coupon 
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REGIONS . . » interpreting the oil news 


Atlantic Coast 


By Raymond E. Bjorkback 


Oil Heat Education 


One of the most advanced oil heat 
training schools in the country ex- 
pects to turn out at least 240 “experts 
in . . . trouble-shooting and servicing” 
in the next 12 months. 

This is a school at Trenton, N.J., 
sponsored by the New Jersey Oil Heat 
Council (for oil heat promotion). The 
council, in turn, is a function of the 
Fuel Oil Distributors Assn. of New 
Jersey, with headquarters in Newark. 

The school affords an intensive 
course—three days and three evenings 
of sessions—which will be repeated 
for a new class monthly. 

Classes, heretofore limited to 15 
men, are being enlarged to 20. More 
classes will be accommodated if suf- 
ficient funds are forthcoming. 

Several new features are being 
added to the course. These will be 
lectures and other presentations, on 
how to compute the costs of service 
departments, how to rate servicemen, 
how to set up a good set of records for 
a service department, cutting out call- 
backs, how to better customer rela- 
tions and how to sell oil heat. 

The oil heat council, incidentally, 
has just opened a five-month program 
of billboard advertising. This calls for 
a new poster monthly at each location. 

The program is installed by counties 
as enough heating oil marketers sub- 
scribe to it. 


The Ton-Mile Tax 


The issue of the so-called ton-mile 
tax has become law for marketers 
m New York State, a threat in New 
Jersey and Pennsylvania. And _ it 
promises to crop up in other states. 

In the Keystone state, W. F. Rich- 
ardson, executive secretary of the As- 
sociated Petroleum Industries of Penn- 
sylvania, has discovered that quite a 
few marketers don’t know what the 
ton-mile tax is. 

Accordingly he’s outlined “some of 
the basic facts that should be known 
concerning this legislation:” 

“It (the ton-mile tax) is a charge for 
highway use which some highway users 
(perhaps YOU) must pay. It is com- 
puted by multiplying ‘ton-miles’ by 
the rate of tax. A ‘ton-mile’ is the 
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movement of one ton of cargo for 
one mile. Thus, weight times distance 
times tax rate equals the Ton-Mile 
Tax. However, in some states the tax 
is based on gross weight, in others on 
the unladen weight of the vehicle only. 
. . . Why is the ton-mile tax bad for 
the state? 

“It is a barrier to the free flow of 
interstate commerce. It breaks down 
motor vehicle reciprocity. Any state 
which imposes it invites retaliatory 
legislation from neighbor states. 

“While the tax is very costly to the 
group who must pay, the group is 
relatively small—so the tax generally 
is unproductive. The cost of collection 
and enforcement is frequently out of 
all proportion to the net revenue 
realized. 

“By adding to the transportation 
cost, states imposing the ton-mile tax 
place their highway users at a competi- 
tive disadvantage. 

“The consumer pays too! The ton- 
mile tax means higher prices on goods 
transported by highway. Therefore, it 
is inflationary. 

“The ton-mile tax discourages a 
kind of highway transportation neces- 
sary and beneficial to the public. 

“And the ton-mile tax is difficult to 
administer! A large field force and 
frequently ports of entry are required. 
But neither prevents abuse and evasion 
on the part of the irresponsible oper- 
ators. 

“The two-structure tax system— 
that is, a graduated registration fee 
plus a motor fuel tax—takes into ac- 
count weight, speed, horsepower and 
distance. This system is easy and 
economical to administer, and it is 
an equitable method of charging for 
highway use. 

“The ton-mile tax is neither easy, 
economical, nor equitable.” 


Pacific Coast 


By Charles Pollak 


Aftermath 


Although the bloody Los Angeles 
Basin price war no longer ravages Bur- 
bank, the hostilities which lopped 5¢ 
a gal. off regular-grade gasoline prices 
apparently have left a bitter after- 
effect. 

The Serve Yourself and Multiple 
Pump Assn., terming the situation 


“desperate,” warned members in a 
1,500-word communique that the very 
existence of the association was being 
threatened. The threat, according to 
Dan Lundberg, executive secretary, 
stems from differences among three 
elements. 

—A faction of members and non- 
members that wants SYMPA to fix 
prices. “They see nothing impossible, 
or wrong, or unattainable, in the simi- 
larity of all pricing.” Each type of 
station—major, self-serve, etc.—should 
have its own price. If SYMPA can- 
not accomplish this end, they seek 
other methods that will. 

—A group of operators who “recog- 
nize that the legal, proper and un- 
deviatingly sincere efforts of the 
SYMPA in advising its members must 
be maintained, cannot be jeopardized. 
These men would not risk the 
SYMPA in any adventurous experi- 
ment.” 

—‘“But some other operators are 
impatient, determined, and, we be- 
lieve, adventurous and inclined to take 
chances, both illegal and criminal. We 
shall classify these men charitably, for 
their desperation is symptomatic of 
their suffering, and not of their native 
morality. We shall call them no ugly 
names, for too many of them are ac- 
tually very nice guys. But we shall say 
they are dangerously in error, and 
whether you are among them or not, 
they can endanger you, too.” 

“You know the old story,” Lund- 
berg went on. “Well, sure you did a 
lot for me yesterday. But what are you 
doing for me today?” 

He advised against the use of mass 
boycotts by operators to keep non- 
conformists in line since that course 
could “put any and all participants 
into the can on criminal sentence.” 

But his sternest warning was re- 
served for those who would introduce 
a new element into gasoline pricing in 
Los Angeles—physical violence. 

“The use of professional tough guys, 
so-called labor organizers, et al, is 
equally reprehensible, and is but the 
pipe-dream of men who today may 
wish to be enforcers, but tomorrow 
may pray for freedom from such 
methods. 

“The only really tough mugs who 
will succeed in this business are the 
tough mugs who don’t intend to per- 
mit any such gangsterism. He, in the 
long run, is the toughest cookie of all, 
who fights toughies.” 

He then asked all members to grade 
themselves on a 12-question test. The 
results, he said, would prove that op- 
erators invariably fail to recognize 
that prices are not fixed but actually 
respond only to supply and demand. 
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For this reason, said Lundberg, in- 
dependent resellers should try to gain 
a perspective on their place in the 
over-all marketing picture. Since com- 
panies are not the products of intelli- 
gence or morality, or have a soul, he 
said, “You will be churned about, and 
churn others about, in the economic 
still. The only thing the majors can 
beat you at that has nothing to do with 
price, per se, is public opinion.” 

The SYMPA executive urged mem- 
bers to remedy this deficiency by con- 
tributing $25 per station to finance 
full-page newspaper ads which would 
make these points: 

“Our quality is just as good as any 
majors” quality. 

“Our prices are always lower for 
equal value because we do not con- 
tribute as much to advertising and 
ballyhoo, nor do we sustain research 
or exploration. 

“It should be an objective of 
Americans to keep America diversi- 
fied,to support the little guys who keep 
the big guys on their toes, to keep 
alive small businessmen who also 
make a great contribution to our 
economy... .” 


Third Generation Doheny 


A name that has had a tremendous 
impact on the oil business returned 
briefly to the limelight last week when 
Union Oil Co. announced the election 
of a new director, William Henry 
Doheny. 

Doheny, 35, is one of five grand- 
children of the late Edward L. Do- 
heny, who was among the most fabu- 
lously successful men the oil industry 
has produced. 

The elder Doheny started out as a 
gold prospector in California, later 
getting into oil production with the 
discovery of the old Los Angeles field. 
After that, there was no stopping him. 

The empire he built around his 
Mexican Petroleum Co., Doheny- 
Pacific Co., Petroleum Securities Corp. 
and Pan American Petroleum & 
Transport Co. lasted, in one form or 
another, until his death at the age of 
79 in 1935. Only last month was Pan 
American finally slated for oblivion 
as a result of the merger with Stand- 
ard of Indiana (See Aug. 25 NPN, P. 
28). 

Doheny’s estate, which the press 
estimated at $75,000,000, was split 
between his widow and grandchildren. 
For the latter he formed the Los 
Nietos Co. (In Spanish literally “the 
grandchildren”). That concern was 
sold to Union Oil in 1948. 

Union’s articles of incorporation 
permitted the direct issuance of stock 
in exchange for oil property—in this 


case nearly 7,000-b/d of production 
at the Coalinga Nose field of Cali- 
fornia. So, the grandchildren received 
600,000 shares of Union for their 
holdings. 


Midwest 


By Leonard Castle 


Political Slant in lowa 


The Iowa Independent Oil Jobbers 
Assn. is considering a plan to organize 
itself along county lines as a means 
of increasing its political potency. 

An Iowa jobber active in state pol- 
itics suggested that the association be 
broken down into county groups. The 
proposal may come up for final ac- 
tion at the organization’s annual con- 
vention in Des Moines next February. 

In a bulletin to his membership, 
Lyle W. Munson, secretary, said that 
county organizations would enable 
jobbers in each county to become bet- 
ter acquainted with each other and 
check more closely to see that city 
and county governments were oper- 
ated efficiently. 

Through the county associations, 
Munson says, the oil people could 
work together to see that competent 
persons are elected to town and 
county offices. 

As some of the things oil men could 
do he suggests: 

© See that salaries for local politi- 
cal offices are high enough to attract 
able, honest candidates. 

e@ See that the people of the com- 
munity are sufficiently aroused to take 
an interest in whether their city or 
town and county business is being 
efficiently administered. 

© Keep a close watch on legislative 
and congressional candidates from 
their districts to be sure they are hon- 
est and competent. 

e Encourage weekly and monthly 
reports by these representatives to the 
people via mewspapers, radio and 
television. 

e Assume a personal responsibility 
to apprise state and national represen- 
tatives of the wishes of their constitu- 
ents. 

“These county organizations of oil 
jobbers can work for civic and com- 
munity improvements,” Munson de- 
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clares. “They may become the civic 
leaders in each area. What is good 
for the community will also be good 
for their personal and business life 
as well.” 


Jobber Accounting Study 


In another Midwest jobber project, 
the Illinois Petroleum Marketers 
Assn. has set up a special two-year 
scholarship fund to finance a study 
of new accounting methods especially 
tailored for the independent jobber. 

The study will be conducted by a 
committee headed by Clyde O. Lyd- 
don of the Smith Oil & Refining Co., 
Rockford, who is a member of 
NOJC’s Uniform Accounting Com- 
mittee. 

According to M. G. Schermerhorn, 
president of the Illinois association, 
a widely used, simple accounting sys- 
tem would enable all jobbers to par- 
ticipate in the annual surveys of job- 
ber operating costs and profits being 
conducted by NOJC. 

“The many benefits to be derived 
from a uniform accounting system for 
the oil jobber have been demonstrated 
by the worthwhile results achieved by 
the NOJC Uniform Accounting Com- 
mittee,” Schermerhorn says. 

“This program has also demon- 
strated the need for a better and more 
workable accounting system that can 
be easily adopted by the average job- 
ber. That is the goal of the IPMA 
accounting scholarship fund. We are 
looking forward to some very fine re- 
sults from this program.” 

Schermerhorn also reveals that the 
Illinois association is studying several 
possible distributive education pro- 
grams and may decide to sponsor a 
course later in the year. 


Distributor Rebuilding 


The Hartley Co. of Cambridge, 
Ohio, distributor of Shell products, 
is constructing a new office building 
at the same location it has occupied 
for the past 25 years. The company 
is now in its 84th year of oil market- 
ing. 

According to W. H. Hartley, Jr., 
manager, workmen have razed the old 
building and the new one is expected 
to be constructed within the next 
three months. The company has es- 
tablished temporary headquarters in 
another office building. 

Plans for the new structure provide 
for a large general office, two private 
offices, a driver’s room, a report or 
maintenance room, rest rooms and a 
garage where company trucks and 
trailers will be serviced. It will be of 
cement block construction, 50 by 50 
feet, with a stone and brick front. 
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Demand Eases As Product Supply Loosens 


The rise in prices caused by mid-summer cut- 
backs in refinery runs showed signs of stalling 
in the nation last week. Crude throughput for 
the country as a whole was creeping back up to 
7,000,000 b/d. With increased output, products 
loosened, demand tapered off. 

Price developments mostly were downward: 

—Penna.-grade crudes were off 3¢ to 5¢ bbl. 
in several producing districts. 

—Avgas prices fell sharply in Caribbean area. 

Retail price wars—in New England, New Jersey 
and Texas continued to flourish. 

A major marketer summed up the basic difference be- 
tween the mid-summer and early-fall oil climate as 
follows—‘“When gasoline prices were down around 9.75¢ at 
the Gulf, we were buyers of supplemental lots. Now, 
when they’re up to 10.5¢ we’d rather make the prod- 
uct than buy it.” 

Reduction in prices were predominant, the exception 
being 0.5¢ increase in natural gasoline prices to 5¢, Group 
3, and 4.5¢, FOB Breckenridge. 

Penna. Crudes Cut—In Pennsylvania, Joseph Seep Pur- 
chasing Agency of South Penn. Oil Co. made reductions 
of 3¢ to 5¢ in its posted prices for crude oil in three Penna. 
grade producing districts. The new prices, effective Sept. 
1, are: 

Bradford, Pa., district, $3.23 per bbl. (down 3¢); Middle 
Penna. district, $3.15 (down 5¢); and Eureka, W. Va., 
district, $2.70 (down 5¢). Southwest Penna. oil was un- 
changed at $2.81. 


“Three pipe line companies 
grade crude oils have obtained varying increases in gather- 


handling Pennsylvania 


ing tariffs,” South Penn said, adding that this necessitates 
“adjustments of posted prices to maintain delivered costs 
to refineries in the Middle District area on a competitive 
basis which today, due to the extraordinary amount of oil 
exchanged between various grades, compels these costs to 
be strictly competitive. These adjustments are made for 
this reason only.” 

Avgas Prices Slashed—Other price reductions included 
sharp cuts in aviation fuel prices for cargo lots in the 
Caribbean area. Esso Export Corp. reduced its postings 
0.5 to 0.75¢ gal., to 18.25¢ for Grade 115/145, 16.75¢ 
for Grade 100/130, and 15.25¢ for Grade 91/98. 

Prices for principal products in standard commercial 
use were unchanged. There was, however, a certain easi- 
ness in distillate and gasoline markets not evident earlier. 
This was pointed up in the appearance of No. 2 fuel 
cargoes offered for September delivery from the Gulf to 
New York buyers. At the Gulf, also, a refiner took a cargo 
of bunker “C” fuel—for which there was no special 
demand—to move a cargo of mixed regular-grade and 
premium. 

Most price reports the past week, however, had to do 
with retail gasoline wars—price cutting broke out, or 
worsened, at many points. 

An NPN check of retail wars follows. Prices are ex- 
clusive of taxes, which are indicated in parentheses. 

Akron, Ohio (7¢)—Battle for gallonage precipitated 1¢ 
drop in retail market here. Standard of Ohio on Sept. 2 
cut price for Sohio X-Tane (regular) at company-operated 
stations to 17.9¢, and other major brands are down. Sohio 
was reduced tank wagon prices 0.5¢ to 17.9¢ for consumers 
and 14.4¢ for resellers. Akron retail prices are now 2¢ 
under retail prices at other principal points in Ohio. 
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East Boston, Mass. (7¢)—-Mid-August wholesale price 
increases failed to “take” at the service station level, and 
tank wagon prices slipped back 1.7¢, to 13.9¢. This price 
applied for dealers in East Boston, Revere, Chelsea, Brock- 
ton and Everett. In most of this area, retail prices con- 
tinued depressed at 16.9¢, and 15.9¢ in East Boston. 
“Normal” is 20.9¢. 


Hartford, Conn. (6¢)—Continued low prices at retail 
caused tank wagon prices to sag 0.7¢ to 14.9¢ for regular- 
grade. Pump prices generally are 16.9¢ for regular, and 
18.9¢ at “a few outlets.” “Normal” is 19.9¢. 

Springfield, Mass. (7¢)—Several suppliers cut their tank 
wagon prices from 16.1¢ to 15.4¢ as depressed retail 
markets held on. Pump prices ranged all the way from 
14.9¢ to 20.9¢. 

New Jersey (6¢)—Discounts on tank wagon sales—in 
abeyance since mid-August — cropped up again in the 
southern portion of the state. In Trenton, the “discounts” 
(off 15.5¢ tank wagon) generally were 1.6¢. At Bridge- 
ton, the “allowance” was 2.6¢. Fixed-margin plans of two 
suppliers set the scene for weaker retail and wholesale 
markets. These plans reportedly “recognize” general re- 
tail prices of 16.9¢ and 17.9¢ in Trenton, and 17.9¢ in 
Bridgeton. 

Reading, Pa. (7¢)—Eight-month-long retail price war 
was just about over. All but a handful of major brand 
dealers along Allentown and Lancaster pikes were posting 
“normal” retail prices of 19.9¢ to 20.9¢ for regular-grade, 
and all “circus” signs were removed. In Reading proper, 
major brands also were posted at 19.9¢ or 20.9¢, with 
private brands mostly at 17.9¢ and 18.9¢. During height of 
price cutting, prices were 3¢ lower. Improvement in re- 
tail market followed recent increase in tank wagon to 15.7¢. 

In Texas (6¢ taxes), price wars were scattered over a 
wide area. 

Abilene—What started as “localized” cutting spread 
through the city, dragging prices down to 13.9¢ at outlets 
handling major brands as well as private brands. “Normal” 
prices were considered to be 20.5¢ and 21.5¢. 

Big Spring—Prices dipped from 20.5¢ and 22¢ down to 
16.9¢ at most major branch outlets. Private brands were 
holding also at 16.9¢. 

Colorado City—As at Big Spring, prices fell to 16.9¢, 
down 3.7¢ to 5.2¢ at most outlets. 

Conroe—Prices fell 3¢ to 4¢ below so-called “normal” 
of 20.5¢. 

Ft. Worth—Major brands and private brands continued 
more than 8¢ “below normal”’—at 11.9¢ for regular-grade. 

Lubbock—Most brands still selling 6.6¢ to 7.1¢ below 
“normal”—at 13.9¢. 

Midland—A move back towards “normal” failed, and 
majority of stations in this drilling town were at 11.9¢ for 
regular, 8.6¢ below “normal.” 

Nacodoches—Prices for regular slipped another 1¢ in 
continued “warfare” to a low of 13¢. Private brands were 
even lower—at 10¢ and 11¢—which compared with pre- 
war major-brand “normal” of 20¢. 

Snyder—Prices dipped another |¢ to 11.9¢. 
was 20.5¢. 

Wichita Falls—This latest city to join general Texas 
war saw prices fall 8.1¢ from 20¢ to 11.9¢. One supplier 
was granted “allowance” of 7.1¢ off his posted 15¢ tank 
wagon price. 


“Normal” 
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Gulf Coast 


Products Ease As Output Increases 


Refinery runs at the Gulf were nudged up about 50,000 
b/d the past week, and the status of several products 
eased as a result. Although most refiners continued to be 
in fairly good balance for a month or two ahead, offerings 
were appearing where there had been nothing before. 
And buyers who had been active suddenly withdrew from 
the market. 

A major refiner explained the situation with the com- 

ment that his refining department was “anxious” to manu- 
facture regular-grade gasoline once the price had advanced 
to 10.5¢. Previously, this company had been a supplemental 
buyer—when the price was 9.75¢. 
_ Several trading developments pointed to not-quite-so- 
tight markets. One refiner offered to “throw in” some No. 
2 fuel to move a cargo of spot gasoline. Another managed 
a sale of gasoline, but in turn accepted an equal portion 
of residual. A cargo of No. 2 fuel, October loading, ap- 
peared on the market, and was widely offered with no 
immediate takers. Aviation fuel prices, while unchanged, 
were badly shaken by cuts ranging from 0.5¢ to 0.75¢ 
gal. in the Caribbean. 

The net effect, then, was that although Gulf Coast 
prices were unchanged, the situation on quite a few prod- 
ucts was easier than in mid-August. There has been 
nothing to replace the active buying of eastern marketers 
last month, for upriver terminal operators still are making 
only occasional inquiries, fewer purchases. 

Sales of a mixed cargo of regular-grade and premium, 
and also a cargo of bunker “C” fuel “at the lows” were 
disclosed. In addition, one refiner reported moving 
36,000 bbls. of No. 2 fuel at 8.25¢, his price same as the 
low reported quotation for full cargo lots. 

If refinery runs continue to increase in the Southwest, 
the likelihood is strong that winter gasoline will be plenti- 
ful. In addition, refiners are approaching that tricky period 
of peak heating oil inventories—with demand subject to 
the whims of the weather. 


Atlantic Coast 


Trading Continues In Doldrums 


As far as the nation’s oil markets were concerned, the 
East Coast “also ran” last week. There were no general 
price developments, and bulk trading was virtually at a 
standstill. i 

One of the greatest deterrents to spot selling this season 
has been the price-protected, deferred-billing of heating 
oils on pick-ups by regular customers. 

To the extent of his credit position, the average tank car 
and barge reseller will purchase solely from his regular 
supplier. After that, he’s pretty much out of the market. 
for the “bargains” that might impel him to put up spot 
cash for “outside” oil. 

New York harbor traders said they couldn’t find 
appreciable amounts of No. 2 fuel below 8.95¢, the 
generally auoted barge price, and the same applied pretty 
much to kerosine at 9.7¢. 

Suppliers said that many of the big resellers still had 
lots of room for additional purchases. Burt buyers 
apparently felt that in the next month or so distillate 
stocks will build up sharply, and they will find plenty of 
offerings then. 

With distillates pretty much accounted for, there was 
little left for trading activity. Gasoline is rarely traded 
in in large quantities in the East, and a large proportion of 
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No. 6 sales move under contract by barge and tank car to 
industrial and utility consumers. 

At New York harbor, traders said they knew of no spot 
sales. 


Chicago District 


Low Sulfur Fuel Prices Rise 


Residual fuel continued to be the product in strongest 
position in the Chicago District market the past week. Low 
sulfur No. 6 oil was up on the low of price range to 6.05¢ 
gal., following 0.1 to 0.15¢ advances in quotations re- 
ported by a refiner and a terminal operator. 

Prices for all other refined products remained unchanged, 
and summer lull continued to hold down trading activity. 

The weather was too warm to arouse much interest in 
heating oils, and shipments for the most part were light. 
However, sale of a transport load of range oil at 11¢, 
FOB Chicago District terminal, was disclosed by a mar- 
keter. Quotations reported by refiners and terminal oper- 
ators for this product ranged upward from 10.75¢. 

Sales of undisclosed quantities of high sulfur Nos. 5 
and 6 fuels were reported by a terminal operator at 7¢ 
and 6¢ for the two products, respectively. Range of prices 
reported for high sulfur No. 5 fuel was 6.8 to 7.15¢, and 
for high sulfur No. 6 fuel, 5.8 to 6.15¢. 

Gasoline remained plentiful, but some traders noted 
“better feeling” in the market than in mid-August. 


Midwestern (Chicago-E. St. Louis Area) 


Open Market Trading Continues Quiet 


There was little open market activity in the Midwest 
market in the week before Labor Day. It was described 
by some refiners and tank car marketers as “the slowest 
week of the year to date.” Refiners’ quotations generally 
were unchanged. 

While gasoline continued to move fairly well against 
contracts, product still was abundant. Prices reportedly 
have weakened further at some Great Lakes Pipe Line and 
water terminal points where material was said to be avail- 
able as much as “0.75¢ under the Group 3 low,” plus 
transportation. 

Distillate shipments perked up sliehtly, but for the 
most part buyers continued to wait for cooler weather. 
A tank car marketer reported selling “a few cars” of No. 
1 fuel at 8.125¢ gal. and No. 2 fuel at 7.625¢, Group 3. 
Quotations reported by refiners were 8.875¢ for No. | 
and 8.25¢ for No. 2, Group 3. 

Residual fuel was still strong and closely held. Sale of 
one car of No. 6 fuel at “Group 3 low” was reported 
by a tank car marketer and another marketer declared that 
“vou’re lucky if vou can get it at the low.” A third re- 
marked that a refiner had asked him to bid against others 
for his heavy fuel, a complete reversal of the situation 
prevailing three months ago. 


Mid-Continent 


Kansas Residual Prices Rise 


Residual fuel continued strongest of all refined products 
in the Mid-Continent the past week, as evidenced by 5¢ 
bbl. increase in Kansas prices, plus large volume of in- 
quiries reported by refiners generally. 

Gasoline shipments to regular-customer accounts were 
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OIL MARKETS 
Summary of Gasoline Prices (August 31 through September 6) 








Motor Gasoline 95 Oct. (Premium): 
N. Tex. (Texas & New Mex. shpt.). 


w. Tex. (Texas & New Mex. shpt.).. oan 


Motor Gasoline 92 Oct. (Premium): 
Okla., Group 3 (Okla. shpt.)............ ‘ 
Okla., Group 2 (Northern shpt.).. oe ween ks 
N. Tex. (Texas & New Mex. shpt. “We he tae 66 
W. Tex. (Texas & New Mex. shpt.).. 

Motor Gasoline 84 Oct. (Regular): 
Okla., Group 8 (Okla. shpt.)........ 
Okla., Group 3 (Northern shpt.) 
N. Tex. (Texas & New Mex. shpt.).......... 


W. Tex. (Texas & New Mex. shpt.)........... 


Motor Gasoline 60 Oct. M & below: 
Okla., Group 3 (Okla. shpt.)........ 
Okla., Group 3 (Northern shpt.). 


N. Tex. (Texas & New Mex. MRA ixawdcn 


W. Tex. (Texas & New Mex. shpt.) 
Motor Gasoline 92 Oct. (Premium): 


New York harbor, barges 
Philadelphia. 

Motor Gasoline 86 Oct. (Regular): 
New York harbor 
New York harbor, barges 
Philadelphia 


Friday 
Sept. 3 
12.625-14.55 

13.25-13.8 


(4)12-12.5 


12.75-13 | 


(6)11-11.25 
10.5-11.125(2) 
11.5-12.7 
11.5-12.25 


(4)10 .25-10 .375(2) 
10-10.25 


-75-11.8 
-26-11.5 . 


Thursday 
Sept. 2 
12.625-14.55 

13.25-13.8 


(4)12-12.5 
11.5-12.75 
12.625-14.2 
12,75-13 


(6)11-11.25 
10.5-11.125(2) 
11.5-12.7 
11.6-12.25 


on. = 10.375 (2) 
0.25 


@10. 75. ll. ° 
(2)11.26-11 


13.95 
13.85 
16 .2- 


12. 
11. 
13.7- 


Wednesday 
Sept. 1 

12 .625-14.55 
13.25-13.8 


(4)12-12.5 
11.5-12.75 
12.625-14.2 
12.75-13 


(6)11-11.25 
10.5-11. 5G) 
11.5-12.7 


11.5-12.25 
(4)10 .25-10 .375(2) 
0-10.25 


1 
(2)10.75-11.8 
(2)11.25-11.5 


16.2-16.8 


12.45, 
11.75 
13.7-14.3 


Tuesday 
Aug. 31 


12 .625-14.55 
13 .25-13.8 


(4)12-12.5 
11.5-12.75 
12 .625-14.2 
12.75-13 


(6)11-11.25 
10 .5-11.125(2) 
11.5-12.7 
11.5-12.25 


(4)10 .25-10.375(2) 
10-10 .25 
(2)10.75-11.8 
(2)11.25-11.5 
13.95 
13.85 
16 .2-16.8 
12.45 
11.75 
13.7-14.3 


Motor Gasoline: 
Western Penna., Bradford-Warren: 
.). 


18:5 


13. 
12. 


Western Penna., Pittsburgh: 


92 Oct. (Prem. ). ’ 5 ig tdlteen 15. 
86 Oct. (Regular).. ey 13. 


5-13.5 12. 


14.75 14.75 14.75 
18.5-18. 13.5-13.9 13.5-13.9 
13.75-15 


13 .75- 13.75-15 
° 12.5-13.5 


12.5-13.5 


15. 15.2 15.2 
13. 18.45 13.45 


*Platt’s Oilgram Price Service not published ¢ on September 6. No prices available for that date. 





fairly heavy, but sales were off in some areas as result of 
continued dry weather. Interest in burning oils was in- 
creasing with more buyers seeking material for Winter 
shipment. 

As result of 5¢ increase reported by one Kansas re- 
finer, No. 5 fuel was quoted upward from $1.65 bbl., and 
No. 6 oil from $1.20. An Oklahoma refiner reported 
making a one-car sale of No. 6 fuel to a reseller at $1.25 
bbl., Group 3. At the same time, two Oklahoma refiners 
continued to quote $1.15. 

Majority of refiners said they were receiving “numerous 
inquiries” for residual fuels, but most of them added that 
they were not offering material to open market buyers 
inasmuch as their present inventories were barely adequate 
to take care of regular-customer accounts. 

Although interest in burning oils has picked up notice- 
ably, open market trading for the most part continued on 
the quiet side. Some refiners said their shipments to 
regular customers had been fairly heavy. And, in Kansas, 
a refiner reported making two sales of No. 1 fuel—both in 
excess of 10,000 bbls.—at 9.25¢ gal., plus pipe line trans- 
portation. 

Premium-grade gasoline prices ranged upward from 
11.75¢ in Kansas, off 0.25¢ gal., following reductions by 
two refiners. Sales of premium gasoline has been running 
considerably under normal, they said. 

Lubricating oils generally continued quiet, although one 
refiner said his export business to Mexico had been fairly 
good. 


Central Michigan 


Heating Oil Shipments Increase 


There was a flurry of burning oil orders from jobbers 
and distributors to beat the Sept. 1 deadline of some 
summer-fill discount plans, but on the whole the rush was 
not as heavy as refiners had expected. Otherwise, the 
Central Michigan market picture showed little change in 
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the pre-Labor Day week. 

Gasoline shipments against contracts continued good, 
but most refiners said consumption this summer has been 
under last year. Fight for commercial gasoline business 
continued rough, with delivered prices for transport dumps 
of regular-grade reportedly ranging from 13¢ to 13.5¢. 

Inter-refinery inquiries for range oil and No. 2 fuel were 
reported by one refiner who said, however, that he had 
no oil over and above his own requirements that he could 
offer. Several refiners said that, unless weather is abnor- 
mally mild, they expect heating oils to be in snug position 
this Winter. 

Heavy fuel generally remained in balance. UGI gas oil 
was described as “very short”. 

Refiners’ quotations were unchanged for all products. 


Western Penna. 


Lubes Quiet, Light Products Firm 


Open market trading generally was slack in Western 
Penna. last week. Lubricating oils were in little demand, 
and gasoline was closely held by most refiners. Fuel oils 
were firm. 

With few exceptions, inventories of the base lube oil 
stocks were high, and prices continued easy. Although 
reports were common of “shading” of 3¢ or more on orders 
for “substantial” quantities of lubes, no actual sales were 
disclosed, and refiners said prices on small-lot sales wer 
unchanged. 

Volume of gasoline sales continued at high summer rate 
and most refiners reported “definitely reduced” inventories. 
As a result, there was little gasoline offered on the open 
market, and in some instances where product was available, 
spot prices were higher than those quoted to contract 
customers. 

Fuel oils also were firmer, with stocks generally in 
balance. Some refiners noted increases in distributor 
takings. 
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Crude Oil Prices 


South Penn cuts Penna-grade crudes 3 to 5¢ 
bbl. (see P. 56). No other changes reported in 
crude oil prices in week ended Sept. 4. For 
complete crude price schedules, see Aug. 25 NPN, 
P. 56-57. 











Laid-Up Tonnage Climb Seen Subsiding 


Conoco Denver, 16,615-ton clean U.S. flag tanker, has 
come out of Baltimore lay-up where she has been idle 
since June 25 last. And charter market observers are say- 
ing ship’s return to service may signal that better times are 
in store for U.S. ship owners with 97 tankers idle. 


Lay-up trend, which recently hit rate of 500,000 tons 
DWT per month, may have been broken, with ocean 
freight rates now rising. If they continue to improve, more 
U.S. ships are expected to be put back in service. 

Ocean rates recently have climbed back to where they 
were in mid-March. Last paid Gulf-New York clean now 
is $1.85 per ton (USMC minus 35%). Dirty rate to New 
York from Gulf is up to about $1.71 (USMC minus 40%). 


“Another 10 to 15 points rise,” chartering sources say, 
“and idle ships will be coming out of hiding in droves.” 


Right now owners are holding for higher rates on Fall 
voyages. Many U.S. flag ships that normally at this time 
would have fixed for September and October trips still 
are open, waiting for charterers to meet owners’ asking 
rats. 


Conoco Denver’s return to service may not be “true 
test” that U.S. flag ships can operate profiably in today’s 
market, for vessel can be put into owner’s own transporta- 
tion business. But it’s a straw in wind, chartering sources 
say, adding however, that rates still will have to rise fur- 
ther before independently-owned tankers can make ends 
meet. 


BLS Crude-Products Index Dips 


Bureau of Labor Statistic’s index for crude oil and 
petroleum products for July declined 2.7% to 108.2 from 
June index of 110.9. Index figures were lower for gaso- 
line, kerosine, distillates and residuals. Lubricating oils 
and natural gasoline index figures remained unchanged. 
All petroleum products showed declines from previous 
year’s figures. 


Bureau’s All Commodities index for July was up 0.4% 
to 110.4 from June index, and down from July 1953 by 
0.5.%. 


BLS figures, with petroleum indexes based on Platt’s 
OILGRAM quotations, follow (1947-49 equals 100): 

Change 
Change July 
July* June July June vs. 1954 

_ 1954 1954 1953 July °54 July *53 

Crude 120.1 120.1 121.1 — — 10 
Crude and products 108.2 110.9 1168 27 ~= 36 
Gasolne 112.7 116.1 125.2 34 —125 
Kerosine 110.9 113.4 115.4 25 —44§ 
D'stillate fuels 111.3 117.8 119.3 65 — 8.0 
Residual fuels 88.9 90.0 90.8 li — 19 
Lubricating oils 69.7 69.7 87.4 a= —17.7 
Natural gasoline 63.6 63.6 n5 —— —1S9 


All commodities 110.4 110.0 110.9 04 — 0.5 
(*) Preliminary 
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Penna. Lube Oil Inventories Down 


Declines in inventories of Pennsylvania bright stock and 
neutral oils in July are reported by National Petroleum 
Assn. Compared with end of June, stocks of neutral oils 
were down 24,516 bbls., or 4.5%, with bright stock down 
38,783 bbls., or 11.1%. 

Inventories of steam refined cylinder stocks on other 
hand increased 28,502 bbls., or 7.3%. 

NPA report also shows inventories of all base lubricating 
oil were substantially higher than year ago. Comparison, 
with figures in bbls., follows: 


Change Change 
from from 
June 1954 July 1953 
+27,i19 67,188 
+ 1,383 18,465 
—38,783 26,525 
—18,833 16,217 
— 5,683 95,842 


July 1954 


228,994 
160,254 


600 s. r. stock 
Other s. r. stock 
Bright stock 348,431 
Viscuous neutral** 145,118 
Viscuous neutral*** 405,365 
Total viscuous 

neutral 550,483 —24,516 +112,059 
(**) Below 180 vis., but not below 142 vis. at 100. 
(***) 180 vis. at 100 and above. 


Caribbean Diesel Bunker Prices Up 


Affiliates of Esso Export Corp. in Caribbean area and 
Canal Zone report increases of 5¢ bbl. in Marine’ Diesel 
Fuel prices, 11¢ bbl. for Marine Diesel Medium Fuel, for 
sale into ships’ bunkers, effective Sept. 1. 

Higher prices to shipping buyers follow recent increase 
in cargo-lot prices at the Gulf. 

New ex terminal prices are: 

Diesel Diesel Medium 
Canal Zone 
Balboa $3.93 $4.60 
Cristobal 3.73 4.40 
W. Indies & Caribbean 

Bermuda --- 4.75 
San Juan, P.R. --- 4.61 
St. Thomas, V.I. 3.59 --- 
Maracaibo, Ven. 3.28 3.70 
Caripito, Ven. 3.35 3.77 
Amuay Bay, Ven. 3.35 mae 
Puerto la Cruz, Ben. 3.60 --- 
Guira, Ven. *3.44 --- 
Aruba (San Nicolas) N.W.I 3.35 3.77 
Oranjestad, N.W.1. ag Bs *3.37 
Curacao, N.W.I. 3.35 3.77 
Kingston, Jamaica 3.85 4.21 
Trinidad, B.W.I. 093.35 iat A i 
* Price includes essential barging. 

** Barging essential and additional. 





NPN Gasoline Index 


(cents per gal.) 
Dealer T.W. Tank Car 
Sept. 3 16.27 12.15 
Month Ago 15.81 12.06 
Year Ago 16.45 12.70 


Dealers index is an average of dealer tank wagon 
prices ex tax in 50 cities. 

Tank car index is weighted averaged of following 
wholesale markets for regular-grade gasoline, FOB re- 
— or terminals: Okla.; Midwest; W. Penna.; Calif.: 

N. Y. Harbor; Philadelphia; Jacksonville; Boston and 
Gulf Coast. 














at@iace in effect September 3 at Refineries and Terminals 


Gasoline 


OKLA., Group 3 (Okla. shpt.) 

92 Oct. Prem. (4)12-12.5 

84 Oct. Reg. (6)11-11.25 

60 Oct. M & below (4)10 .25-10 . 375 (2) 


Okla., Group 3 (Northern shpt.) 
92 Oct. Prem.. 11.5-12.75 


84 Oct. Reg. 10 .5-11.125(2 
60 Oct. M & below 10-10 .25 


Midwestern (Group 3 basis) 
92 Oct. Prem 

84 Oct. Reg. 

60 Oct. M & below 


11.5-12.75 
10.5-11 
10-10.25 


N. TEX. (Texas & New Mex. shpt.) 


95 Oct. Prem. 12.625-14.55 
92 Oct. Prem. P 12.625-14.2 
84 Oct. Reg. 11.5-12.7 


60 Oct. M & below (2)10.75-11.8 


W. TEX. (Texas & New Mex. shpt.) 

95 Oct. Prem. 13.25-13.8 
92 Oct. Prem. 12.75-13 
84 Oct. Reg. 11.5-12.25 
60 Oct. M & below (2)11.25-11.! 


E. TEX. (Truck transport — 
95 Oct. Prem. 13.! 
92 Oct. Prem. 3 

84 Oct. Reg... 11.5-12.25 
60 Oct. M & below (2)11-11.125 


CENT. W. TEX. (Truck transport lots) 
95 Oct. Prem. 13.5 

92 Oct. Prem.. 13 

84 Oct. Reg. - 12 


“13.75 


ARK. (For Shipment to Ark. & La.) 


92 Oct. Prem.. 12.25 
84 Oct. Reg. 11 


KANSAS (For Kansas destination only 
92 Oct. Prem. x11.75-12.5 
84 Oct. Reg. 2)10.75-11.25x 
60 Oct. M & below x10-10.5x 


WESTERN PENNA. 
Bradford-Warren: 


92 Oct. Prem 
86 Oct. Reg. 


Oil City: 


92 Oct. Prem. 
86 Oct. Reg. 


Pittsburgh: 
92 Oct. Prem. 15.2 
86 Oct. Reg. 13.4! 


Ohio—Quotations of S.O. Ohio for delivery 
Ohio points: 


86 Oct. Reg. . ° 13.5 


CENTRAL MICHIGAN 

(FOB Central Michigan refineries) 
92 Oct. Prem... .. (4) . 5-14.75 
86 Oct. Reg. ; 3.25-13.75 


Prices herewith are 


reproduced from 
Price Service, 


associated with National 


Platt’s 


Petroleum 


CALIFORNIA 
Angeles Dist.: 


00 Oot. Prem... .o.cccess 


80 Oct. Reg..... 


San Francisco Dist.: 
90 Oct. Prem 
80 Oct. Reg...... 


Kerosine, Gas & Fuel Oils 
OKLA., Group 3 (Okla. shpt.) 


42-44 w.w. 
Range oil 


58 & above D.I. iesid ae 


No. 1 fuel. . 
No. 2 fuel... . 
No. 6 fuel 


OKLA., Group 3 (Northern shpt.) 


42-44 w.w. 7 
Range oil. . 

58 & above D.I. Diesel. 
No. 1 fuel ‘ 

No. 2 fuel. . 

No. 6 fuel 


MIDWESTERN (Group 3 basis) 


42-44 w.w. 

58 & above D.I. Diesel 
No. 1 fuel. 

No. 2 fuel... 

No. 6 fuel... 


N. TEX. Sti & New Mex. shpt.) 


42-44 . 
58 & A amet D.1. Diesel 
No. 6 fuel. set 


W. TEX. (Tevas & New Mex. shpt.) 


42-44 w.w. 
No. 1 fuel... 
No. 2 fuel 
No. 6 fuel 


EF. TEX. (Truck transport lots) 


42-44 w.w. 
58 & above D.I. Diesel 
No. 6 fuel. 


CENT. W. TEX. (Truck transport lots) 


42-44 w ring 
58 & ave D.I. Diesel 
No. 2 fuel 
No. 6 fuel 


KANSAS (For Kansas destinations only 


42-44 w.w.... 

52 & below D.1. Diesel 

58 & above D.I. Diesel 
o. 1 fuel 

No. 2 fuel 

No. 5 fue! 

No. 6 fuel 


OILGRAM 
News, 


Daily Oil 
whose rep 


resentatives in all NPN-OILGRAM offices devote their time exclusively 


to reporting oil industry prices everywhere. 


Prices shown in tables are sales prices or quotations or general offers 


1 posted prices by refiners, by 
tanker terminal operators; 
ness day Wr period stated; 


except 
bulk lots such as tank car, 


truck transport, 


pipeline terminal operators, and by 
for current sales and shipments; for the busi 
Tank Wagon 


prices, prices are for 


barge; prices applying to 


barges or cargoes or truck transport lots only, so designated; FOB re 


fineries or terminals; 


for crude oil and its products lawfully 


ported as received by OILGRAM and National 
private use only 


guaranteed; for subscribers’ 


in cents per gal., except 
shown; wax and petrolatums in cents per pound, 


ver bbl. where $ sign is 


ex all fees and taxes; 


produced and transported; re 
Petroleum News but not 


and not for resale of 


ARK. (For shipment to 
42-44 w.w. 

Tractor fuel 

52 & below D.I. Diesel 
58 & above D.1. Diesel 
No. 2 fuel. .. 

No. 4 fuel.. 

No. 5 fuel 

No. 6 fuel.. 


(2)13 .85-18.1 
12.1-15 .6(2) 


WESTERN PENNA. 
Bradford-Warren: 
Kerosine..... 

55 cetane Diesel 

No. 2 fuel.... 

36-40 gravity fuel 


(2)10.75-11(2) 
1 


‘ 0.5(2) 
(2)10.25-10.5(2 
10-10 .25 
(3)8 .875-9. 75 
(2)8 .875-9 .375 
(2)8 .25-9 .125 
(2)$1.15-1.65 


Oil City: 
Kerosine..... 
50 cetane Diesel 

10.3-10.5(2) 


No. 1 fuel. . 
‘ oe cet 10.1-10.25 
36-40 gravity fuel 10.1 


11. 256) 
10.3 


9-9 .5(2) 

8 .875-9 .25 

8 .625-9 .5 

8.75-9 .25 

8. 125-8 .5(2) 
(4)$1.15-1.20 


Pittsburgh: 
Kerosine.... 

50 cetane Diesel 
No. 1 fuel... 

No. 2 fuel... 
36-40 gravity fuel 


10.9-12 
10.3-10.4 
10 .9-11.85 
10.1-11.1 
9.9-11 
(4)9. 125-9 .375 (2) 
(3)8.875-9.125 
8.875(6) 
8.25(6) 
$1.15(3) 


CENTRAL MICHIGAN 
(FOB Central Michigan refineries) 

Range oil... . 12.3-12.8 
46-49 w.w. kero 12.65-13.1 
9.2-10 P. W. distillate 12.3-12.8 
(2)9-9.75 No. 2 fuel 11.3-11.8(2) 

$1.25-1.60 U. G. I. gas oil ¥ b 10 
No. 5 fuel... 5-8 .25(2) 
No. 6 fuel. . yt ? 5(3) 


9.25-10.75 
9.25-10.25 
(2)9 .25-9.5 
$1.65-1.90 


OHIO—Quotations of S.O. Ohio for delivery t« 
Ohio points: 

Kerosine 

No. 1 fuel 

(2)9 .5-9. ms @) No. 2 fuel 
8.75-9.7 

$1.30-1. 60 


CALIFORNIA 

9.5 San Francisco Dist. : 

9.25 40-43 w.w. 

8.5 Heavy fuel (PS 400 
$1.65 Light fuel (PS 300 
Diesel fuel (PS 200) 
Stove dist. (PS 100 


14.3-14.8 
$2 .05-2.15 
$2 .35(2) 
12.2-13.3 
13.7-14.8 
a eo meee Los Angeles Dist.: 
40-43 w.w. 

Heavy fuel (PS 400) 
Light fuel (PS 300 
Diesel fuel (PS 200 
Stove dist. (PS 100 


(2)13.8-14.3 
$1.70-2.10 
$2. 00-2 .30(3 

8.25-13.2 
9.25-14.7 


9-9 .5x 
(3)9 . 125-9 .375x 
(2)8 .25-8 . 75x 
x$1.65-1.85 
x2$1.20-1.35x 


distribution or publication. During periods of short supply, some sellers 
and at times all sellers, withhold quotations to new customers or the 
posting of firm prices but give OILGRAM the prices they otherwise 
would quote to the trade in general and which they confine to their 
regular customers only, and such prices appear in the price tables 
Gasoline ratings are by ASTM Research Method and are minimum 
ratings, except where letter M is used to indicate that octane rating is 
by ASTM Motor Method. For further details of price co anes apply 
to any NPN-OILGRAM office or see back of any OJL 1M Price 


service invoice 

OILGRAM 
Platt’s 
Annual 


For complete price service delivered daily from nearest 
publishing office, New York, Chicago and Houston, address 
OILGRAM Price Service, 330 W. 42nd St., New York 36, N. Y. 
Subscription rate in U. S.: $150 per year, payable in advance 








ATLANTA, GA. 
1401 PEACHTREE STREET 


CARGOES & TANKERS 
at Texas City Refinery 


TRANSPORTS & TANKCARS 
at Terminals in the South 


PITTSBURGH, PA. 
BENEDUM-TREES BUILDING 


TEXAS CITY, TEXAS 
REFINERY 
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Natural Gasoline 


(Group 3 & Breckenridge prices are to blenders 
on freight basis shown below. Shipments may 
po arg) in any Mid-Continent manufacturing 
istrict. 


FOB GROUP 3 
ee f (Sale) 
FOB BRECKENRIDGE 


Gene BOUO. cocctvescices 4.5 (Quotations) 


Lubricating Oils 

WESTERN PENNA. 

Prices are for sales made, or offers reliably re- 
ported, to jobbers & compounders only. 


Viscous Neutrals—No. 8 col. Vis. at 70° F. 200 
Vis. (180 at 100°) 420-425 fi. 


25 p.t. 
150 Vis. (143 at 100° *) 400- 405 fi. 
10 p.t. ‘ 16 
et... ; li 
25 p.t... 1 


Bright Stocks 

145-155 vis. at 210°, No. 8 col. 
10 p.t P 

15 p.t.. 

25 p.t...... (6)14.5-15 
Cylinder Stocks 


600 s.r. filterable 
650 s.r. ~~ 


(2)10-11 
; beaee (2)11-12 
600 flash. a (2)12.5-13.5 
630 flash. . gees 14(3) 


MID-CONTINENT LUBES 


FOB¥ Tulsa basis, for domestic shipments only. 
een, vis. at 210° Neutrals, vis. at 100°, 
0-10 p. p. 


Neutral Oils—Conventional 
Pale Oils Col. 

60-85 vis. 

86-110 vis. 

150 vis. 

180 vis. 

200 vis. 

250 vis. 

280 vis. 

300 vis. 


Bright Stock—Conventional 
200 vis. D: 


Bright Stock—Solvent 

a et vis. 0-10 p.p., 
95 v 20-22 

Neutral Oils—Solvent (95 v.i.) 

170-180 vis... . . (8)16-16.5(3) 

200-210 vis... . (3)16.25-16 .75(3) 

300 vis. (3)16.75-17 .25(2 

Cylinder Stocks 

600 s.r., olive green 


GULF COAST—Solvent Refined Lubes. 


From Mid-Continent grade crude. Prices FOB ship 
at Gulf for export. 


Bright Stock—Vis. at 210° 
— vis.: 0-10 pour test, 


Neutral Oils— Vis. at 100°; 95 v.i.: 0-10 p.t. 
14- 15(3) 
14.5-15.75(8) 
15-16 .25(8) 
16-17.5 


— 
sou TH TEXAS LUBES —a 


(Vis. at at 100° F. FOB S. Tex. “refineries for do- 
mestic and/or export shipment.) 


PALE OILS: 

Color 

1%-2% 12.25(6) 

Sa 13.75(6) 

2-3 14.25(6) 
14.75(6) 
15(6) 
15.5(6) 
16(6) 


12.25(5) 
13 .75(6) 
14.25(6) 


Petrolatums 


WESTERN PENNA. 


(Bbls., carloads; tank car, 1 to 1.5c less) 
(2)7. 125-7 .75 


5 
4.75-5 .375 


Naphthas & Solvents 


FOB Group 3) 
Stoddard solvent....... 
et —_ 

M.&P. naphtha 
Mineral spirits. . 
Rubber solvent 875(3) 
Lacquer diluent. . i . 125-13 .375 
zol diluent .125-14.625 


.875(3) 
-875(2) 
-875(4) 
-875(4) 


WESTERN PENNA. 
Oil City: 
Stoddard solvent. . 


Pittsburgh: 
Stoddard solvent 





Canadian Licensee: EMPIRE BRASS MFG. CO, LTD, Toronto, Ontario 


174 Green Street 


Melrose 76, Mass. tank inst 








New York 





Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


Bostor 
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OHIO—Quoctations of S.O. Ohio for delivery Ohio 
points: 
V.M.&P. naphtha... 18.0 
Mineral spirits & stoddard 
solvent : 17.0 
Rubber solvent. . . 16 .875 


E. TEXAS (Track trn«pt. lots) 
Stoddard solvent... . 12.25 


CENT. W. TEX. (Truck Trnspt. lot« 
Stoddard solvent.... 11.5 


KANSAS (For Kans. Dest'n. only) 
Stoddard solvent... . 12.5 


ATLANTIC COAST 
V.M.&P. Mineral 
Naphtha Spirits 
New York Harbor 18(4) 17(5) 
Philadelphia. 17.5(4) 16 .5(5) 
Baltimore... .. . 16.514 
Boston 18.6(4) 17.5(5) 


Providence shia 19.5 17.515 








BAISSAUS. 
RVERURE FRNEL 
— _ 


Bat SALES and PROFITS right over 
the fence by supplying your customers 
with finest-quality 100% Pure Penn- 
sylvanic lubricating oils. They add pres- 
tige to your line, are immediately oc- 
cepted because they are pre-sold thru 
national advertising, and they net you 
GREATER PROFITS! 


Prices of our neutrals, bright stocks, 
cylinder oils and motor oils 
meeting all new AP! service classifico- 
tions, are most competitive. We protect 
you against sudden market fluctuations. 
We ship in bulk, in drums, in cons, or 
fill your own containers at several 
points in the country, saving you labor, 
time, freight and double-handling costs. 


Siam previous sales and profit records 
RIGHT OUT OF THE PARK by writing, 
wiring, or phoning us your requirements, 
NOW. We'll get samples, prices and 
profit-packed details back to your dug- 
out (without obligation) at once! 


e MOTOR OILS’ e¢ BRIGHT STOCKS 


e NEUTRALS e CYLINDER OILS 
e WAXES 


REFINING COMPANY 


Charleston 24, W. Va. 
Refiners of Highest Quality Pennsylvania Grade 
Petroleum P.G.C.0.A. Permit No. 25 
FOUNDED 1913 





PRICES in effect September 3 at Refineries and Terminals—Cont. 


LP-Gas Prices 


Producers’ contract prices, tank cars. 
New York harbor 7.6 
ae 7.25(8) 
Toledo. . 7 
2.5-3.5(2) 
5(8) 


5- 
Oklahoma (Group 3). 3. 
625-3 .625 
5 
6 


Baton Rouge 
Shreveport.... 
New Orleans 


8.5 
25 (3) 


3- 
. (2)2. 
2. 
3. 


Wax 


WESTERN PENNA. (T.C. in Bulk) 


White Crude Scale: 


124-126 A.m.p.. (2)5 . 25-5 .65 


SEABOARD 


Melting points are AMP, 8° higher than 
P. Prices are for carload lots. Domestic 
prices are FOB refinery; scale in bags or bbls; 
fully refined slabs loose. Export prices are 
FAS scale in bags or bbls., fully refined in 
bags or cartons. 


Crude Scale: 
124-126 white. ... 


N. Y. Domestic N. Y. Export 
7.10(2) (4)6 .6-6.75 


Fully Refined: 

128-5. 7.95-8 .45 
125-7. 8 .45(3) 
128-30. 8 .45(8) 
130-82. 
133-5. 
185-7... . 
188-40... 
1438-5. 
149-51... 


8-8 .25 
(2)8-8 .45 
(2)8-8 . 45 
(2)8-8 . 45 
(2)8-8 .55 

8. 25-8 .55(2) 

8. 25-8 .55(2) 

8 .25-8 .55(2) 


8.55(3) 

8 .05-8 .55(2) 

8 .55(3) 
(2)8 . 55 

10.55 


Chicago District Prices 


Prices to jobbers & distributors in tank car 
and/or truck transport lots FOB refineries, 
pipe line terminals and inland waterway barge 
terminals. 


Motor Gasoline 
92 Oct. Prem. 
84 Oct. Reg. 


12.625-14.5 
11 .625-18 


Light Fuel Oils 
Range oil 
No. 2 fuel 


(3)10. 75-11. 35 
(3)9 .75-10.35 


Heavy Fuel Oils 
No. 5, low sulfur 
No. 5, high sulfur 
No. 6, low sulfur 
No. 6, high sulfur 


6 .85-7.15 

. (2)6.8-7.15x 
. (2)6.05-6.15(2) 

(3)5 .8-6.15 


Mexican Bunker Prices 


U. S. DOLLARS PER BBL. OF 159 LITERS 


Bunker C Diesel 
(Ships Bunkers) 
Mexican Gulf 
$1.95 
1.95 
1.95 


Tampico $3.75 
Veracruz. i 
Minatitlan 3.75 
Pacific Coast 


‘ $5.65 
Manzanillo 60 4.75 
Salina Cruz. 4.75 


Pacific Coast 


(In Ships’ Diesel 
Bunkers, or Fuel 
Deep Tank Lots) (P.S. 200) 
San Pedro, Calif. $4.20(5) 
San Francisco... . 4.41(4) 
Portland, Ore. 4.62(4) 
Seattle, Wash. 4.62(4) 


$1.80(5) 
1.85(4) 
2.10(4) 
2.10(4) 
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Atlantic & Gulf Coasts 


Prices are of refiners, FOB their refineries & tanker terminals and of tanker terminal operators 
FOB their terminals. Ships’ bunkers prices are exclusive of lighterage. 


District 


do barges. . 


92 Oct. 
Prem. 
Gasoline 


86 Oct. 
Reg. 
Gasolime 
12.45 


Kerosine 
No. 1 Fuel 
(3)9 .95-10 .2+(18) 
(3)9. 7-9 .951(15) 
10.4(10) 


9.2(18) 
(18)8 .95-9. 
9.4(11) 

9.35(11) 


+10 .35(10) ‘ 
+(2)10.1-10.1(4)ttt -1(4) 


No. 2 Fuel 


Gas 
House 
Cas Oils 


9.3 
9:8 
9.45 


2 





Baton Seuss. 
Boston 


Corpus Christi.. 


x13 .3-14.4(3) 
x12.8-12.95(2) 
11.5-12.5 


10.1 1 
10-10 .251(15) -25(16) 
10.4(5) -5(5 





—--- 

G) 
Jedeenvie... 
Miami. 


Mobile........ 


x14.6-14.9(5) 
14.9 
14.6(3) 


12.25(3) 
S. - 13 .4(7) 
18. is) 


10. 125-10 .25 
9 . 25x 
11.8(11) 
11.8 

11.1(4) 


(2 





New Haven.... 
New Orleans... 


do barges 


16. ) 


x14.5-16.3 
14.7(2) 


9.95-10.27(8) 
10.1(4) 
9.125 
10.3(7) 
11.1(2) 


x13-13.7 
13 .2(2) 





Philadelphia. 

io barges. 
Pt. Everglades... 
Portland 
Providence 


16.2-16.8 
14.9(8) 
17(3 

16 .9(3) 


13.7-14.3 10.3(16@) 


10.05(7) 


11.8(5) 
10.1-10.35+(8) 


10-10 .25+(8) 9 25(9) 





Savannah... 

Tampa...... 

Wilmington, 
N. C.. d 


N. Y. Harbor. 


Baltimore. 
do barges 


x(2)14.6-14.9(3) 


x14.3-14.8(4) 
x18 .9-15 .35(2) 


No. 4 Fuel 


 - erties 16-8.72tt tt$2.73 
0)t18.3 13-8.62tt 


x13-13.4(5) 
x12 .8-13 .3(5) 


x12 .35-12 .85(2) 


11.8(7) 
11.7(8) 


10 .4(7) 


10(6) 
10(4) 


9.5(6) 


Diesel Oil 
Shore Plants 
(50 ct., 55 d.i.) 


Light Diesel 
Ships’ Bunkers 
No. 5 Fuel 

$3 .89(4) 
tt2.70 ie a 
9.75 (5) 


(45 ct.. 45 d.i.) Ships’ 


weeny 4 Diesel 


unkers 


$3.64(4) 





Baton Rouge... 
Bost wa 


Charleston. . 


9.6(2) 





Houston 


Jacksonville... . 





New Orleans... 
Norfolk........ 
Pensacola...... 


3.49(2) 
3.68(3) 





Philadelphia. 
Pt. ee. 
Portland. . 
Providence. 


@s.18 


tt3.09(3) 





Savannah... . 


ween. 
N. 


N. Y. Harbor. . 


Albany 
Baltimore 


No. 6 Fuel 
No Sulfur 
Guarantee 


(2)$2.15-2.28¢1(8) (2)$2.15-2.25 t+ (13) 


=e) 


2.80 


No. 6 Fuel 

No Sulfur 

Guarantee 
Barges 


No. 6 Fuel 

Max. 1, % 
Sulfur 

(2)$2.35-2.43 


2.25(5) 





Baton Rouge... 


Boston... 


Charleston. .... 
Corpus Christi.. 


12. #26) 
2.23(2 
t 98 


1.95 
tt2.29(5) 


tt2. 
2.20 
(4)1. 





Houston. 
= ene 


Mobile. 


. @)l 


1.98-2.00 
2.2166) 
2.1 





New Haven.... 


New Orleans. 
orfol! 
Pensacola. .. 


Fi2.30(8) 
1.98(2) 
2.26(3) 


-80-2.35 





Philadelphia... . 
Pt. Everglades. . 


Portland 
Providence 


(7)2.15=2.25tt 
os 18(2 


) 
+2.32(2) 
i 29(5) 


(2. 12-2. 22H 
2.15(2) 

tt2.29 

tt2.26(4) 


(6)2.12-2.22tt 

2.15(3) 
tt2.29 
tt2.26(3) 





Savannah. . 


2.23(5) 
2.15(4) 


2.20(4) 
2.13(4) 


2.20(5) 
2.13(5) 


Note—At Atlantic Coast points from Baltimore south and at Tampa, prices of some sellers 
for distillate fuels to bulk commercial consumers are 0.15¢ higher than prices shown above. *Price 


subject to 0.25¢ gal. 


“voluntary allowance.” ttPrice subject to 10¢ bbl. 


tttPrice subject to 0.1¢ gal. “voluntary allowance.” 


“voluntary allowance.” 
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Gulf Coast—Cargoes, Domestic & Export, All Ports 


Cargo prices are FOB ship at U. S. Gulf, minimum of 20,000 bbls., and are by refiners only to 
other refiners, export agents, or tanker terminal operaters. The figure in parentheses after each 
Price indicates the number of companies quoting that price. 


Aviation Gasoline (MIL-F-5572) Kerosine & Light Fuels 
Grade 115/145...... 19. 75(2) 
Grade 100/130... San 41-43 w.w. Kero 8 .75(2)-9 .25(2)-9.75(2) 


Grade 91/96 sees 17 25(2) No. 2 Fuel.............. .8.25(8)-8.5(4)-8.75(2) 


Jet Fuel (MIL-F-5624) 

Grade JP-4 9.25-9.75 Diesel & Gas Oils 

Meter Gaseline 43-47 Diesel Index 8 .25(3)-8.5 
95 Oct. Pre 48-52 Diesel Index 8 .375(3)-8 .625 (2) 


™m. 
12(8)-12.25(2)-12 5-13-18 .25-18.75 58-57 Diesel Index 8.5(3)-8.75 
. Prem. 11.5(2)-11. 75-12-12 .5-13 


. -11(3) 
-10.5(2)-10.75(3)-11. 75-12 
NP Teer, 10-10 .25(2) Heavy Fuel—Cargoes 
eee ay ae Pag Me. 6 Pudl, @-10 pS.........cccc000. .. -$2.60(2) 
9.5-9.75(2) Bunker “C” Fuel $1.85(7)-1 .90-1.95-2.00 


Aviation Gasoline Prices 


(Prices are for tank cars, barges or truck transport lots; aviation gasolines meet specification 
MIL-F-5572, unless otherwise noted.) 


District Grade 100/130 Grade 91/96 
New York, N. Y + ree. 18.1(2) 
Boston, Mass Bo chan 18.2 
Baltimore, Md 


Norfolk, Va. 4 


Lake Port Terminals 


Cleveland Detroit 

92 Oct. Premium .. (218 

86 Oct. Regular ~oe» (215.5 sees 

Kerosine. . 11.4(5) omipn 11.85 
10.8(3) pat 11.75-12.05 
pape < sah «2)11. 76-11 .9(2) 
10.4(5) 9sas (2)10 . 75-10 .9(2) 
en , 7.6(3) 
8 .85(2) 6 .85(3) 

(a) Delivered Cleveland. 


Venezuelan Crude Prices 


Prices are of Creole Petroleum Corp. for sale and/or purchase of cargo-lot quantities FOB deep- 
water terminals at ports named, and are subject to crude availability and company’s requirements ; 
2c per bbl. differential per degree of gravity applies for gravities below and above those shown, 
except for Lagunillas Heavy for which price shown applies regardless of gravity. Price applicable 
for each cargo is that in effect at time vessel tenders for loading. For purchases made in fields, 
prices shown are basis for such purchases with deductions being made for terminaling and pipe 
line services in accordance with published tariffs. Purchases by Creole not subject to contracts with 
Venezuelan government are made at prices established by schedule shown below less lc per bbl. 


Crude Gravity API Price (Bbl.) FOB Effective Date 


Bachaquero $1. La Piedras or Amuay 
Tia Juana Heavy Amuay 


Lagunillas Heavy Las Piedras or Amuay 
Tia Juana Medium Amuay 
Tia Juana 102 L.P... Amuay 
Tia Juana Light Amuay 


Las Piedras or Amuay 


San Joaquin. 
Oficina. ... 
Mulata... 
Jusepin 


Caripito 


Pedernales Capure (Pedernales) 


Middle East Crude Prices 


(Prices are per bbl. of 42 U. S. gals., exclusive of local port or other governmental charges, sales 
taxes, etc., if any; FOB loading port indicated, for gravities shown; 2c per bbl. differential per 
degree of gravity applies for gravities below and above those shown.) 

Persian Gulf 

Crude Company Price Loading Port Effective Date 
Arabian Esso Export ‘ $ Ras Tanura, Saudi Arabia 
Arabian M. E. Crude Sales Ras Tanura, Saudi Arabia 
Arabian Soc.-Vac. Overseas Supply Ras Tanura, Saudi Arabia 

Esso Export Fao, Iraq 

Anglo-Iranian Fao, Iraq 

Shell Petroleum ‘ao, Iraq 

Soc.-Vac. Overseas Supply Fao, Iraq 

Anglo-Iranian Mina-al-Ahmadi, Kuwait 

Gulf Exploration Mina-al-Ahmadi, Kuwait 

Anglo-Iranian Umm Said, Qatar 

Esso Export Umm Said, Qatar 

Shell Petroleum Umm Said, Qatar 

Soc.-Vac. Overseas Supply Umm Said, Qatar 


erranean 


Sidon, Lebanon 
Sidon, Lebanon 
Sidon, Lebanon 
Tripoli, Lebanon /Banias, Syria 
Tripoli, Lebanon /Banias, Syria 
Tripoli, Lebanon /Banias, Syria 
Tripoli, Lebanon /Banias, Syria 


WOOOOOOOOOOS 
ss RO RO RO tO NO COCO RD NO TOTO NO 


Ne) ee 


ed 
Esso Export 

M. E. Crude Sales 

Soc.-Vac. Overseas Supply 
Anglo-Iranian 

Esso Export 

Shell Petroleum 36-36. 
Soc.-Vac. Overseas Supply 36-36. 


Cowowwe; 
rorororrmnmn = 


Far East Crude Prices 


Prices are in U. S. dollars per bbl. of 42 U. S. gals., ex local port or other government charges, 
for crude within gravity range stated, loaded in full cargo lots, FOB port indicated 
Crude Company Gravity API Price FOB Effective Date 
Seria Light Sarawak Oil fields Ltd. $7-2 $2.€0 Lutcerg, Serawek 4— 1-54 
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aragon 


BETTER 


30 E. 40 St., N.Y.C. EV 8-4100 





) UNIFORM HIGH QUALITY 
) DEPENDABLE SUPPLY 
DEEP ROCK OIL CORPORATION 


P. O. BOX 1051 PHONE 2-435! 
TULSA, OKLA 





PATENT CHEMICALS 
~cCOeroeatio 
Potersen 4, Mew Jersey 





HARTOL 


PETROLEUM CORPORATION 
INDEPENDENT MARKETERS 


Maline'to South Carolina 
4 MPTM AVENUE MEW YORE 70 wT 














WANTED: 


Copies of the OIL PRICE HAND- 
BOOK in good condition for the 
years 1929, 1937, 1938 and 1939. 


If any reader has these issues 
and would be willing to sell them, 
he should write to: 


Reader Service Dept. OPH 
National Petroleum News 
330 W. 42nd Street 
New York 36, N.Y. 











PRICES in effect September 3—Tank Wagon 


Prices for gasoline do not include taxes; they do, however, include 
inspection fees as shown in next column. Gasoline taxes, shown in separate 
column, include 2¢ federal and state taxes; also city and county taxes 

as indicated in footnotes. Kerosine tank wagon prices also do not include 


copa kerosine taxes where levied are indscated in footnotes. Discounts, 1/20c; N. C 


if any, are shown in 
as posted by princip 
but subject to later correction, 


Atlantic Atlantic 


Gasoline 
Refining (Regular Grade) 
Cons. Dir. 
T.W. T.W. Taxes 


Allentown, 
 Weee 


an 


urg.. 
Harrisburg . 
Philadelphia. 
ae: 


Wilkes n.. 

Williamsport 

Wilmington, 
Del 


Hartford, 
Conn... . 
New Haven. 
Boston, 
M 


Springfield. . 


AAAAAAAA 
a 


tate ‘ate te toons: 
co oS & SeSeeeeoSeSSoSS S&S & Sooeoooesco 


Oo © OS HREM HARWONOS AK © AAwBHAIwWAAReH 


“16. 
“16. 


a 
2 
2 
2 
% 
38 
2 
% 
9 
A i 
7 
.6 
6 
.6 
Al 
.6 
6 
5 
8 
3 
.5 
3 
5 
3 
5 
4 
5 
3 
1 
1 Sed 
Mineral Spirits e 


mt Om NOOO AD 
CS © © DO AAAAAAAaamar oo 


Philadelphia, Pa 
Pittsburgh 


Heavy Fuel Oils—T.W. 

No. 5 

Philadelphia, Pa. .10 
Notes: 


Premium-grade gasoline t.w. rices 2.5c 
above regular, except Georgia and "Florida 2c. 

Kerosine—Thru Pa. & Del., add lc per gal. 
for t.w. deliveries of less than 100 gals. at one 
time. Camden—aAdd le for —— of 100-299 
gals., 2c for less than 100 g 

Mineral Spirits prices ae ‘aeoly to Stoddard 
Solvent. 

Effective ey shapes 20; "August 21; *Aug- 
ust 25; “August 2 


Cont’] (‘N. B. Prices are Continental’s 
tank-wagon prices. Current selling 
Oil prices may vary from those shown 
because of local conditions). 
Conoco Demand 
N-tane (3rd Gaso- Kero- 
(regular) Grade) line sine 
Tank W Taxes 
Denver, Col..... 15. 
Grand Junc.. 18. 
Se ohn +65 16 
Casper, Wyo.. 16. 
Cheyenne 1 
Billings, Mont. . 
Butte 
Great Falls. . 
Helena... 
Salt Lake, U. 
Twio Falls, Ida. 
eget 
Roswell 
Santa Fe..... 
Muskogee, Okla. 
Oklahoma City. 
Tulsa ; 


Taxes: 


15. 
14. 
14. 
13. 
13. 


COOCROARAOHOOIANWH 
©0 00 00 &© 00 G0 G0 ~3 G0 0 G0 G0 G0 GO GO Ge GO 
Mannomnococoooooooos 
HH ONC SWDMDWOOWNORD, 


Gasoline tax column includes these city tax- 
es: Albuquerque & Roswell, 0.5c; Santa Fe, 
ec; Cheyenne, 1c; Casper, lc. 

Discounts : 

Salt Lake City and Twin Falls gasoline and 
kerosine prices apply for deliveries of less than 
200 gals.; 200-399 gals., deduct 0.5c; 400 gals. 
and over, deduct Ic. 

Notes: 

T. W. prices are to consumers and dealers. 

Premium-grade gasoline t.w. prices 2.3¢ 
above regular. 
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‘ootnotes. These prices in effect September 3, 1954, Tenn. 2/5c; er Wie 371000. 
marketing companies at their headquarters’ offices, 


CHEVRON 


Standard of 
California — 


STH PASE 


Honolulu, T ca. 
Fairban hy Aaa 
Juneau . 


00 G1 A360 OO et bat to mat 
> 00 ~3 00 00 00 00 00-3 =3 00 00.00 
conoounmonsosce 5 


BBE 
eo 


Standard Standard 
Diesel Standard Stove 
Kerosine Fuel Furnace 
BeBe T.T. OUT.T. T.T. 
(400 gals. & over) (ex all taxes) 
14.2 
13.7 
15.0 
17.6 


Honolulu... . 
Fairbanks... . 


= 
WANWOIH AHH MOOR H 
orn SAI ccjorc 


Taxes: 


Boise—8c gas tax applies to motor fuel only ; 
avgas taxes are 2c federal, 2.5c state. 

Salt Lake—T7c gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 4c state. 

Honolulu—8.5c gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 3.5c terri- 
torial. Standard Diesel/furnace oil price is ex 
le territorial liquid fuels tax. 1 T.T. prices 
are ex Hawaiian gross income tax of 1% to 
resellers, 2.5% to consumers. 


Notes: 


Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0c for 40-199 gals; 
0.5c for 200-399 gals., except for deliveries to 
Marine trade in Alaska (excluding Chevron 
Aviation 80/87) where 0.5c differential applies 
to 40-399 gal. delivery; for less than 40 gals. 
add 5.0c gal.; except at Honololu add 5.0c for 
less than 40 gals. to Marine trade and less 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation 80/87 at Salt Lake City ap- 
ply to all quantities in excess of 40 gals. 
Prices for Chevron Supreme (Premium) are 
2.2c gal. higher, except at Boise ,and Salt 
Lake, which are 2.0c gal. higher—than Chev- 
ron (Regular) for quantity delivered. For less 
than 40 gal. deliveries, add 5.0c gal. to 400- 
gals.-and-over price, except at Honolulu, add 
5.0c gal for less n 40 gals. (Marine) and 
less than 100 gals. Shoreside). Add to Chev- 
ron Aviation 80/87 quantity delivered prices, 
nd 91/98, 5.0c for 100/130 and 8.0c for 


Kerosine—T.T. prices except at Salt Lake 
City, apply to deliveries of 400 gals. & over. 
For other deliveries: less than 40 gals., add 
8c; 200-399 gals., add 1c; 40-199 gals., add 4c; 
tank car/truck trailer; deduct 1.5¢. Salt Lake 
City posted tank truck price is for minimum 
40 gal. deliveries. 

Standard Diesel/Furnace Oi] & Standard 
Stove Oil—T.T. prices are for deliveries of 400 
gals. or more. For other deliveries: 40-199 
gals., add ic; 200-399 gals., add 0.5¢c; less 
than 40 gals., add 5c. 

* Standard No. 2 Burner Oil. 

Humble 


Humble Hum! ; : 
Gaseline Gaso- Kerosine 

Oil Regular line Tank Re- 

. ee Ww. _etail Taxes Wagon_ tail 
Dallas, Tex... ‘ i 138.38 17.5 
Ft. Worth.... ‘ 5 : 13.38 17.5 
Houston..... é ‘ : 13.3 17.5 
San Antonio.. 15. = , 13.3 


Notes: 

T.W. prices are to all classes of dealers and 
consumers. 

Premium-grade gasoline t.w. prices 2c above 
regular. 


Inspection fees per gal., included in both gasoline and kerosine prices 
unless otherwise speci 
Ala. 1/40c on gasoline; Ark. “er Fla. 1/8c; Ill. 3/100c; Ind. a/s8e; 
Kans. 1/100c; A > 1/32e; a 


ed, are as follows: 


5/200¢; Mo. 1/250; Neb. 2/100c. Nev. 
/20c; Okla. 2/25¢; S. C. 1/8c; S. D. 1/40c; 


Kerosine inspection fees only; Ala. 1/2c; Iowa 1/50c; Mich. 1/5c. 


Esso Gasoline 
(Regular Grade) 
Gasoline 
Cons. Dir. 


Z.we Fw. Ti 
(ea City, N. J... be 


Esso 
Standard 


Cumberland 1 
Washington, D. C... 


cocooooco 8 


Roanoke 
Charleston, W. Va.. 
Wren 
Charlotte, N. C.. 


1 MOR MDMOOwWOOM Moe: ow: WK 


San Dn 
CeNON WAH WONDHNMANAINNMAOCCHWNAMHOUSCHEUM 
moose rooooooooooooooscoso 


NOCAON WAH WOADOH NAAM IGOWONAKHOCMORARAND * 
OOOOGOOOOOOCOOOOGOOOOAIAI-IW HHO DOW OAH & 


wWeSeHmowron: - 


Little Rock, Ark..... 6 
Naphthas T.W. & Steel Bbis. 
Newark, N. J. Min. Spirits V.M. & P. 
3600 & over 8. 19.5 
Steel bbis. ; 25.5 
a Md. 
Steel bbls. 
3,600 gals. & over.. iJ, “mee 


FUEL OILS—T.W. 
No.1 No.2 No.4 No.6 
Atlantic City, N.J.. 13.7 12.7 
Newark 


13.7 
Baltimore, Md.. an 


Columbia 


nw 
bo Go ~2EN CO Cowen tom ow ~3 


Taxes: Louisiana besesine prices é ask in- 

clude lc state tax. 

Notes: Kerosine No. 1—Atlantic City prices 

are for deliveries of 300 gals. or more; add lc 

for 100-299 gals., 2c for less than 100 gals. 
No. 6—Washington price is for min. deliv 

of 1,050 gals.; for min. delivery of 2,500 gals. 

price is $2.83 per bbl. 
Premium-grade gasoline t.w. prices 2.5c 

above regular. 


H (Prices are per imperial gl: 
Imperial arrive at price per 
Oil subtract 1/6th.) 
(Esso Gasoline 
Regular Grade) Kero- 
Dealer Gasoline sine 
T.W. 
*24, 
21 
21. 
Charlottetown, P. E. 1. 
Montreal, Que 


Winnipeg, Man 
Brandon, Man 
Regina, Sask.......... 
Saskatoon, Sask... 


Edmonton, Alta....... 
Vancouver, mB U,.. 
Taxes: Gasoline tenes are provincial taxes. 
Notes: Premium-grade gasoline t.w. prices 2.5c 
above regular. 

* Price is for Premium-grade. 


spin wane aleiiee! 
* sooocoocoooooooo 
soi pan waanzssasone rezone’ 
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MODERN FARMERS like J. A. Parks of Maloy, Iowa, 
using the gang plow above, can produce much more in 
much less time than the farmer of just a few years ago. 
In the horse-powered days of farming it took as many 
as 35 man-hours to produce and harvest an acre of 


corn. Now, on many mechanized farms, it is done in 
fewer than 11 man-hours. In addition, the shift from 
animal power to machine power released about 72,000,- 
000 acres of cropland from producing feed for horses 
and mules to producing food for the nation’s tables. 


WHAT EVER HAPPENED 
TO THE MAN BEHIND THE PLOW? 





THE “man behind the plow” is still very much 
in the picture, but he’s up front now. And because 
he is, you and your family—even the world—are 
better fed today. 

Not many years ago the American farmer walked 
behind the old horse-drawn plow, worked longer 
hours and produced much less than he does today. 
But that was before the development of the “‘hired 
hands” that never tire—the tractors, trucks and 
implements which do the work of many men, and 
the petroleum fuels and lubricants which keep them 
running. 

In the last 50 years or so, while America’s popu- 
lation was growing from 75,000,000 to more than 
150,000,000 a remarkable change was taking place 
in agriculture. Today 8,000,000 fewer persons on 
America’s farms are producing food for 75,000,000 
more Americans. 


Yet America has never been better fed. It has 
never been better equipped to export needed foods 
to other countries for normal requirements, or to 
combat famine—an ally of communism—wherever 
it appears. 

Never have so few fed so many so well. 

To help make ours a more abundant land, 
Standard Oil pioneered in delivering petroleum 
products right to the farmers’ doors in the quan- 
tities needed and at reasonable prices. This on- 
the-spot delivery, started way back in 1910, was 
vital to the rapid growth of mechanized farming in 
the Middlewest—one of the most productive agri- 
cultural regions in the world. 

So many rural customers have learned to de- 
pend on Standard Oil products and services that 
we now serve far more Midwestern farmers than 
any other oil company. 


Standard Oil Company «noiana) 
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EXPANSION 


Derby Is Set to Join 
Colorado Oil & Gas 


Now it’s up to the stockholders. 
If they agree, Derby Oil Co. will be 
part of Colorado Oil & Gas Corp. 
within the next two months. 

W. C. Norman, president of Colo- 
rado Oil, says substantial agreement 
has been reached on the merger and 
stockholders of the two companies will 
vote in 30 to 45 days. 

The merger will strengthen Derby’s 
service to its distributors, says W. G. 
Tierney, president of the company. 
“Stockholders and employes of our 
company will benefit through aggres- 
sive operation of the expanded 
Colorado Oil & Gas Corp.” 

Norman said the red, white and 
blue Derby trademark, long familiar 
on the Great Plains, will be continued. 
Derby products are sold through the 
company’s own sales organization, 
principally to independent dealers and 
distributors. 

Colorado Ojil’s top man sees 
change of policy in refining and 
marketing following the merger, “nor 
do we contemplate changes in per- 
sonnel of the Derby organization. 
Derby operations are being ad- 
ministered capably and we will con- 
tinue its trade relations throughout its 
area On the same high level.” 

The Companies— Derby and its pre- 
decessor companies have been operat- 
ing since 1947 in production, trans- 
portation, refining and marketing of 
crude oil and its products. 

The Derby refinery at Wichita, 
Kan., recently modernized, has a 
capacity of 15,000 b/d and the com- 
pany’s net crude oil production is 
about 3,400 b/d. 

Colorado Oil & Gas Corp. is con- 
trolled by Colorado Interstate Gas Co. 
of Colorado Springs, which owns 64% 
of the stock. Interstate supplies 
natural gas to Colorado, Wyoming and 
Chicago area. 

Colorado Oil has substantial gas re- 
serves in Greenwood Field, Norton 
County, Kan.; Keyes Field, Cimmaron 
County, Okla., and the San Juan Basin 
in New Mexico. 

Its oil properties include more than 
500,000 net acres of leases in the 
Rocky Mountain region, Nebraska, 
Kansas and Oklahoma and oil and gas 
production on the Texas Gulf Coast. 

Norman said that under the pro- 
posed merger persons holding Derby 
common stock would receive equal 
shares of Colorado Oil’s new preferred 
stock, convertible into shares of 
Colorado Oil common stock. 


no 


ADVERTISERS INDEX 





This index is published as a convience to the 
readers. Soo care is taken to make it accurate, 
but NATIONAL PETROLEUM NEWS as- 
sumes no responsibility for errors or omissions 


Aro Equipment Co. 
Avondale Marine Ways, Inc. 
Benjamin Electric Mfg. Co. 
Bowser, Inc. 

Brodie Co., Ralph N. 

Butler Mfg. Co. 

Canfield Oil Co. 

Champlin Refining Co. 
Crescent Co., 

Deep Rock Oil Corp. 


DuPont de Nemours & Co., 
ol § 


Eaton Mfg. Co. 
Enjay Co., Inc 


21-46 
3rd Cover 


Ever-tite Coupling Co. 

Fram Corp. 

Fruehauf Trailer Co. 

Geuder, Paeschke & Frey Co. 

Hartol Petroleum Corp. 

Jones & Laughlin Steel Co. 

Marlow Pumps 

National Cash Register Co. .... 4 
National Petroleum News 44-45 
Neon Products, Inc. 


New England Petroleum Corp. 61 


Oronite Chemical Co. 
Paragon Oil Co. 
Patent Chemicals Inc. 


Pennsylvania Grade Crude Oil 
Association 


Phillips Co., Oscar 

Pure Oil Co. 

Quaker City Iron Works 
Republic Oil Refining Co. 
Scovill Mfg. Co. 

Standard Oil Co. of Indiana 


Timken Detroit Axle Div. Rock- 
well Spring & Axle Co. .... 12-13 


United States Steel Corp. 
Veeder-Root, Inc. 

Viking Pump Co. 

Wayne Pump Co. 

Wilson’s Sons, Inc., Wm. M. 


Wood Co., John .... Facing Page 2 


September 8, 1954 * NATIONAL PETROLEUM NEWS 








CLASSIFIED 


UNDISPLAYED RATE 
$1.50 o line. Minimum 3 lines. Box numbers 
PostTiON WANTED. Vadieployed rote is one 
of above rate, payable in advance. 
DISPLAYED RATE 
rate is $14.50 inch for oll 
The The efeetiine $1 a ps 


— 
tract ay — | Cocmect yates rates quoted on reques 
NATIONAL PETROLEUM News, 
Classified Advertising Division 
330 W. 42nd St., N. Y. 36, N. Y. 


—— 


REPLIES (Box No. 





Address to “fice nearest you 

NEW YORK: 330 W. 42nd : 36 
CHICAGO: 520 N. Michigan Ave. (11) 
SAN FRANCISCO: 68 Fost St. (4 


| UPMENT-ae us i 


———— For Sale 





For Sale: 1946 Chev. Truck and 738 Gal. five 
Compt. Tank. $600.00. Good condition, replacing 
with larger tank. L. B. Dulin, Jr., Culpeper, \ 
Semi-Trailers. Five 
a tires 
Length 


Asphalt and Heavy Oil 
new 6183 gal. ready for the road. 
with tandems set for 5-axle operati 
37 ft. Eldon Miller, Inc. Box 
lowa. Contact Hall or 
8112 


"BUSINESS OPPORTUNITIES 


Bulk Oil Piants—Propane Gas plants selected 
properties throughout the midwest. We spec 
in petroleum properties. Petroleum Marketers, 605 
Produce Bank Bldg., Minneapolis Minnesota 


STEEL STORAGE TANKS 


Railroad Tank Car Tanks 
*ehed end Non Colted” 
Cleaned — Painted —- Tested 
—— os Tee 


ti 
32 “fowa City, 


Stephens, Rebo Phone 





ialize 








50 Church Street 
Phone: COrtiandt 7-8090 
New York 7, ‘. ¥. 








1140 Gallon. 5 
Power Take-Off 
on 1951 


Compartment Truck Tank with 
pump, meter, and reel mounted 
F-64 Chassis Low Mileage 


Price $2750.00 


1200 Gallon, 3 Compartment, Manifold, Power 

Take-Off, pump, meter and hose reel mounted on 

KB-6 Inetrnational Used on city delivery 

Price... .. .$2800.00 

5350 Gallon, 3 Compartment, 3” lines, 2” meter 

1951 Trailmobile Tractor, mounted on 1951 L 195 
International Trailer. Low Milage 


Price. ... 

TULLER CORPORATION 

947 W. Goodale Bivd. Columbus 8, Ohio 
Telephone CA 4-3600 


$7300.00 








FOR SALE 

3—DEISEL D-4600 POWER Units 

31550 GASCO PUMPS—SIZE 5 

BORE (0,000 BARREL BOLTED TANK. 

SIZE 55 ft. dia, 24 ft HIGH 

CLARK OIL & REFINERY COMPANY 

131 St. & Kedzie Ave. Blue isiand, til. 

Mr. 


> k 
Telephone 5-5500 














ABOUT OIL PEOPLE 


Oldest Socony Annuitant Has 100th Birthday 


@ Charles W. Penchard, Socony-Vacuum’s oldest living 
annuitant, is shown celebrating his 100th birthday in 
his New Rochelle, N. Y. apartment with two men whom 
he worked with for many years. They are C. G. Nelson, 
retired vice president of Socony’s paint division and 
Albert E. Lewry, administrative assistant to a Socony 
director. Penchard, who worked for Socony for 55 
years, from 1869 until 1924 when he retired on pension, 
has received more than $162,000 in retirement checks. 
He spends part of almost every day at his business—a 
real estate office in New Rochelle—and does his com- 


muting from home to the office by bus. He uses none 
of the equipment generally expected of centenarians— 
he doesn’t walk with a cane, nor wear glasses or a hearing 
aid—he walks three blocks to the bus every morning. 
A highlight of his birthday celebration was a card the 
venerable oilman received from President Eisenhower. 
At the party, he entertained 60 friends who were on 
hand to congratulate him. His son, William, 65, an 
Erie railroad pensioner, assisted him at the cocktail 
shaker. Penchard ate as much cake as anyone and 
washed it down with a highball. 











O. C. Lunsford, formerly co-ordin- 
ator of organization and procedures 
for Standard Oil (Ind.), has been 
named head of the new administrative 
section of Indiana Standard’s sales 
department. J. A. Lindsay, former 
assistant manager of the sales operat- 
ing department, was named assistant 
manager of the new department. 
L. R. Austin, who was Lunsford’s 
assistant, was named co-ordinator of 
organization and procedures. In other 





Novak 


Blough Hynes 


Indiana Standard changes, W. W. 
Albright has been made assistant man- 
ager of the lubricating and _ sales 
technical service departments. 
7 

Paul Zimmerman, president of Paul 
Zimmerman & Son, Inc., jobber in 
Lake Charles, La., reports his firm 
has brought two new trucks and has 
installed 30 new tanks, ranging from 
525 to 2,000 gal. for farm and other 
trade. The company has also built 


Russell 


INDIANA OIIC members met at the Marott Hotel in Indianapolis to plan for Oil 
Progress Week in Indiana. Some 30 companies in Indiana will combine efforts to 
tell the citizens of the state about the oil industry during the week of Oct. 10-16. 
Committee members are F. J. Novak, state chairman; R. M. Bridges, Indianapolis area 


chairman; F. 


McK. Blough, state executive vice chairman of Oil Progress Week; 


B. M. Hynes and A. L. Russell, state vice chairman 


68 


a new service station. In the future, 
Zimmerman says the company plans 
to enlarge warehouse facilities and 
tank storage capacity. Incorporated in 
March, the firm, Zimmerman says, 
is almost purely a family affair. His 
son, Joseph V. Zimmerman, is vice 
president. The firm recently changed 
from Esso to Pan-Am Southern. 
= 


Dr. J. W. Bertetti, general manager 
of manufacturing 
for Pan-Am 
Southern Corp., 
has been elected 
to that firm’s 
board of direc- 
tors. He succeeds 
M. C. Hoffman, 
formerly Pan-Am 
vice president in 
charge of explor- 
ation and produc- 
tion. Bertetti join- 
ed Indiana Standard, Pan-Am’s par- 
ent, in 1934, as a member of that 
company’s research staff at the Whit- 
ing, Ind., refinery. He has been 
general manager of manufacturing for 
Pan-Am since 1952. 

* 


Dr. Bertetti 


O. N. Miller, general manager of 
Standard Oil of California’s manu- 
facturing department, has been named 
a vice president of the company. 
Miller joined Standard of California 
in 1934. 
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The J&L line includes all types of 
Closures and Finishes. Bright, colorful 
decorations may be reproduced to 
your specifications. Heavy-duty ICC 
Drums. Light-gauge Drums. 55, 30 
and 15 gal. capacity and 100-Ib. 
Grease Drums. Lightweight Drums for 
Chemical and Powdered Materials. 
1-10 gal. capacity Steel Pails for 
Foods, Chemicals, Oils. 
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FOR ALL-AROUND 
DEPENDABILITY 


... for sturdy construction ... for trim 
appearance... for product protection 


J&L STEEL CONTAINERS ARE 
ALL-AROUND WINNERS 


There are sound basic reasons for the all-around 
dependability of J&L Steel Drums and Pails: 


J&L Drums and Pails are made from 
| high quality J&L Steel Sheet. 


» J&L Drums and Pails are made with 
< care and accuracy in every detail. 


You can obtain J&L Steel Drums and Pails through 
plants located in leading industrial centers. You'll find 
J&L service fast and efficient. 


Sones ¢ Laughlin 
STEEL CORPORATION — Pittsburgh 


CONTAINER DIVISION 
405 Lexington Avenue, New York 17, New York 





NEW revowrionary 


PORTABLE LUBRICATOR 


RO-PAK 


Air Primed...No Compressor Needed 


% Ideal Portable Unit—for everyday or auxiliary use . . . indoors, 
outdoors, anywhere! 


% One Hand Operation . . . has handy carrying strap! 
% Holds 5 Ibs. grease 

% Powerful . . . Pressure to crack any fitting! 

% Light weight... only 15 Ibs. full! 

% Visual grease level indicator 

% Easy to Fill. . . by hand or with gun filler unit. 


* Volume control nozzle . . . full swiveling . . . with pressure 
booster feature 


% One year guarantee 


See your ARO Jobber 
THE ARO EQUIPMENT CORPORATION, BRYAN, OHIO 


Aro Equipment of Canada, Ltd., Toronto 1, Canada 


® 
LUBE EQUIPMENT 


Also... AIR TOOLS .. . AIRCRAFT PRODUCTS 
- +» GREASE FITTINGS 
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O. F. Moore J. R. Donnell 


O. F. Moore, a director and vice 
president in charge of The Ohio Oil 
Co.’s supply and transportation facili- 
ties, retired Sept. 1. He will be suc- 
ceeded by John R. Donnell, who has 
been elected to the board. Moore 
joined Ohio Oil in 1909 as a stenogra- 
pher in the Robinson, IIl., field pro- 
duction office. A few years later he 
was transferred to the general offices 
of the company in Findlay, Ohio. 
Moore is a former member of the 
board of the American Petrolum In- 
stitute and a former vice president 
of the Ohio State Automobile Assn. 
Donnell joined Ohio in 1936 as a 
special representative in the executive 
offices. In 1950, he was named treas- 
urer of the company. He is a director 
of Platte Pipe Line Co. and a director 
in API. Donnell is a member of the 
National board of the Boy Scouts of 
America. He was born in Findlay 
and attended school there. He re- 
ceived his bachelor of science degree 
in electrical engineering from Case 
Institute of Technology, Cleveland. 

. 

Martin F. Casey has been made 
executive vice president of the Forest 
Oil Corp., Bradford, Pa. 

& 


Joe T. Dickerson will succeed T. E. 
Swigart, retired president of Shell Pipe 
Line Corp. For the last three years, 
Dickerson has been Shell Oil Co. vice 
president in charge of the Midland, 
Tex., exploration and production area. 
Associated with Shell for 27 years, 
Dickerson is a graduate of the Univer- 
sity of Oklahoma Law School. He has 
held positions in the legal department 
of the company in Tulsa, St. Louis 
and Houston. He has been vice pres- 
ident in charge of the Midland ex- 
ploration and production area since 
1951. 

e 

William J. Dennison, Jr., has been 
named head of Tide Water Associated 
Oil Co.’s refinery safety committee at 
the Bayonne, N.J., refinery. 

e 

A. J. Joslyn, a partner in Joslyn Oil 
Co., jobbers in Akron, N.Y., says that 
firm has purchased a new tank truck 
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and a new service truck. The company 
intends to build more storage space 
for packaged products and additional 
garage space in the future. Joslyn is 
Akron’s police commissioner. 

* 


R. K. Scales has been named head 
of Ethyl Corp.’s Detroit research 
laboratories. George F. Kirby, Jr., 
is the new general manager of re- 
search and engineering at Ethyl’s Baton 
Rouge, La. plant. Under a reorgan- 
ization of Ethyl’s research activities, 
all automotive research will be con- 
ducted at the Detroit laboratories, 
while research on chemical products 
and manufacturing processes will be 
concentrated at Ethyl’s Baton Rouge 
plant. J. B. Macauley and Earl Barth- 
olomew of the Detroit laboratories 
have been given special assignments 
on B. Bynum Turner’s staff. Turner 
is Ethyl’s vice president in charge 
of research and engineering. Macau- 
ley, as director of technical co-ordina- 
tion, will be responsible for main- 
taining technical relations with the oil 
and automotive industries. Bartholo- 
mew will serve as an advisor to the 
Detroit lab in the fields of engine, 
fuel and lubricants. 

& 

Gidion J. Pepin, of Pepin Fuel 
Co., jobber in Easthampton, Mass., 
reports that firm has bought a trans- 
port and is now using gravity feed 
instead of pumps for filling its storage 
tanks. The firm is planning to add 
more storage. 


Grant Sheketoff 


A SILVER BOWL is presented to 
Charles H. Sheketoff, president of the 
American Coal Co., (right) by Edgar S. 
Grant (left), American's oldest employee 
and its sales coordinator, on the occasion 
of Sheketoff’s 40th anniversary as presi- 
dent of the firm. American, besides serv- 
ing some 15,000 fuel oil customers in the 
greater Hartford, Conn. area, is also a 
Cities Service distributor in that area 





- ORONITE 
LUBE OIL 


ADDITIVES 


Showing auto fitted 
with radio-activity gear 
to record instantaneous 
performance of oils 
compounded with 
Oronite additives. Tests 
ore made under all 
types of driving 
conditions. 





tested with radio-activity under 
field operating conditions 


Oronite was first to make practical engine use of 
radio-activity to develop superior lubricating oil 
additives. This science has progressed far at Oronite 
in the past few years. Today, radio-activity is em- 
ployed under all types of actual operating conditions 
to gain instantaneous measurements from oils com- 
pounded from Oronite additives 

with even more advanced additives. 


to provide you 


The research and testing facilities behind Oronite 
additives are the most advanced in the nation. With 
this years-ahead research it is possible that Oronite 
could provide your finished oil with competitive ad- 
vantages you need to win and hold a market. 

Oronite will tailor-make additives to your base 
oils — meeting your price and performance specifi- 
cations. 

See what Oronite additives can offer you. Just con- 
tact the Oronite office nearest you. 
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With Oronite Additives 
you can formulate oils to 
meet the new A.P.L Service 
Classifications and can 
meet specifications for 2- 
104-B, MIL-0-2104, Supple- 
ment I and Series 2 oils. 
OTHER ORONITE PRODUCTS 
Gas Odorants 
Polybutenes 
Phenol 
Wetting Agents 
Dispersant FO 
(Furnace Oil Inhibitor) 





ABOUT OIL PEOPLE 


Three members of Sinclair Refin- 
ing’s Columbus, Ohio, office have been 
promoted. They are Ralph E. Mast, 
to assistant state manager from divis- 
ion manager; Lloyd W. Probst, from 
special sales representative to sales 
manager; and Earl E. Roettger, from 
general sales representative to assist- 
ant division manager. 

s 

Wes Day, industrial products man- 
ager for Shell Oil’s Chicago division, 
has been named chairman of the 
program and publicity committee of 
the Chicago section of the Society 
of Automotive Engineers. 

o 

Joseph A. Kelly, vice president of 
Cities Service Oil Co., has accepted 
the chairmanship of the petroleum 
committee of the Travelers Aid So- 
ciety of New York. Kelly will aid 
the society in their $360,000 fund- 
raising campaign. 


DEATHS 


¥ 





MAX W. BALL 


Max W. Ball, 68, a well-known 
member of the oil industry and former 
head of the Oil and Gas Division of 
the Department of Interior, died un- 
expectedly Aug. 28 in Doctors Hos- 
pital, Washington, D. C. Funeral ser- 
vices were held Sept. 2 at Hysong 
Funeral Home in Washington. 

Head of the Oil and Gas Division 
from 1946-1948, Ball had been an 
oil consultant with his own office 
since 1924. During World War II, he 


72 


served the government as special as- 
sistant to the Deputy Petroleum Ad- 
ministrator for War. 

Ball was noted as an author of ar- 
ticles, books and other literature con- 
cerning the oil industry. This Fasci- 
nating Oil Business, published in 1940, 
was one of his more popular books. 
One of his first endeavors at writing 
was a bulletin he authored for the 
U. S. Geological Survey in 1917 on 
oil withdrawals and restorations. 

In the period after his government 
service, Ball undertook a number of 
assignments for the federal govern- 
ment and for various foreign gov- 
ernments in fields pertaining to oil and 
gas matters. He was appointed to the 
National Petroleum Council by the 
Secretary of Interior and served as 
chairman or vice chairman of com- 
mittees of that organization until his 
death. 

A consultant to the governments of 
Israel and Turkey, Ball aided those 
countries in formulating their recently 
enacted oil and gas laws. 

In addition to being a widely quoted 
expert on geology, Ball was also a 
lawyer and a member of the bar of 
the District of Columbia and the Su- 
preme Court of the United States. He 
was graduated in 1906 from Colorado 
School of Mines with a mining en- 
gineering degree. He received his 
bachelor and master of laws from 
National University (now affiliated 
with George Washington University 
law school) in 1914. 

Early in his career, he served as 
an executive for several major oil 
companies. In the early 1920s, he was 
at various times in charge of explora- 
tion in the Rocky Mountain area for 
the Royal Dutch/Shell Group, headed 
the merged companies which consoli- 
dated Indiana Standard in the Rockies 
and was head of Western Pipe Line 
Co. Ball was known for pioneering in 
mapping and geological interpretation 
of western lands. 

Ball, who was born Sept. 9, 1885 in 
Geneseo, IIl., is survived by his wife 
Amelia, his son Douglas, his daughter 
Mrs. Joan Ball Kesloff and by six 
grandchildren. 

7 

Douglas Ball had been associated 
with his father in the consulting busi- 
ness for the last five years. Mrs. Kes- 
loff is presently a resident of Israel 
and her husband is Petroleum Com- 
missioner of that country. 

- 

J. Ernest Akitt, 56, manager of the 
Ontario marketing division of Im- 
perial Oil Ltd., died Aug. 26 in 
Toronto. He was buried Aug. 30. 
Akitt had been with Imperial 29 years. 


NATIONAL PETROLEUM 


COMING MEETINGS 


Oil_Industry Information Committee, Conrad 
Hilton Hotel, Chicago, Ill., Sept. 8-10. 

Interstate Oil Compact Cemmission, Fonte- 
nelle Hotel, Omaha, Neb., Sept. 9-11 

Michigan Petroleum Assn., fal! convention, 
Park Place Hotel, Traverse City, 
Sept. 10-11. 

California Potenion Distributers Assn., 
meeting, San Diego, Calif., Sept. 11- 12. 

Connecticut Petroleum Assn., Jobber Man- 
agement Institute, Yale University, New 
Haven, Conn., Sept. 1 18-15. 

Kentucky Petroleum Marketers Assn., fall out- 
ing and annual golf tourney, Kenlake Hotel, 
Kentucky Lake State Park, Sept. 15-16. 

National Petroleum Assn., 52nd annual meet- 
ing, Hotel Traymore, Atlantic City, N. J., 
Sept. 15-17. 

American Petroleum Institute, Lubrication 
Committee, Traymore Hotel, Atlantic City, 
N. J., Sept. 15-17. 

Alabama Petroleum Jobbers Assn., annual con- 
vention, Hotel Whitley, Montgomery, Ala., 
Sept. 16. 

Packaging Institute, petroleum eoteains com- 
mittee, Philadelphia, Pa., Sept. 21-2 

Ohio Petroleum Marketers Assn., ~y epte- 
ence and golf tournament, Hollenden Hotel, 
Westwood Country Club, Cleveland, Ohio, 
Sept. 22-23. 

Western Petroleum Refiners Assn., regional 
ee Henning Hotel, Casper, Wyo., Sept. 

24. 

Pennsylvania Petroleum Assn., fall convention, 
Pocono Manor Inn, Pocono Manor, Pa., 
Sept. 26-28. 

Tennessee Oil Men’s Assn., fall meetings, Pea- 
body Hotel, Memphis, Tenn., Sept. 27-28. 
Independent Oil Compounders Assn., annual 

ae Hotel Sheraton, Chicago, IIl., 


OCTOBER 


American Socy. for Testing Materials, Com- 
mittee D-2 on Petroleum Products & Lubri- 
cants, Sheraton Park Hotel, Washington, 
D. C., Oct. 3-7. 

Texas Mid-Continent Oil & Gas Assn., annua) 
meeting, Plaza Hotel, San Antonio, Tex., 
Oct. 4-6 

Virginia Petroleum Jobbers Assn., Hotel deat 
berlin, Old Point Comfort, Va., Oct. 


Virginia Oil Men’s Assn., ag aineiia. 


Old Point Comfort, Va., Oct. 

Empire State Petroleum Assn., fall meeting. 
Whiteface Inn, Lake Placid, Whiteface, New 
York, Oct. 10-12 

National Assn. of Oil Equipment Jobbers, 4th 
annual meeting, Congress Hotel, Chicago, 
Ill., Oct. 10-12. 

Oil Progress Week, Oct. 10-16. 


South Dakota Independent Oilmen’s Assn., 
, — t, Sioux Falls, South Dahon, 
12-13. 


Indiana Independent Petroleum Assn., Hotel 
Severin, Indianapolis, Indiana, Oct. 13-14. 


Texas Petroleum Marketers Assn., annual con- 
— a Gunter, San Antonio, Texas, 
ict. 14-16. 


Secy. of Automotive Engineers, national trans- 
ge ay meeting, Boston, Mass., week of 
Oct. 18. 


American Society of Lubrication Engineers, 
sone Baltimore Hotel, Baltimore, Md., Oct. 
-19. 


Texas Oil Jobbers Assn., Management Insti- 
wate Driskill Hotel, Austin, Texas, 
19-21. 


Nebraska Petroleum Marketers Assn., annual 
Saetin, Paxton Hotel, Omaha, Neb., Oct. 


Western Petroleum Refiners Assn., regional 
meeting, Garrett Hotel, El Dorado, Ark., 
Oct. 21-22. 


Independent Petroleum Assn. of America, an- 
nual meeting, Tulsa, Oklahoma, Oct. 25-26 


National Lubrication Grease Institute, 22né 
annual meeting, Mark Hopkins Hotel, 
Francisco, Calif., Oct. 25-27. 


Secy. of Automotive Engineers, national diesel 
engine meeting, Statler Hotel, Cleveland, 
Ohio, Oct. 26-27. 

Texas Oil Jobbers Assn., Management Insti. 
=, Caprock Hotel, Lubbock, Texas, Oct 


Georgia Independent Oilmen’s Assn., Radium 
Springs Hotel, Albany, Georgia, Oct. 28-29. 
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1 Quicker full load trips, on or off the highway. 
) 2 Wider range of vehicle usefulness. 


3 Reduced wear on engine and power transmitting 
parts; less maintenance. 


More than Two Million 
Eaton Axles in Trucks Today! 


Ask your truck dealer : F 
for complete information. 5 Fewer stops for gas and oil; lower operating cost. 


4 Maximum “earning” time on the job; less “‘ex- 
pense”’ time in the shop. 


6 Extra thousands of low cost, trouble-free miles in 
the life of the truck. 


AXLE DIVISION 
» MANUFACTURING COMPANY 


CLEVELAND, OHIO 
PRODUCTS: Sodium Cooled, Poppet, and Free Valves * Tappets ® Hydraulic Valve Lifters « Valve Seat Inserts « Jet 


Engine Parts e Rotor Pumps « Motor Truck Axles © Permanent Mold Gray Iron Castings * Heater-Defroster Units « Snap Rings 
Springtites *Spring Washers *Cold Drawn Steel *Stampings *Leaf and Coil Springs *Dynamatic Drives, Brakes, Dynamometers 














Refiners, compounders and private brand marketers 


Build 
Reputation 


BUY YOUR LUBES FROM PUR 


Your reputation depends upon the quality of the 
products you sell under your brand name. You can 
be sure of highest quality for highest reputation— 
when you buy your lubes from Pure. Here’s why: 





Bee : ee WRITE OR CALL 
@ ure Oil customers have a wealt tech- 
nical service and help available to ~ te and THE PU RE OIL COMPANY 


Pure Oil salesmen are fully qualified to give 


on-the-spot technical aid that applies to their F 
specific problems. 35 E. Wacker Drive 


@ We can give you help with regular grades of . ae 
lube oils, of course; but we are also in a posi- Room 1688 Chicago 1, Illinois 
tion to give real assistance in the companion ; 2 
lines of multigrade lubricants—S.A.E. 5W-20, Phone: ST 2-2100 
S.A.E. 10W-30—that are becoming so well 
recognized in the lubrication field. 

@ Pure’s lube oils have a unique susceptibility to 
additive treatment, resulting in low treatment 
costs and flexibility of additive selection. 

@ These time-tested and market-proved oils meet 
the API service designations from ML through 
DS as well as most military and equipment 
manufacturers’ specifications. 

@ Production and terminal facilities within easy 
reach of most markets and transportation 
equipment is equal to any demand—from a 
tank car to a quart can. 


Be sure with Pure 














